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Street smart 


Gem Sound's new DJL1200 and DJL1100 
turntables liave all the street smarts you need to spin 
like a pro. I'or fast, smooth takeoffs, the DJL 1200's 
features a high-torquc direct-drive motor and sleek low- 
profile platter. A servo-controlled mechanical braking system lets 
you bring the table to an immediate stop with the push of a button. 

For precision beat mixing, the DJL 1200 features a sliding pitch 
control for varying speed ±8 percent. It also comes with a remote start 
feature for use with Gem Sound’s "Club Series" mixers. Add a pop-up cueing 
light, supplied phono cartridge, shock-isolating feet, removable phono cables, dust 
cover, and $299,99 suggested sticker price, and you have one of the best turntable buys 
on the market today. 

For more budget-conscious shoppers who want all the features of the DJL 1200 in a hell- 
drive version. Gem Sound offers the DJL 1100 with a suggested retail price of just $ 197.99. So, 
whether you select the direct-drive DJL 1200 or belt-drive DJL 1100, you can be sure you're gelling 
a professional quality tabic that will stand up to the punishing demands of continuous club use. 

Before you drop big bucks on one of those other DJ turntables, check out Gem Sound's new DJL 1200 
and DJL 1100 at a dealer near you. To spend more money for less quality just ain't street smart. 


gem sound 

New York 

The first choice in DJ and club sound products. 

600 E. 156th Street, Bronx, NY 10455 
Tel: (718) 292-5972 Fax: (718) 292-7976 










When you want real 
crowd control 

nothing else conies 
this close. 


Bringing a crowd to its feel lakes real control. 
The kind of control that you have w ith 
Numark's DM-1775 and DM-1975 sampling 
mixers. 

Only Numark offers sampling mixers 
with the features and performance you 
need to move a large crowd. Fea¬ 
tures tike I6-bil digital sampling for 
CD-qualilv sound reproduction with 
earth-shaking bass and supersonic 
highs. 

For precise blending of sampled mate¬ 
rial with your main program, the DM 1775 
and DM-1975 both oi ler a pre-cue feature 
tint enables you to lest lire the recorded sam¬ 
ple in your headphones before going live. 

The layout of the control panel on both 
units is intelligent and designed for fast, 

fumblc-frcc operation. And like all Numark 
mixers, the DM -1775 and DM-1975 offer 
rugged design and reliable |>cilormance that 
will stand up to continuous use in any club 
environment. 

To lake charge of the crowd at your next 
weekend showdown, break out the DM-1775, 

DM-1975, or any of Numark's non-sampling 
mixers, including the DM-1075, DM-1175, 
DM-1475, DM-1760, DM-1900 and DM-1912. 
Remember, if your mixer doesn't say Numark... 
you're just spinning out of control. 


Numark 

INDUSTRIES 

1445 Wampanoag Trail, East Providence, Rl 02915 
Tel: 401-437-9383 Fax:401-437-9386 













INTRODUCING THE CD-1900RM 
RACK MOUNTABLE CD PLAYER 



THE DJ’S CHOICE 


Lineartech: The name stands for DJ equipment quality, reliability and affordability. 
In addition to our new CD-1900RM rack mountable programmable CD player with 8 
times oversampling and remote control, we offer a complete line of DJ equipment; 
amps, pre-amps, mixers, turntables, EQ’s and DJ accessories at prices you won t 
believe; nobody else gives you so much for so little. 

Lineartech products are also backed with a Three Year Warranty. 
For your nearest Lineartech authorized dealer, call (718) 788-5300 


* Warranty - 5 years labor, 90 days parts 


HARBRO CORPORATION 


75 21st Street 
Brooklyn, NV 11232 

DISTRIBUTED IN CANADA BY HEADWATER INDUSTRIES 519-256-5665 / Fax: 519-256-2522 


Phone (718) 788-5300 


fax (718) 788-5375 

















Star DJ Johnny James 
a new star, the MX300 
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Name 
Hometow n 
Prof! le 


Accomplishments* 


His Likes: 
His Dislikes: 

His Quote 
His Mixer: 


John Murphy aka Johnny James 

Mala wan, New Jersey 

Founder of Ihe World Famous Star DJ’s 

Rock o' Roll CEO 

America's premier DJ parts host 

Hosted over 5,500 events in 1991 alone 

Produced the first national DJ video training program, 

''How to be Successful in the Mobile DJ Business' 

Hosted and produced the CD and video series, 

' Let's Dance with Hie World Famous Star DJV 

Recently opened "5TARZ. the DJ Mega Store"Pomp ton Plains. NJ 

Getting paid to party, dude? 

Second rate DJs who don't see the need to invest in 
themselves or their equipment 

1 A well-rehearsed performance comes off as spontaneous perfection, 
MTX Sound craftsmen MX30Q with digital sampling 


SOUNDCRAFTSMEN 

555 Wesl L3,1,01 Road ♦ Freeport. IL 61032 ♦815*232-2000 
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WELCOME TO 

‘THE DISC JOCKEY ZONE” 

Billed as “Northern New England’s 
largest gathering of light, sound & related 
products”. Disc Jockey Zone New En¬ 
gland will open its doors at I lam, Sunday 
February 28,1993. The two-day event will 
be held at The Center Of New Hampshire 
in Manchester. Seminars will be held each 
day from 11:30am to 5pm, and exhibits 
from 11am to 7pm. Exhibits will include 
the latest in pro DJ, lighting and karaoke 
equipment and a variety of DJ related 
accessories and products. Being that it’s 
the first DJ event of its kind in New 
England, and that it’s being held when 
most DJs have few schedul ing con 11 ids, 
an exceptional turn-out is likely. 
Initial response from area deal¬ 
ers and DJs lias been very posi¬ 
tive. Attendees and exhibi¬ 
tors from Manchester and 
Nashua, NH, Boston, MA, 
I 'rovidence, RI, Burling¬ 
ton, VT, Albany, NY, 
Waterbury, CT and 
Portland, ME as 
well as all points 

★ in between, are ex- 

r pected, along with 
several national 
companies. Repre¬ 
sentatives from Mobile 
Beat vvi II also be on hand to 
talk with New England DJs and 
help with the seminars. To encourage pre- 
registration, a discount price of just $25 
for the full event is being offered. After 
December 10th, the price will jump to $60. 
The show- is being organized by Mobile 
Music Zone of West Lebanon, New Hamp¬ 
shire. For more information, call 1-800- 
231-7988 or 603-298-7988. 



SAFETY “NET” 

FOR PARTY PLANNERS 

At some point during the holiday sea¬ 
son, and throughout the coming year, fin¬ 
gers will be dialing away hoping to find 
just the right DJ for that special event. For 
those who don’t want to gamble with the 
success of their party, Disc Jockey Re¬ 



ferral Network comes to the res¬ 
cue. Since 1968, over 15,000 con¬ 
sumers have turned to the free ser¬ 
vices of the DJ referral network to 
find the right mobile DJs for their 
holiday parties, corporate celebra¬ 
tions, weddings and other special 
events. 

The DJ referral Network makes 
a party planner’s job easier by list¬ 
ing only DJs who meet high mem¬ 
bership standards of professional¬ 
ism. Consumers who call the DJ 
Referral Network receive a DJNETOO 
referral list of mobile DJs serving 
their parties location. The listing 
includes names, addresses, phone 
numbers, best time to call, and a 
description of services and basic pric¬ 
ing information. Presently, the ser¬ 
vice is available to consumers in the 
Chicago, ILarea including southern 
Wisconsin, northwestern Indiana, and 
northern Illinois. Rich Tibbits, president 
of DJNE i, says it’s based on the philoso¬ 
phy that people can make the best choice 
for themselves if they have the resources 
to do it. By providing a list of member I )J 
services who share common high stan¬ 
dards of professionalism, consumers can 
be assured the DJ they hire will meet or 
exceed their expectations. For informa¬ 
tion of DJNET, call 312-399-5050 or 708- 
506-9300. 


ing of music, set up and break down proce- 
iIiiiv-i i including trouble shooting), proper 
etiquette, karaoke and business basics. A 
new 36-hour course starts each month 
with day and evening classes available. 
Cost is $1,000. Graduates receive a com¬ 
pact disc starter kit, music reference list¬ 
ings, 500 business cards, a Mass Mobile T- 
shirt and a diploma that is suitable for 
framing. Lifetimecareercounselingisalso 
offered. For more information, write nr 
call 413-789-9144 or 1-800-TO BE A DJ. 


MOBILE SCHOOL IS PARTY HALL 

With all the pomp of the parties they 
play, the first Mobile Disc Jockey training 
school to be licensed by the Common¬ 
wealth of Massachusetts Department of 
Education opened on September 16th. 
Mass Mobile Disc Jockey School, Inc., 
located at 916 Suffield Street (Rt. 57), 
Agawam, MA, is a 3,000 square foot facil¬ 
ity that looks and feels like an actual 
banquet hall with a dance floor, tables, 
chairs and a DJ booth. Hanging from the 
ceiling are speakers and a variety of lights 
and special effects. Mark Ashe, president 
and owner of Mass Mobile is head instruc¬ 
tor. Students are trained in crowd mol i va - 
tion, voice projection, mixing and blend- 


X-COUNTRY SEMINARS 

Since early September, representa¬ 
tives ofthe board of directors of the Ameri¬ 
can Disc Jockey Association have been 
getting face to face with potential mem¬ 
bers across the US. To date, seminars 
have been held in New Jersey, Texas, 
Florida, California, Illinois, Michigan, 
Nebraska, and Minnesota. Chapter presi- 
dents in each state have been sending out 
invitations to DJs in their areas to ac¬ 
quaint them with the association and its 
goals and objectives. Attendance is free 
and all meetings are held on either Sun¬ 
day or Monday evenings when most DJs 
are available. DJs w r ho choose to sign up 
for membership at these seminars are 
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You've already 
decided on a dual-CD 
player. Now, you’ve 
got a real decision to 
make: Which one? The 
very first thing to think 

about is who makes it. .. . __ 

No other company has more professional digital audio experi¬ 
ence than Denon: Denon was the very first company to make 
professional digital recording gear. Denon’s professional CD 
players are the choice of thousands of major-market radio sta¬ 
tions, worldwide, who run them 7,24,365. They refuse to trust 
their sound quality and programming operation to anything 
less. Plus. Denon’s CD players have won the prestigious Verity 
Award, ranking #1 nationwide in Overall Customer Satisfaction. 

Next, check out the features you need. Denon offers 
exclusive pro digital features like pitch bend, auto cue to 
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music, and true instant 
start; ease of use 
features like separate 
transport controls, dual 
info displays, + 8% 
slider pitch controls, 
and self-locking drives 
for safe, easy transport. Most important, Denon delivers bullet¬ 
proof reliability and super-clean sound. 

By now. you’ll see the logical choice in dual-CD players 
is the Denon DN-2000F Dual CD Player. Only the 
DN-2000F delivers the true pro features and advanced Denon 
dig ital technology that make the DN-2000F and you such great 
performers. Don’t get stuck with amateur-night equipment; get 
professional digital sound quality and professional perfor¬ 
mance with the Pro DJ’s choice: The Denon DN-2000F Dual 


CD Player. 


DENON 

The first name in digital audio. 


Denot America Inc 112 New Road Parsppary. New Jers^ 07064 (201)575-7810 




























eligible for a substantial savings on the 
actual membership dues. 

In a related item, Mike Allen from 
The Cutting Edge Entertainment Inc.. 
San Antonio, TX has been selected as the 
chapter president for the San Antonio/ 
South Texas area. Allen has been doing 
mobile, club and radio DJ work for over 
seventeen years. H is company is one of the 
oldest and largest in Texas with multiple 
DJ and karaoke systems, he San Anto¬ 
nio Chapter is the 30th chapter to he 
formed as part of the ADJA. The Ameri¬ 
can Disc Jockey Association is seeking 
motivated DJs in cities across the United 
States to spearhead chapters in their ar¬ 
eas. 

Membership benefit s include low cost 
group insurance (property & casualty, li¬ 
ability, health and disability), discount 
purchasing, continuing education, strong 
referral networking and representation. 
The American Disc Jockey Association is 
a non-profit trade association whose man¬ 
date is to represent professional mobile 
and nightclub disc jockeys across the US. 
The Association represents the interests 
of the membership and the industry at 
large, in matters that normally the indi¬ 
vidual would not have the means or influ¬ 
ence to attempt. For information on the 
Association or how to find an ADJA chap¬ 
ter in vour area, call 1-800-355-6060. 

m 




REAL LASER BEAMS 
REALLY AFFORDABLE 

Introducing 


LASER IMAGE 



Creates brilliant graphic images and 
3-D aerial beam effects at a price that 
previously was unthinkable. 

Designed for easy operation, images 
can be quickly dlaled-up using the 
scanner speed and direction controls. 


A line level Direct Audio Input activates the Audio Transducer to pro¬ 
duce endless MUSIC GENERATED patterns. 

Audio Input can also be used to mix music with the SCANNER GENER¬ 
ATED patterns, bending the images and changing their shape in time 
to the music. 

5 mw red Helium-Neon gas plasma tube with 20,000 hours and 30” 
angle scan. 

Comes complete with scanner head, controller and cable ready to go. 



SHOW^rPRO, 111 SO. STATE ST., HACKENSACK, NJ 07601 

TEL: (201) 646-9522 ■ FAX: (201) 646-1922 
IN CANADA: AUDIONOVA (514) 631-5787 


T Mobile Beat Karaoke Column ist John Rozz leads a workshop 

■ ng your DJ service. 



Bargain hunters sift through hundreds of special items in the exhibit hall A 


LONG ISLAND EVENT ATTRACTS 500+ 

A capacity crowd turned out for the first “Long Island Mobile DJ Expo” held 
the evening of Tuesday, October 20th at the Ijong Islam! Marriott. The five 
hour event featured DJ seminars and workshops running concurrent with a 
special sale of DJ equipment and accessories. The expo was hosted by 
Abracadabra Pro DJ of nearby North Babylon, NY. 


SLAMMIN’ IN THE MOSH PIT 

Fifteen years ago it was known as 
“slam-dancing." Now, Mobiles who fre¬ 
quently play teen dances arc familiar with 
the present dance trend known as mush¬ 
ing. Dancers in an area known as the 
mosh-pit toss and slam themselves wildly 
into each other excited by songs like 
Meta 11 lea’s Enter Sandman and Give It 
Away by Red Hot Chili Peppers. Kids will 
be kids, and to date, most injuries have 
been mild. A few, however, have crawled 
out of the mosh pit with broken ribs and 
missing teeth. Who do their parents com¬ 
plain to? Hopefully, they’ll start with who¬ 
ever sponsored the event, but sum' mo¬ 
biles have reported get ting calls from par¬ 
rot claiming it’s the DJ’s fault that Junior 
broke a bicuspid. For an answer to the 
mashing liability question, we contacted 
Richard P. Dicguez, Esq., who says: 

Unfortunately, the answer fas is of¬ 
ten true with most legal questions)jis "it 
depends”, especially with a novel issue 
like this one. If the DJ is an employee, the 
DJ' semployer is liable under theprincipal 
of respondeat superior. 

A DJ who is an independent contrac¬ 
tor, however, may be liable depending on 
how much control he or she has over the 
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event. If the venue which hired the DJ 
dictates to the DJ what records to play and 
how much to hype the moshing, the venue 
may be liable. If, on the other hand, the DJ 
is p< ■nnitted by the venue which hired him 
(or her) to invite his own crowd and play 
whatever he wants, whenever he wants, 
the DJ may be held liable. 

The liability, however, maybe shared 
between the injured mosher and the DJ 
(or venue owner) under another legal prin¬ 
cipal known as “comparative negligence 7 ’. 
Under comparative negligence, ajury can 
apportion a certain percentage of fault to 
the mosher and another percentage to the 
DJ. 

Let s take an example. The injured 
person is a well-seasoned veteran of the 
mosh pits and the DJ was unreasonably 
overexciting the crowd to the point where 
he should have expected Lhat an injury 
may occur. In such a case, the court may 
conclude that the mosher “assumed the 
risk" that he may be injured and that the 
mosher was, therefore, 409; negligent. If 
the mosher suffered $1,000 in damages, 
he would only be entitled to recover $600. 
Why $600? Because if the mosher was 
409r negligent, t he DJ would be 60 r ; neg¬ 
ligent and 60% of $1,000 is $600. The DJ 
is only held liable for that percentage of 
negligence attributed to him. 

Now check out this variation of the 
preceding example. The mosher s friend 
has absolutely no experience with this 
cool new dance style. In fuel, the jones is 
such an absolute nerd, that he had no idea 
what moshing even was and only got in¬ 
volved because he believed it was just 
regular dancing. Needless to say, the hap¬ 
less nerd got caught in the pit’s whirlpool 
of thrashing bodies. Here, a court may 
decide that the nerd did not assume the 
risk and that the DJ is 100% liable. If the 
nerd also suffered $1,000 in damages, he 
would get a judgement for the ful I amount. 

As you can see from this brief descrip¬ 
tion, liability turns on the particular facts. 
It also has a lot to do with the laws of the 


particular state in which the injury took 
place since there are variations to the 
general principle discussed here. Any DJs 
actively involved in events where mosh¬ 
ing takes place, should not rely on the 
brevity of this discussion to guide their 
conduct. It is best that you consult with an 
attorney so that specific advice can be 
provided for your specific circumstances. 
Richard I’. Dieguez is an entertainment 
attorney with offices on I xmg Island and 
New York City. He can be reached at 516- 
621-6424. In addition to representing DJs, 
he also represents many recording artists 
including Lisa Lisa, the Village People, 
and Corina. 

YOUR VOICE IN KARAOKE R&D 

The Karaoke International Sing- 
Along Association is looking to Mobile 
Beat readers for ideas and input. What 
new kinds of karaoke hardware and soft¬ 
ware do you feel are needed for the mobi le 
entertainment business? It's your chance 
to participate in the resea rch and develop¬ 
ment of the products of the future! Fax 
your comments to Mobile Beat at 716-385- 
3637, or write KIS A, 6047Tampa Avenue, 
Ste.#302, Tarzana, CA 91356. 

BETTER SOUND FROM CDS 

Pacific Microsonics claims their High- 
Definition Compatible Digital (HDCD) is 
the solution to what CD critics call the 
format’s cold and artificial sound. Efforts 
to improve digital sound have been stalled 
for a decade because of tight technical 
standards limiting the amount of infor¬ 
mation that can be stored on a digital 
medium. Any improved system would also 
have to work with millions of existing CD 
players. Pacifc Microsonics has apparently 
hopped both hurdles. A special encoder 
used during recording allows improved 
sound on current CDPs, but the maxi¬ 
mum effect will be available when new 
players with on-board decoding circuitry 
become available. Pacific Microsonics 
plans to market a home version of its 


I 

decoder within a year, Eventually, the 
system wi11 be reduced to a single chip that 
will be included with Cl P circuitry. 

SHOPTALK 

Effective immediately, KLS will be 
the new name and logo to appear on all 
products distributed by KLS Electronics 
of Livonia, ML The change will enable 
KLS to have complete control on quality 
and consistency for all new and existing 
products KLS distributes. KLS will be 
announcing new additions to the current 
product mix. including pro sound entries 
in the form of DJ mixers and digital sam¬ 
pling units. Several new effects such as 
the Spectrum moonflower. ideal for mo¬ 
biles, will be available under the KLS™. 
KLS plans to maintain many of the exist¬ 
ing products previously available with 
O.E.M. name, however, they will have the 
KLS logo. 

Scott Davies of American DJ Supply 
has announced that American DJ is now 
the exclusive US distributor for the Ab¬ 
stract Lighting effects. 

Mr, Bobby Price, National Sales Di¬ 
rector of Orion USA of San Antonio Texas 
has indicated that Coemar, SPAof Castle- 
groffredo, Italy has acquired a substantial 
interest in Orion - USA. Orion has been 
distributing Coemar in the US, Mexico 
and South America for nearly four years 
and began manufacturing Coemar prod¬ 
ucts in the 1 S last January. According to 
Price, “The direct involvement of Coemar 
in Orion will lead to an even closer work¬ 
ing relationship and more direct involve- 
ment of Coemar in the US Market.” Orion’s 
new name will be changed to Orion/Co- 
emar/L SA as part of the new structuring. 

AST SOUND, New York City’s old¬ 
est and largest professional sound center, 
has announced the grand openingofCLUB 
AST, The concept allows AST's preferred 
clientele a multi-faceted in-store opportu¬ 
nity to sample leading edge entertain¬ 
ment products. CLUB AST features a 
specially designed nightclub environment, 
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complete wit h entrance marquee. Inside 
is a dance floor surrounded by a varied 
selection of top-of-the-line sound, light¬ 
ing, neon and video displays by Electro- 
Voice, JBL Professional, EAW, Crown 
International and QSC. AST specializes 
in sound and lighting system design and 
installation for nightclubs, restaurants, 
sportsbars, and other retail and public 
venues. If you are travelling to the Big 
Apple and would like to make an ap¬ 
pointment to see CLUB AST, call 212- 
226-7781, ext. 206. 

CONGRATULATIONS TO: 

Barry Seiden, formerly with Denon, 
who has joined Numark Industries as 
National Sales Manager. 

Star DJs, who have recently opened 
two D-J megastores in Pompton Plains 
and Matawan, New Jersey. — 
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Catch the excitement , now! 



Several hard edge mul¬ 
ticolored beams are produced 
simultaneously creating fascinating 
and dynamic yet unexpected 
effects all sound activated 
MOVEMENT: Asymmetrically 
mounted revolving mirrors move 
to the beat of the music 


• COLORS: 6 

■ PATTERNS: 4 gobos (manually moveable) 

■ CONTROL: Free standing or can be used with the optional GO-I 
movement controller of up to 16 units allowing speed, direction and 
audio sensitivity control either manually or automatically. 

■ LAMPS: 2 250W/120V (ENH) halogen 

■ COMMENTS: Self contained fixture designed for wall, floor or ceiling 
mount; permanent or mobile applications 



SHOW*PRO, 111 SO. STATE ST., HACKENSACK. NJ 07601 

TEL: (201) 646-9522 ■ FAX: (201) 646-1922 
IN CANADA: AUDIONOVA (514) 631-5787 


2075 UTICA AVE. DEPT. M, BROOKLYN N.V. 11254 OPEN MON.-FRI. IO:OOAM TO 5:50PM 71» 252 


WE’VE GOT IT ALL 

WF ACCEPT MAJOR CREOIT CAROS 


TO ORDER CALL 1-800-824-0855 

WE ALSO CARRY A 
FULL LINE OF 
LIGHTING 
CONSOLES 

MICROPHONES 
AMPLIFIERS 

A SP&A K£RS 

AMPLIFIERS 

Gemini PVX-85 




85 Watts Per Channel 

$199.99 


^CALL OR WRITE FOR A FREE CATALOG^ 

"SmSSiSSsi l%TVMf I-) : ■ TilV 1 1 *1 1 - 111 



FOR ANYTHING YOU DON’T SEE 


THIS AD !!! CALL (800) 824-0855 
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compiled and edited by mike buonaccorso 


Just days after our last magazine hit 
the streets, alert readers called our toll- 
free, hot line to inform us of an answer in 
locating a 11PM publication per the re¬ 
quest of Ray and Jan of Sound Circus in 
Costa Mesa, California. We had known 
of a publication formerly known as 
“Disco Bible”, "Disco Beats”, but had 
several outdated addresses and phone 
numbers, leading us to believe the book 
was defunct. But under the name, 
“Dance Beats”, the publication is alive 
and well. See *Feedback Follow- Up”for 
further information. Solving one mys¬ 
tery. it<e now have a “missing person " 
report. Anyone knowing the where¬ 
abouts of Tom Gardner, author of "Spin¬ 
ning Gold - The Disc Jockey Bi ble ”, (last 
known address in Mahwah, New Jer- 
sey), please drop us a line. T.G., call 
home! 

To the mailbag... 

As an appetizer to our main course 
on country dance and country dance 
music in the next issue of MOBILE 
BEA T, here’s a sample of what’s coming 
up... 

CONNECTED TO COUNTRY 

Dear Mobile Beat: 

In the August/September issue you 
asked for information concern i ng coun¬ 
try music as it relates to Mobile DJing. 
I have offered < VW music to our clients 
for the last twenty years. Although I 
rarely play lOOfr country at any gig, 
country music has and will always be 
HOT in Texas. 

Unlike most other music charts, it is 
difficult logo wrong with country charts. 
You basically have four types of coun¬ 
try, i.e.. ballads, medium tempo, fast 
tempo and the waltz. I have found 
country crowds to be one of the easiest 


to work for. By t his I moan yon tin not 
have to have all of the latest hits to 
please them. Country crowds respond 
very well to the classics. 

If you are building a country li¬ 
brary', start with the Urban Cowboy 
Soundtrack (1980) and work your way 
up to current bits. “Must Artists” to 
have include Alabama, Clint Black, 
Charlie Daniels, Merle Haggard, 
George Strait, Randy Travis, and Hank 
Williams, Jr. Just buy their greatest 


FEEDBACK FOLLOW UP YIELDS 
BPM BOOKS AT A DISCOUNT 

In response to a question in our last issue. 
Mobile Beat has uncovered a tremendous 
source for DJs interested in Beats Per Minute 
information. Dance Beats, 568 Columbia 
Turnpike, East Greenbush, NY (12061 )has 
been in business since the late 1970 s and 
until recently provided BPM information for 
Dance Music Report. The company is still in 
operation and offers comprehensivecross- 
referenced BPM catalogs. The Dance Beats 
“Oldies Book" chronicles popular music 
with BPMs all the way back to the fifties. 
Each month, a supplement containing the 
latest in dance and pop is released to keep 
subscribers right up to date. In response to 
our interest, Dance Beats is offering Mobile 
Beat readers a discount on a subscription 
to the monthly updates, For more informa¬ 
tion, write or call 518*477*1000. 

In addition we are pleased to an¬ 
nounce that with this issue we have added 
a column entitled ' Play Something We Can 
Dance To.” The column, by Jay Maxwell, of 
Music By Request in N. Charleston. SC, will 
feature top hits lists from years past with 
BPMs were applicable. In addition, Jay 
includes notes, tips and trivia that will be 
helpful to DJs who want to improve their 
libraries for class reunions, retirements, 
birthdays and of course, wedding recep¬ 
tions, "Play Something We Can Dance To" 
can found in the music section. As always, 
your comments and suggestions are wel¬ 
come. 


hits packages and you are on your way 
to building your country music library. 
In the case of George Strait, buy all 
three volumes ofhis greatest hits. You 
will find an ample supply of ballads, 
medium, fast and waltzes. 

One “Must Have” is the “Cotton Eyed 
Joe”. Without a doubt, the two best 
versions are the Al Dean (label kik-r 
10012) and Isaac Payton (Bellaire 1100). 
Your crowd will dictate which version is 
best to play. The Dean version is an 
instrumental... while the Payton song is 
the “bull-shit” version. I choose not to 
play the latter at school dances for a 
country polka. You should also have 
“The Orange Blossom Special”. You 
will find a good cut on the Urban Cow¬ 
boy or Charlie Daniels Fire Mountain 
(CBS 34365). 

Compilations are another great place 
to find many of the songs you will need. 
Heai i and Music in New York City has 
several fineCDsavailahle. Chances are 
you have seen them advertised on tele¬ 
vision. 

Speaking of television, cable offers 
the Nashville Network and the Country 
Music Channel. A few hours of watch¬ 
ing will have you doing the “Boot Scoo¬ 
tin’ Boogie" with the best of them! 

Should anyone need more informa¬ 
tion, call or write. 

Joe Martin, Mad Martin Productions 
Joe can be reached at P.O. Box 3185 , 
Wichita Falls, TX (817-322-1414) 

DJ PHONE HOME 

Dear Mobile Beat: 

Over the years, I have spent count¬ 
less hours “dialing for DJs” in order to 
discuss all kinds of business. I don't 
know of anything more common than 
an answering machine message that 
says, “Hi...we’re not in right now, but if 
you’ll leave your name and phone num¬ 
ber. we’tl get back to you as soon as we 
can....Thanks, and have a nice day!” 
Worse t han that, some DJs try to be 
different by over-producing a message 
using some dance music bed and their 
very best “announcer” voice. It never 
ceases to amaze me that these DJs have 
seemingly NEVER called their OWN 
machine to see what they are doing to 
make that first impression. 

Now 1 know that everyone can't have 
a totally unique approach to the prob¬ 
lem of fielding calls 24 hours a day, 7 
days a week. This is a very process that 
can (and SHOULD) be done in only so 
many ways. My point is that if you can’t 
he sharp and professional sounding on 
vour answering machine, just what kind 
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of a DJ are you? The goal is to be commu¬ 
nicative, creative, expressive and person¬ 
able., in varying degrees, and all at the 
same lime. Usually that means, JUST 
HU YOURSELF. Speak the way YOU 
would like to be spoken to...say what you 
want people to hear in a way that is easily 
understood. 

Some of the best messages i hear have 
NO music in them at nil! They are no 
more than 20-seconds long. There is no 
more than 5-seconds of “dead air” before 
you hear the recording tone. The voice is 
friendly and sincere when it says, “This is 

_. I’m sorry no one is here right 

now to take your call, but I'd like to talk to 
you about your party planning. I’m usu¬ 
ally here from 5PM to 8PM, Monday 
through Thursday. But, I'll call you back 
if you'll please leave your name, number, 
and the best time for me to call, at the 
tone. Thanks for calling_!” 

This, of course, is very generic, but the 
choice of words is more informative and 
may get fewer “hang ups" than the “no 
message” message. Include an “infomer¬ 
cial 1 ' about your service if you like, but 
keep it brief, our customers will become 
annoyed listening to endless promotional 
material every time they call and get the 
machine. Ideally, this information should 
be presented as a “special promotional 
ofi’er” for new customers and an “upsell” 
for existing customers. There are, of 
course, other solutions to this problem, 
but I hope Fve helped stimulate your ow n 
creative ideas while making a good “first 
impression”. 

Richard Tibbits, President 
Disc Jockey Referral Network, 

Arlington Heights, IL 

WHAT’S IT COST IN CANADA 

Dear Mobile Beat: 

f really appreciate all of the music 
and equipment reviews, but am a little 
disappointed that you or your advertisers 
do not list Canadian prices in any portion 
of the magazine. 

Would it not be to the advertisers 
advantage to list either Canadian pricing 
or at least the addresses of their Cana¬ 
dian counterparts? This would simplify 
matters for all of us Canucks who are 
freezing our tushes off looking for reli¬ 
able, cost-effective equipment and music 
sources! 

I have already sent correspondence to 
several companies in the U.S, of A. and 
have had good results in obtaining the 
requested information. I lowever,forthose 
of us who wish to “cross border shop’’, it 
becomes a real nightmare for warranties, 
service, shipping and insurance as we 


must either have a C.S.A. sticker or, in 
my case, an Ontario 11> dm special in¬ 
spection sticker. (These little things 
cost BIG TIME!) 

Stan Minogue, Stan The Music Man. 
Timmins, Ont. 

Back when The Blue Java were 

*/ 

still a dream team, MB readers to the 
north were expressing concern over the 
lack of Canadian prices in MOBILE 
BEAT advertisements. It seems that 
most US companies are not promoting 
their Canadian counterparts at this 
point, possibly holding off until the 
distribution of MOBILE BEAT in 


('amnia approaches the present numbers 
in the US. At that point, the Canadian 
counterparts will likely be interested in 
carrying their own weight and advertis¬ 
ing directly. As far as l IS companies pub¬ 
lishing a prie e for their products for Cana¬ 
dian readers, with the Canadian dollar 
fluctuatingagairist the l >S dollar as it has 
over the past few years, how accurate a 
price could there be aver the months of 
puffing each edition together? l Tices, par¬ 
ticularly if published, might he consid¬ 
ered binding and no one wants to take the 
chance of selling at a price that could 
change several times per week due to cir¬ 
cumstances beyond their ■ -ontn >/. Look for 

I 


Be part of Northern New England's largest 
gathering of light, sound & related products at... 




DISC JOCKEY ZONE 




r 


exhibits, Seminars, and Dealers gathered all in one location! 

1-800-231 7988 

PLACE: The Center of Neat Hampshire — Manchester, New Hampshire USD 
DATE: Sunday, February 28, and Monday, March 1, 1993 
TIME: Dealer Exhibit Area: 11 am to 7 pm. * Seminars: 11 ;30 am • 5 pm. 

REGISTRATION FEES: 

Register before December 10,1992 

and get a Full Event Pass for $25.00 - a Saving of over 50% 

Qrvslte Registration fees: Day Pass $35.00 or 2 Day $60,00 


REGISTRATION FORM 

rcrsc miNT aewiV: 

Bodge Nome:_ 

Company Nome; ___ 

Rddress: 

Gtu: _ 


one If 

Please moke 


State: 
FOX D 


l\P 


oney 


PJT 


yo 

yr check 

pa 

liable tc 


New Cnglaod Di tepo 
Glen Rood Plazo 
UJest Lebanon, NH 03764 


Mobile Music 


L 


603 - 298-7968 

t information null be sent oi uith Rccistrotion Corifin 
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by Michael Erb 

THE WEDDING EXPERTS 
GUIDE TO 

SALES & MARKETING - 

Brian D. Lawrence, $59.95 + $5 
s/h.l -800 2-Marry-2. 

If the focus of your DJ business is 
wedding related, this could be an ex* 
tremely beneficial manual to consider. 


ning service. The manual is that com¬ 
plete! There are enough ideas in this 
manual to give any DJ operator the 
opportunity to increase revenues sim¬ 
ply by implementing some of the sug¬ 
gestions offered. If you are looking for 
ways to improve the profitability of 
your business, this may be one of the 
host investments you’ll make. 

Rating: • (poor) to • • ••• (excellent) 
Readability- • • • • 

Usefulness- • • • • 

Value to Novice- • • * • • 

Value to Pro- • • • • • 

SPINNIN’ 2000; ‘THE 
ULTIMATE GUIDE TO FUN 
AND PROFIT AS A MOBILE 
DISC JOCKEY '* 


a change on /his soon us Canadian sub- 
script inns and distribution are steadily 
increasing in number, - Dennis Hampson 

RANDOM BITS... 

If you know of any upcoming DJ shows 
and events in your area, regardless ofsize, 
please let us know! MOBILE BEAT read¬ 
ers west of the Mississippi have been ask¬ 
ing for more information on events in their 
areas. If you know of an expo, seminar, 
spin -off or DJ association or record pool 
event , let us know so that we van offer the 
same coverage as events here in the east. 

On a final note, this clarification: Al¬ 
though MOBILE BEAT MAGAZINE is 
not, and has never been the “official maga¬ 
zine” of any specific group or organiza¬ 
tion, we are encouraged bv the many DJ 
companies and associations who are pres¬ 
ently taking advantage of our group sub¬ 
scription plans. If you have a group often 
or more and arc interested in our group 
rates, please contact me here at MOBILE 
BEAT. By the way, if you presen tly receive 
MOBILE BEAT through your member- 
ship in an association or as part of group, 
and you encounter a problem with your 
subscription, the problem can be solved 
fastest if you contact your organization 
directly. 

Have a great holiday season and a 
prosperous 1993! ,. . Mike B. jlf 


Included are a multitude of ideas rang¬ 
ing from marketing, advertising, pro¬ 
motions and how to act as a sub-con- 
tractor for wedding related services. 
The manual is geared to those busi¬ 
nesses deal i ng primarily with the wed¬ 
ding trade. The author is well informed 
and much of the information is ex¬ 
tracted from the operation of his own 
very successful full service wedding 
center business. In fact, after reading 
this manual, anyone with the motiva¬ 
tion and desire could easily start up 
their own full service wedd .ng plan- 


Robert A. Lindquist / Dennis 
E. Hampson, $24.95 US / $29.95 
Canada. L.A. Publishing, P.O. Box 
5, East Rochester, NY, 14445. 

Spinnin’ 2000 is a complete re-write to 
Robert Lindquists original book Spin¬ 
nin’. Lite sub-title pretty much sums 
up the contents of the book. It truly is 
‘The Ultimate Guide To Fun and Profit 
as a Mobile Disc Jockey,” This book 
takes you through all the steps neces¬ 
sary to start and operate a DJ busi¬ 
ness. Starting with the origins of the 
DJ business, the book moves through 
an overview of equipment and consid¬ 
ers some of technical aspects of sound 
reinforcement. Lighting and special ef¬ 
fects are discussed with just the right 
amount of technotalk to be non-inti mb 
dating for the novice but at the same 
time informative enough for the more 
experienced reader. Marketingand pro¬ 
motional techniques are mentioned. 
For already established businesses, 
there a multitude of ideas on advertis¬ 
ing, promotions and running multiple 
systems. Theauthors walk you through 
your hypothetical first gig including 
sample scripts covering various an¬ 
nouncements you will need to make at 
various events. Finally, there is excel¬ 
lent information on performance con¬ 
tracts, bookkeeping and insurance con¬ 
siderations. Spinnin’ 2000 is one of the 
best overall books on the mobile DJ 
business. Something for 
everyone.,.even the established busi¬ 
ness will likely discover some useful 
information from within its pages. 
Highly recommended. 

Rating: • (poor) to ••••• (excellent) 
Readability- • • • • 

Usefulness- . 

Value to Novice- • • • • • jv- 

Value to Pro- • • • • * 





GRUNDORF CORP. . 721 Ninth Avenue * Council Bluffs, Iowa 51501 

PHONE (712) 322-3900 . FAX (712) 322-3407 
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SO YOU THINK 
KARAOKE IS A JOKE??... 

W ~ ell, now it is, through Comedy Karaoke, a software package that 
allows DJs to turn any event or club into a comedy hotspol 
You may have seen previews of this show already. The system was 
developed earlier this year by UN Productions. 84 Kennedy Street. 
Hackensack, NJ 07601 (210-488-1 ill) and road tested on a 15-city mall 
tour under the name “Stand Up To Go , teaming up the inventors with the 
Comedy Central cable network, Caroline’s Comedy Club in NYC was the 
first club in the US to host Comedy Karaoke. 

Unlike its singing karaoke counterpart, Comedy Karaoke has been 
developed to make you a star via stand up comedy. The software has the 
jokes on the video monitor and sound effects on the audio track. The 
“effects' 1 include a variety of canned laugh¬ 
ter, applause, boos, rimshots and more, 
making even the worst joke or delivery of it 
sound hilarious. The video adds more yet, 
with clips of cheering cartoon characters, or 
hysterical audiences laughing and applaud¬ 
ing. The host simply adds these effects at 
anytime or in the case where a participant 
finishes early And with some, as opposed to 
finishing early, this setup offers a unique 
opportunity where many of the would-be 
comics decide to improvise with original 
material. 

Your “set" includes a brickwal! shower 
curtain prop an d you are free to add your own 
rubber chickens or Groucho disguises. TV 
theme music is available for intros (ie: The 
Tonight Show Theme) and the like, and offi¬ 
cial T-shirts, caps and other promotions can 
be included as well as a take-home video for 
the performers. 

The software discs themselves are or¬ 
ganized by theme and also by audience 
rating. For example, Volumes 1&2, which we 
reviewed for this article, contain 28 ''themes - ' 
or chapters, each with 10 jokes. Volume I is 
forgeneral audiences (Chapter 14; You can't 
pick your family: “My parents were so poor 
they got married for the rice! "), with Volume 2 
for more mature audiences: (Chapter 9: Bad 
Taste:"What do you get when you cross an 
Italian with a Pakistani?, . . Someone who 
makes you an offer you can't understandI') 

Each volume also includes a sample of Henny 
Youngman jokes used under exclusive li¬ 
cense. According to Phil Ruskin. UN Produc¬ 
tions' director of Entertainment Marketing, 

“Future discs will have endless possibilities.” 

Theme discs such as ‘country - ’, “wedding 
and social events ", and “for children only' are 
among those under consideration. Ruskin 
adds that UN Productions is seeking quali¬ 
fied distributors throughout North America. 

When used at a club or on the road, DJ 
and KJ hosts report little problem finding 
comic wannabees to step up to the mic. In a 
time where little or nothing is exempt from 
humor or satire, they're waiting in line for 
those fifteen minutes as “Mr. Saturday Night.” 



Henny Youngman (king of the one liners), Caroline Hirsch (owner) 
Jimmy Fink (K-Rock DJ) and Brian Cury (creator of Comedy 
Karaoke) at kick off party for “Stand Up To Go”, the world 's first 
Comedy Karaoke system, at Caroline's Comedy Club, x 


HOW MANY HITS 

Can you Take 
Before You’re 
Knocked Out? 



Introducing LaserHits 
From Pioneer 

Just when you thought there were 
no new ways to entertain your cus¬ 
tomers, Pioneer LaserHits lloals 
in like a butterfly and stings 
like a bee. 

Sixty minutes of the new¬ 
est music videos from the 
hottest stars. Pop Hits. 
Dance. And every month, 
another laserdisc of all-new 
hits. To put LaserHits in your 
corner, just call (800) 926-4329 
and ask for LaserHits, 



»u.v 



(0 PIONEER 

7?ic Art of Entertainment 


* iYu seer User Ivnteraimiin::, Inc.. 22iu Ust SlrrH. Bet&CA IfllKtO AD LaserHits male nil'- fiveusH by L [/YnJcoiink, 
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NEWS 


DCC COMES 
TO MARKET 

Two new audio 
record/playback 
formats (Digital 
Compact Cas¬ 
settes and the 
Sony Mini Disc) 
which we've been 
reporting on for 
the last year are 
now hitting the 
market. Initial 
prices for DCC 
decks is running 
between $700 and 

$1,000. MiniDisc players are showing up in the range of $550 to 
$750. By early December, it is ex|>ectfc‘d there will be over 500 
titles available on pre-recorded Digital Compact Cassettes. The 
DCC players will play, hut not record, analog cassettes, so don’t 
think you have to re-record your library. The MiniDisc system 
records digitally on to a 2 1/2" compact disc, offering the advan¬ 
tage of instant accessibility. 

The new formats offer digital quality CD sound. To prevent 
runaway piracy of CDs, a special circuit will not allow DCC or 
MiniDisc copies themselves be copied. In other words, you can 
make copies directly from a master, but you can’t dupe the copies. 
The formats had been held up pending a decision on the Audio 
Home Recording Act, a controversial measure designed to ensure 
that royalties arc paid to recording artists and others who 
copyrighted works are tapes. That measure was signed by Presi¬ 
dent Bush in late October, and should prompt, in the near future, 
an increase in raw media prices. 


HITS ON CD! 

From the standpoint of DJs, the most missed casualty of the 
CD revolution is the forty-five RPM single. CD singles are 
available, but they’re pricey. Cassette singles (cassingles) are a 
bother. As a result, DJs have been lusting for compilations of top 
hits on CD. The time to celebrate is here. Hot Hits of Nashville has 
released the first two volumes in an on-going series ofCDs for DJs 
only. Newly released Volume Two features fourteen tracks (see 
side bar), right off Billboard’s top pop, country, and R&B lists. 

Hot Hit' originally started producing CD compilations for 

jukeboxes, and 
takes pride in their 
record ofpickingthe 
hits before they hit. 
Their jukebox ser¬ 
vice (not available 
to DJs) presently 
issues five CDs each 
month covering the 
country, pop, R&B. 
Rock and Adult 
Contemporary 
spectrums. At 
present, two DJ 
discs are being is¬ 
sued. The first is a 
compilation of top 
hits, the second fea¬ 
tures the cream of 
the country pop 
crop. According to Harlan Collins at Hoi Hits, the DJ releases 
have been very well received. At present, the service is not 
available in Canada, but that too, could change. The catch? Before 
you can order your first CD, you must sign a paper agreeing that 
you will never resell a disc you buy. Cost per CD is $15.9$. For 
information, call 1-800-248-4848. 


Each issue of “For DJs Only" includes 14 titles. 
Here's a sample of what s on the latest releases 

Vol 2 - Pop: 

Good Enough - Bobby Brown 

Digging in The Dirt - Peter Gabriel 

Rhthm Is A Dancer - Snap 

Free Your Mind - EnVogue 

Walking On Broken Glass ■ Annie Lennox 

What About Your Friends - TLC 

The Last Song - Elton John 

I'd Die Without You - P M Dawn 

Vol 2 - Country: 

Bubba Shot The Jukebox ■ Mark Chesnutt 

I Don’t Need You Rockin' Chair - George Jones 

Walkaway Joe - Trisha Yearwood 

Watch Me - Lorrie Morgan 

Now That's Country - Marty Stuart 

I Cross My Heart - George Strait 

Just Call Me Lonesome - Radney Foster 


irS A BEACH! 

Just as Memphis is the birthplace of Blues, New Orleans is 
the home of Jazz and Nashville, the capitol of Country, Myrtle 
Beach, South Carolina is the Mecca of Beach Music. Beach music 
has been around, in one form or another, for over forty years. But 
now, it is spreading out of the Carol inas to all the border states, 
and even into New York and Texas. Helping to promote tire new 
found popularity of Beach Music, is former Mobile Disc Jockey 
Marion Carter. Carter is now president of Ripete records and is 
responsible for assembling the most definitive collection of Beach 
Music available. Presently available on Ripete are over fifty titles 
on CD and cassette 120 are cassette only). But don’t expect to find 
artists like the Beach Boys, Jan and Dean, or Dick Dale. While 
many of the stars on Ripete’s roster enjoy regional popularity, 
there are few names with national recognition. Ripete’s best 
selling collection, Beach Beat Classics Volume One contains the 
sixties smash “Give Me Just A Little More Time” by The Chair¬ 
man Of The Board. From there the list of titles and artists run 
from well-known to virtually obscure. But to those who know 
Beach Music, every one is a hit. Beach Beat Classics Volume One 
has sold over 150,000 copies and the follow-up volume has topped 
100,000. 

What is Beach Music? According to Carter, Beach Music is 
a danceable form of Rhythm and Blues that came out of the lute 
40’s. At the Lime, it was impossible for black hands to get radio 
airplay so the music was restricted to juke box play in the 
pavilions along South Carolina’s Grand Strand. As it gained 
popularity, it evolved into a more mainline R&B sound. As white 
groups began imitating the sound, it mutated into a sixties 
sound. It maintains its following due to the timeless nature of the 
sound, and the Shag, which is a highly complex and intricate 
dance (Carter describes it as doing the Jitterbug while on 
quaaludesl that goes along with the music. During the late 
1980’s, Beach Music was propelled into the national spotlight by 
the movie "Shag”. Now, Beach Music is rapidily spreadingup and 
down the east coast and even into Japan and parts of Europe. 

Other titles in the Ripete catalog include: 

Preppy Deluxe which is packed with the original versions of such 
DJ favorites as “Build Me Up Buttercup”. "Be Young. Be Foolish 
Be Happy”, “Sugar, Sugar", “Louie, Louie’’, “Wooly Bully”, “Wipe 
Out” and others. 

Ebb Tide, Volumes One and Two contain such gems ns The 
Tymes’, “So Much In Love”,“Smoke Gets In Your Eyes” by the 
Platters, “Rainy Night In Georgia” from Brook Benton, Jerry 
BuLleFs “Moon River”, the Barbara Lewis hit “Make Me Your 
Baby", “La-La-La (Means 1 Love You)” from the Dells, “When A 
Man Loves A Woman” by Percy Sledge, and many many more. 
Many of the titles are available at your local music store, hut if 
you can’t find them, or would like more information on the 
complete Ripete Catalog, write Ripete, 111S. Main St. Elliott, SC 
29046 or call 803*428*3358. 


END OF YEAR RELEASES 

Rhino Records rings in the holidays with two more i Ds to 
add to its already massive Christmas catalog. 

Cajun Christmas is the latest installment in Rhino’s Alliga¬ 
tor Stomp Series. The album serves up a littlccggnog with gumbo 
on 14 tunes, both traditional and original. 

Doo Wop Christmas is a trip back 30 years to when singing 
on street corners was common. Included are roasted chestnuts 
like The Drifters' immortal version of “White Christmas”, The 
Cadillacs’ “Rudolph The Red-Nosed reindeer.” and The Pen- 
guins’“Jingle Jangle” as well as rare harmonies by the Five Keys, 
Frankie Lymon, The Marcels, The Moonglows, The Orioles, and 
more. 

Ijookingfor a contemporary version of White Christmas? It's 
one of ten classics included on Michael Bolton’s latest release, 
Timeless. Also on the collection of remakes is “Since I fell For 
You,” “To Love Somebody,” “You Send Me,” “Yesterday,” and five 
others, Jf 
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Hello Club DJ's, Mobile DJ's, 
Partymeister's. JVC, the company 
known for Audio and Video innovations, 
is going to make your job easier. We 
understand the hardest part of your 
job -- keeping the party going. 

So we're going to help you 
pump-up your Karaoke 
CD+G library with hot 


new music. 


I THIS USED TO BE MY PLAYGROUND 
L JAM 

a IN THE CLOSET 

4 LIFE IS A HIGHWAY 

£> YOUR SONG 

•j ACHY BREAKY HEARI 

-/ DAMN I WISH I VMS YOUR LOVER 

4 LOSING MY RELIGION 

•I SHINY HAPPY PEOPLE 

10 DANGEROUS 

II BABY GOT BACK 

11 GIVING*HIM SO",- THIHG III CAN f.fl 

Scrtbisiur, 

B FiwJ.O 

WfflSfilNG ON A 5;T 


MADONNA 
MICHAEL JACKSON 
MICHAEL JACKSON 
TOM COCHRANE 
ELTON JOHN 
StLIY RAY CYRUS 
SOPHIE B. HAWKINS 
R.E.A1. 

fl.E.M. I 

MICHAEL JACKSON 
SIR MIX fl LOT 
Ell VOGUE 
THE E 3 52 1 S , 

ITiHEIC-O 'li' Mid 


Check it out: Hot new songs 
from today s Radio and Video 
stars, all recorded by some 
of today's hottest session 
musicians, in the CD+G 
(Compact Disc Graphics) format. 
And to keep your parties 
happenin', every three months 
you can look to JVC to bring 
you the hottest music available 
for Karaoke on Compact Disc! 


Are you looking for a way to liven 
up your next party, wedding or club gig? 
Then check out the XL-GM 800 Karaoke 6+1 
Multi Disc Changer. It plays regular CD's and the 
very affordable CD+G Karaoke discs, 
and if you are looking for system versa¬ 
tility, look no further. How about 
Forty Step Programming... 

Remote Control... Digital Key 
Control... Vocal Masking... Vocal 
Replace... Video Superimpose... 

Dual Microphone Input... and many ••• " 

more features too numerous to mention, 
heck out the XL-GM 800 Multi Changer 

available at an authorized JVC Karaoke dealer. 

Your events will never be same! 


We have a library of over 600 
songs on 60 discs available from 
authorized JVC dealers every¬ 
where. Check them out! 
You'll be surprised who you 
might find. 


JVC COMPANY OF AMERICA 

DIVISION OF US JVC CORP. 

41 Slater Drive. Elmwood Park NJ 07407 








































































Play Something 

We Can 

m 

Dance To! 

by Jay Maxwell 


Maxwell’s Silver Jammers -1983 


ARTIST 

TITLE 

YR 

CATAGORY 

BPM 

t Michael Jackson 

Billie Jean 

83 

Dance 

118 

2 Prince 

1999 

83 

Dance 

120 

3 Journey 

Faithfully 

83 

Slow 

— 

4 Romantics 

What 1 Like About You 

80 

Rock/Roll 

160 

5 Michael Jackson 

Beat It 

83 

Dance 

140 

6 John Cougar 

Hurt So Good 

82 

Rock/Roll 

126 

7 Kool & Gang 

Celebration 

81 

Dance 

122 

8 Journey 

Open Arms 

82 

Slow 

— 

9 AC/DC 

Shook Me All Night 

80 

Rock/Roll 

128 

to David Bowie 

Let's Dance 

83 

Rock/Roll 

115 

11 J.Geils Band 

Centerfold 

82 

Rock/Roll 

116 

12 Michael Jackson 

Wanna Be Starting Something 

83 

Dance 

122 

13 Talking Heads 

Burning Down House 

83 

Rock/Roll 

104 

14 Billy Idol 

White Wedding 

83 

Rock/Roll 

150 

15 Joan Jett 

1 Love Rock & Roll 

B2 

Rock/Roll 

— 

16 B-52's 

Rock Lobster 

80 

Rock/Roll 

182 

17 Rick James 

Super Freak 

81 

Funk 132 


18 The Clash 

Rock the Casbah 

83 

Rock/Roll 

129 

19 Uonei Richie 

All Night Long 

83 

Dance 

110 

20 71 Top 

Sharp Dressed Man 

83 

Rock/Roll 

126 

21 Laura Branigan 

Gloria 

82 

Dance 

134 

22 Toni Basil 

Mickey 

82 

Dance 

— 

23 Spandau Ballet 

True 

83 

Slow 

— 

24 GAP Band 

Dropped Bomb on Me 

82 

Funk 

126 

25 Sty* 

Best of Times 

81 

Slow 

— 

26 Cars 

Shake ft Up 

82 

Rock/Roll 

148 

27 Queen 

Another One Bites the Dust 

80 

Rock/Roll 

— 

28 Men W/0 Hats 

Safety Dance 

83 

Dance 

102 

29 The Tubes 

She's A Beauty 

83 

Rock/Roll 

— 

30 Greg Kihn 

Jeopardy 

83 

Rock/Roll 

112 

31 J.Geils Band 

Freeze Frame 

82 

Rock/Roll 

176 

32 Billy Idol 

Dancing With Myself 

83 

Rock/Roll 

176 

33 Rolling Stones 

Start Me Up 

81 

Rock/Roll 

122 

34 Bob Seger 

Shame on The Woo/? 

83 

Slow 

— 

35 Steve Miller 

Abracadabra 

82 

Rock/Roll 

126 

36 Tommy Tutone 

867-5309/Jenny 

82 

Rock/Roll 

— 

37 John Cougar 

Crumblin' Down 

63 

Rock/Roll 

126 

38 Pat Benatar 

Hit Me WithYour Best Shot 

80 

Rock/Roll 

— 

39 Kenny Rogers 

Through the Years 

82 

Slow 

— 

40 Lionel Richie 

Truly 

82 

Slow 

— 


T en years have gone by since the Washington 
Redskins overpowered the Miami I)olphins 27 ■ 17 
in Superbowl XVII. In 1983, Terms of Endearment 
won an Oscar for best movie, and Michael Jackson 
released what w ould become the best-selling album of 
all time, “Thriller”. It is doubtful that the members of 
the class of 1983 would remember (or care»about the 
Superbowl winner or who won an Academy Award, 
however, everyone remembers what songs were danced 
to at their High School Prom. 

As you plan for a ten year reunion, there are two 
mistakes to avoid. Some DJs bring only music that 
was popular ten years ago...others bring only current 
dance music. During a reunion, the class members 
want i.o dance to some of the songs that they danced to 
during their high school days. But, at the same time, 
they still listen to the radio and have a social life. To 
be fully prepared, bring a wide assortment of music as 
if you were playing for a company party. 

The key to success at a reunion is in the timing of 
the music. Reunions have unofficial “stages’’. Stage 
one is a social hour where classmates meet and greet 
people they haven't seen since graduation or the last 
class reunion. During this time, play songs from the 
years 1982-83 that were Top Forty Hits like “Every 
Breath You Take” (Police), ‘Tell Her About It” ( Billy 
Joel), and “Africa - ’ (Toto). These were great songs to 
listen to but rarely brought anyone onto (he dance 
floorin 1983. The second stageis when the celebration 
begins. Knowing when to start this next stage of 
music is crucial. Check with the photographer to see 
ifhe or she will take the group photo prior to beginning 
the second stage. This will give a pronounced break 
between the stages. After the photo, dim the lights 
and make your grand announcement...“Welcome to 
the Class of 1983.,.I'm (your name) from (your com¬ 
pany) and tonight we’re here to celebrate the ten year 
reunion of North Charleston High School”. Then kick 
off the night with “Billie Jean” (Michael Jackson) or 
T999" (Prince), or a song from the Top Forty “Play 
Something We Can Dance l’o” chart. After about 
three or four songs from their high school years, begin 
to mix in some current dance tunes as well as classic 
standards like ‘Twist and Shout” (Beatles) and “Old 
Time Rock and Roll” (Bob Seger). 

To make a lasting impression and get future book¬ 
ings from the class members, make sure they remem¬ 
ber your company’s name. The best way to do this is 
to give each table two or three copies of the “Play 
Something We Can Dance To” chart with your 
company’s logo, name and phone number at the top of 
the page. This will give them something to take home 
as well as a guide to assist them in choosing the music. 
Youmay also wantto look atsources such as Billboard’s 
top hits of 1983 to list on the back page of the handout 
which will ol fer them music to choose from during the 
social hour. You will bfc amazed at how many class 
members will pick up the handout and talk among 
themselves about the songs on the charts. People will 
come up and request songs from the handout...so be 
prepared and have all the songs on the list available. 

The songs listed in this Top 40 list and future lists 
are compiled by keeping a tally of what songs are still 
requested today. That’s why many songs that were 
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“The DJ Pro Shop 


fj 


The DJ Pro Shop 


Your Source For Equipment • Lighting • Special Effects 

bcaturing i Numark * Stanton /\estnx * Ortofon • Commiinin * Grundorf * Knight 

Laser Vision * Gemini * Denon • Nadv * Crown * Shore • Ness * I'almits 


CALL OR WRITE FOR FREE CATALOG 


E 

E 

B 


1153 Deer Park Avenue • N. Babylon • NY 11703 

Mobile Music??? Call Our 12” • CD • 45 Hotline 516-667-1112 


516 - 667-2300 


popular ten years ago are not on this 
list,..they are seldom, if ever, requested. 
The songs are listed in the order of their 
current popularity based on requests re¬ 
ceived over the last several months at 
various parties (not just reunions). Com¬ 
ing up next issue we will get you ready for 
the class of 1968. And stay tuned to find 
out what are the most popular wedding 
songs. 

Jay Maxwell owns and operates Charles¬ 
ton, South Carolina's “most requested DJ 
service ” MUSIC BY REQUEST. Although 
managing three mobile systems is a full 
time job, he also finds time to teach math¬ 
ematics as a n adjunct professor at Cha rles- 
ton Southern University. 





American Accompaniment 



COUNTRY’S BEST 

Produced By 

Tapes Of Nashville 

RECORDED LIVE 
IN "MUSIC CITY' 

By Some Of Nashville 's 
Finest Studio Musicians 

I ! I I . ■ It ! ■ ■ ■ ■ 

:: 

-, ■.■_ .■_* * r V. ■ - ; . ■, - - - l‘l Tl 5 * - f ‘a s i ■■ * - f •. - - - - 

*S SONGS PER: CASSETTE 

* MULTIPLEX Split-Track VOCAL SIDE 1 
STEREO TRACK ONLY SIDE 2 

u a ■ a i ‘i i i t , a r ■ ■ ■ l a l i , .'t l c ■ ■ ii . i"a . i 1 i ‘a, p , a. ■ 1 1, ■ ■ , i . . .'t i „ l - C ■ . . i . . . . . . 4. t 'l . . '. .* ' . „ . 

* DEALER EXCHANGE PROGRAM 

* LIBERAL DEALER DISCOUNT 

*TO GIVE YOU A BETTER PRICE 
AND RELEASE NEW SONGS FASTER 
PRINTED LYRICS NOT INCLUDED 

ALSO AVAILABLE 

WEDDING, GOSPEL, A CHRISTMAS 

IF YOU’RE INTERESTED IN JOINING 
ONE OF THE FASTEST GROWING 
FOOT TRAFFIC BUILDERS AVAILABLE 
IN THE INDUSTRY TODAY - CALL US AT 

1 - 800 - 525-7155 


Country Music 


More Bang 

multiple colors , true dichroics, 
METEOR animation, 250 watts, 

adjustable sensitivity 

Less Bucks 

the Obvious way to knock 'em 
dead for less than $500 ! 




byious -fx 


Now at your METEOR Dealer 

MHS Inc , 8000 Madison Pike, Madison, AL 35758 Phone (205)461-8000 
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MB Top Traxx 



1. KEEP fT DOMIN' - C&C Music Factory 
SONY-118 BPM 


2. SAVED MY LIFE - UV Louis 
SONY * 122 BPM 

3. WORK TO DO - Vanessa Williams 
POLYGRAM * 122 BPM 

4. YOU UH> TO ME - Cathy Dennis 
POLYDOR -121 BPM 

5. HUMPIN’ AROUND - Bobby Brown 
MCA - 10B BPM 

6. LSI (LOVE SEX INTELLIGENCE) - The Shamen 
EPIC - VARIOUS BPM 

7. THE COLOUR OF LOVE - Reese Project 
GIANT -120 BPM 

8. SO MUCH LOVE - Malaika 
A&M-1Z0 BPM 

9. EVERYBODY'S FREE - Rozalia 
EPIC - VARIOUS BPM 

10. I’Ll KEEP HOLDING ON - DSK 
ACTIVE • 120 BPM 

11. STRIKIN' THINKING - Happy Mondays 
ELEKTRA • 121 BPM 

12. HYPNOTIZED - Clubland 
ISLAND -120 BPM 

13. PUMP THAT BODY • Stevie B 
SONY-119 BPM 

14. ARE YOU READY TO FLY • Rozalia 
EPIC -128 BPM 

15. DISAPPOINTED - Electronic 
WARNER BROS. -126 BPM 

18. LET ME GO - T42 


SONY-112 BPM 

17. BABY BABY BABY - TLC 
BMG • 94 BPM 

18. WE CAN MAKE IT - Trade Oaves 
RELATIVITY -121 BPM 

19. THANK YOU EVERYDAY - Deee-Llte 
ELEKTRA - 128 BPM 

20. REAL LOVE - Mary J. Blige 
UPTOWN - 95 BPM 

21. FOLLOW YOUR HEART - Inner City 
VIRGIN - VARIOUS BPM 

22. PLEASE DON'T GO - KWS 
NEXT PLATEAU - 120 BPM 

23. SESAME'S TREFT - Smart E'S 
BIG BEAT-160 BPM 

24. TAKE A CHANCE ON ME (EP) • Erasure 
SIRE VARIOUS BPM 

25. LET'S GET HAPPY - Mass Order 
SONY-119 BPM 


TOP 25 courtesy of 
Streetsound 
North America's 
international dance 
music authority. 
(416) 369-0070 



Contemporary/ Rock 


1 . 

2 . 

3. 

4. 

5. 

6 . 

7. 


8 . 

8 . 

10 . 


11 . 

12 . 

13. 

14. 

15. 
18. 

17. 

18. 
19. 


20 . 


HOW DO YOU TALK TO AN ANGEL - The Heights / CAPITOL 

H THE 3Til OF THE NIGHT • Boyz I Men / MOTOWN 

GOOD ENOUGH - Bobby Brown / MCA 

WOULD IUE TO YOU - Charles 6 Eddie t CAPITOL 

WALKING ON BROKEN GLASS - Annie Lennox / ARISTA 

LAYLA - Eric Clapton - DUCK • REPRISE 

I'D DIE WITHOUT YOU - P.M. Dawn / ARISTA 

RHYTHM IS A DANCER • Snap / ARISTA 

RUMP SHAKER - Wreckx-N-Eflects i MCA 

TO LOVE SOMEBODY - Michael Bolton / COLUMBIA 

REAL LOVE - Mary J. Bilge / UPTOIU-MCA 

IF I EVER FALL N LOVE - Shai / MCA 

WHAT ABOUT YOUR FRIENDS - TLC / ARISTA 

RIB YOUR Mno - En Vogue t ATCO 

KFFP THE FAITH - Ben JOVl / MERCURY 

DIGGING IV THE DIRT - Peter Gabriel / GEFFEN 


SOMEONE TO HOLD - Trey Lorenz /EPIC 
LOVE IS ON THE WAY - Saigon Kick I ATLANTIC 
00 YOU BELIEVE IN US - Jon Secada / SBK 
I WILL BE HERE FOR YOU - Michael W. Smith / REUNION 


JOHNNY HAVE YOU SEEN HERE? - The Rembrants / ATCO 
HOW ABOUT THAT - Bad Company / ATCO 
SLOW AND SEXY - Shabba Ranks / EPIC 
DRIVE • R.E.M. / WARNER BROS. 

THE LAST SONG - Elton John /MCA 


Country 

1. SHE'S GOT THE RHYTHM (AND I GOT THE BLUES} - 

Alan Jackson i ARISTA 

2. NO ONE ELSE ON EARTH - Wynonna / MCA 

3. LORD HAVE MERCY ON THE WORKING MAN - 

Travis Tritt / W.B. 

4. BUBBA SHOT THE JUKE BOX - Mark Chesnutt / MCA 

5. I'M IN A HORRY (AND DON'T KNOW WHY) - Alabama / RCA 
B. WATCH ME - Lonnie Morgan / RNfl 

7. STANDING ON THE PROMISES - Lionel Cartwright / MCA 

8. I CROSS MY HEART - George Strait ! MCA 

8. JUST CALL ME LONESOME - Radney Foster / ARISTA 
10. DON’T LET OUR LDVESTART SUPPIY' AWAY - VHCE W± I MCA 
WHFRE MI GONNA LIVE - Billy Ray Cyrus / MERCURY 
SUSPICIOUS MINDS - Dwight Yoakam / EPIC 

KARAOKE TOP TEN REQUESTS 

(Fumfehted by RAC Entertainment) 

1. CRAZY 

2. YOU'VE LOST THAT LOVIN' FEELING 

3. LOVE SHACK 

4. TAKIN’ CARE OF BUSWESS 

5. MATERIAL GIRL 

6. OLD TIME ROCK N ROLL 

7. CAN'T HELP FALLNG IN LOVE 

8. THE DANCE 
B. NEW YORK. NEW YORK 
10. JUST ONCE 

iL- 



MB Top Traxx is based on playlist and request reports from 
Mobile Beat readers. Other considerations include radio 
airplay and sales performance according to Billboard and 
other publications. To report the top songs in your area, 
send or fax a list of YOUR TOP TEN MOST REQUESTED 
SONGS to Mobile Beat anytime between 12/1 - 12/16. 
Fax Number: (716} 385-3637. 
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Sometimes we get so much product to report 
on that we hardly have space to accommodate 
it all! So, onward! 

HOT CLASSICS 

It's been a while since Hot Tracks re¬ 
leased their Hot Classics issue. When I finally 
had the notes on #10.1 was a bit surprised at 
the listing. 

“Ain't No Stoppin’ Us Now", which was huge 
in 79. has really been tamed down. By using 
fragments of the original drums, HT has cre¬ 
ated new breaks. They've trimmed the original 
eleven minute mix down to a more easy-to- 
program format. HT also allows for an a- 
capella ending. 

A favorite of mine in 1980 was "A Lover's 
Holiday". The laid-back sound of Change 
defined the dance sound of the 80's. Again, 
breaks were created and 'period" samples 
were overlayed for an enjoyable mix. 

“Ain’t Nothing Gonna Keep Me From You" 
was a flop on the pop charts but apparently 
huge in the clubs. Breaks and programming 
flaws were fixed to make it an easier record to 
play. 

Now here’s the bad part: a few of the tunes 
on this issue should not be there! 

Cher? “Take Me Home?".. Never heard of 
it. And if it was a classic, I should have heard 
of it. It’s structured well, but it lacks NRG. 

“PYT", stands for Pretty Young Thing. MJ's 
Thriller LP had the tune but it was never re¬ 
leased as a twelve inch. I think that it should 


have stayed unreleased. Edit features here allow for an extended 
mix of the original LP cut. 

What really ticked me off was the fact that the issue was not strong 
to begin with in terms of overall tune selection, but they've added 
THREE GREAT TUNES TO THE CD AS A BONUS!!! I can live with 
one, but three? I guess it's time to buy that CD player! Check out 
the CD version of HT #10...it's a hit for sure! 

THE VERY BEST OF HOT TRACKS, VOL. I 

The goal here was to adhere to customers’ requests to release 
long time Hot Tracks favorites from past years' issues. HT has left 
their original mix intact (except for correcting off-beat flaws and 
noticeable technical errors) and has completed digital EQing and 
noise reduction on each track One thing to remember about this 
issue is that the mixes were done over the past eleven years without 
some of the modern techniques and technology available today 
Hot Tracks felt they should keep the creator’s originality intact by 
ONLY increasing the sound quality via digital mastering. 

Check out the Madonna "Into a Commotion" medley. It has to be 
the most requested medley to date With mega \ tits such as' Into the 
Groove", “Everybody", "Open Your Heart", “Like a Virgin", 'Border¬ 
line'', "Lucky Star", "Holiday", “Papa Don't Preach", and "Causing 
a Commotion", you can’t go wrong. MJ's "Smooth Criminal” has a 
new bed track to complement his all time powerful vocals...and 
George Michael’s “I Want Your Sex" has been chopped from the 
original eleven minute length to something more workable 

Overall, the issue is meant for the serious collector This issue will 
sell out then there will be NO CHANCE of ever having your own copy 
of the mixes! 

CLUBTRAX 

It was well worth the wait. And thanks to Clubtrax, we now have 
a strong, workable version of "Rhythm Is A Dancer " I know that the 



Club DJs! Mobile DJs! Radio DJs! 


({fitUhlHr} 




Because the music won't wait! 

Licensed exclusively tor CD Jukeboxes, 
Mobile, Club, and Radio DJ's only by MCA 
Records. Inc. Special Products 


WALKAWAY JOE 
Trisha Yearwood 
NOW THAT'S COUNTRY 
Marty Stuart 

BUBBA SHOT THE JUKEBOX 
Mark Chesnult 
SHAKE THE SUGAR TREE 
Pam Tillis 

DONT LET OUR LOVE START SUPPING AWAY 

Vince Gill 

CRASH COURSE IN THE BLUES 
Steve Wanner 


RHYTHM IS A DANCER 
Snap 

I'D DIE WITHOUT YOU 
PM. Dawn 
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We’ve got the 

• Greatest 
Oldies On 45s 

• Widest Selection 

• 1 fighest Quality 
• Fastest Service 

• Best Fills 

We're Ten Thousand Hits and we 
stock over 30,000 original hits from the 50's 
to the present as well as current 7" hit singles. 
We have all the songs you'll need on 7" vinyl 
as well as a full range of special occasion songs 
on special Disc Jockey CD's trom Rock’n Mania. 
If we don't have it, it's probably not available anywhere! 

WRITE, PHONE OR FAX 
FOR OUR FREE CATALOG TODAY! 


P.O. BOX 365M • BELLMAWR, NEW JERSEY 08099 
PHONE: (609) 8- 45 HITS • FAX: (609) 848-0808 


A Great Combu^attcm/. . . 


DJ Express 400 CD-Viewpak 



Together, these two have created a sensation among mobile DJs 
Shouldn't you see what easy transport of 400 CDs is like? 

Coll 1-800-992-8262 to order or for a FREE catalog 

In Canada 1 -800-563-3656 

UNIVENTURE P.O. Box 570 • Dublin, Ohio 43017 FAX (614) 793-0202 



Safety-stem” 



























songs are a bit played out, but may I remind 
you that your crowd is not as bored of them 
as much as you are. This version of "Rhythm" 
does have power. CT used the correct 
version (I think) to mixdown the tune. There 
are multiple edits, fade out echo effects and 
just plain great re-structuring. There is one 
slight problem to the mix..,CT has enhanced 
the mix with a tunnel-like echo effect. It 
sounds cool when you first hear it, but it may 
swerve you away from playing this mix all of 
the time. Other than that, this is my favorite 
pick for "Rhythm Is A Dancer’’. 

Krush is also featured with "Let's Get 
Together”. This song was really pushed by 
the move, 'Mo' Money”. The groove is 
strong and complete with outstanding vo¬ 
cals. It still works well on the dance floor. 

We ve all heard of Planet Rock. Now Kid 
Panic is hitting us with “ Panic Rock". Sure 
it's a take-off from the original, but it does 
have a lot of ass-kickin’ bass behind the 
devastating rap. The intro begins with an 
overdub of Tone Log's "Wild Thing” drum 
roll. With all of the classic freestyle samples, 
you will have no problem playing this one 
(especially if you're playing the Ultimix ver¬ 
sion of Planet Rock). 

If you are not familiar with ''Out of Con¬ 
trol", then let me tell you that it has some life 
to it but it won't be a dance floor smash. The 
vocals are early new wave and the beat is 


late 80s house. A great combination, but it 
can get boring after a while. 

The Cover Girls will always have a place 
in my crate as they succeeded in nurturing 
the freestyle phase. When "Wishing On A 
Star" was released, it sort of blew me out of 
the water.. a slow jam???? Needless to say, 

I didn't play the tune until now. This remix is 
a bit tailored to the Old School guys like 
myself. I don’t mean that it's sped up to the 
freestyle mode, but it has a lot more power 
to it than the twelve inch. A word of caution, 
though...''Wishing On A Star” has a heat 
bubble defect in the record You will only 
hear it if you use the 680ELVAL cartridges or 


500 cartridges do not pick it up so it 
manufacturer's default and not covered un¬ 
der our replacement policy. Don’t worry, 
though. If you hear it it's nothing major. 

Try out Clubtrax this time around. They’ve 
cleaned up their sound tremendously and 
the edits are really tasteful. 


We would like to congratulate Joe 
on his recent engagement to Ms. 
Donna DiMaria (September 25, 
1992). You’re all invited to the 
wedding!! - Ed. 
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Write or call for FREE brochure today! 


“The Original Beats-per-Minute 
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568 Columbia Tpke., East Greenbush. NY 12061 




518-477-1000 


something that does not track correctly. The 
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THE REMIX WAREHOUSE 

THE GREATEST REMIXES AT WAREHOUSE PRICES 





RECORDS 




r* 




CURRENT ISSUES 
BACK ISSUES 
"BEST OF "ISSUES 


CALL ANYTIME FOR YOUR FREE CATALOG 


Cl 




800-241-MIXX 


(TOLL-FREE WORLDWIDE) 


FAX (404) 623-0905 

OR WRITE: THE REMIX WAREHOUSE, 2180 PLEASANT HILL RD, SUITE A-5168, DULUTH, GEORGIA, 30136 
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Response to the 1992 Top 200 survey was not only overwhelming, but far more diverse than last year. As a result, this year’s list 
is more conclusive and better refiects the music played by MDJs throughout North America, While Bob Seger’s Old Time Rock 
'N Roll remained in the number one position, it was extremely dose, Many of the song titles in the top fifty showed slight slides 
up or down and there is a trend toward playing the original versions. The Arrows version of Hot, Hot. Hot, and the Louie Prima’s 
Just A Gigolo both surpassed their more recent remakes. Voters split 50/50 on which version of Electric Slide is most played. The 
top new song was Billy Ray Cyrus' Achy Break Heart, and the number one loser was Vanilla Ice. who topped the list of artists DJs 
no longer play. A few surprises included Oh, Pretty Woman by Roy Orbison jumping into the top ten and Ottowan s Hands Up 
dropping from #48 to #180, largely due to the fact that this is a regional hit. The same was true of Todd Rundgren s Bang The 
Drum, which was among the many past favorites to be voted into DJ oblivion. All in all, there were seventy-three replacements. 
Here's the list with each title and artist preceded by this year’s position and last year’s position 


1/1 

Old Time Rock ‘N Roll (1979) 

Bob Seger 

2/4 

Unchained Melody (1965) 

Righteous Brothers 

3/2 

Shout (Various) 

Otis Day / Isley Bros 

4/3 

Mony Mony (1987/1968) 

Billy Idol / Tommy James 

5/14 

Electric Boogie (Slide) (1989 /1992) 

Marcia Griffiths / G.M. Slice 

61* 

Achy Breaky Heart 1992) 

Billy Ray Cyrus 

7/19 

Love Shack (1989) 

B*52’s 

8/42 

Oh, Pretty Woman (1964) 

Roy Orbison 

9/13 

What I Like About You (1979) 

Romantics 

10/26 

Gonna Make You Sweat 



(Everybody Dance Now) (1990) 

C&C Music Factory 

11/7 

Twist & Shout (1964) 

Beatles 

12/5 

The Twist (1960) 

Chubby Checker 

13/12 

In The Mood (1938) 

Glenn Miller 

14/11 

Chicken Dance (Various) 

Emeralds / Various 

15/10 

Can’t Help Falling In Love (1962) 

Elvis 

16/11 

Hot, Hot, Hot (Various) 

Arrows / Poindexter 

17/8 

Celebration (19811 

Kool and The Gang 

18/17 

You Shook Me All Night Long (1980) 

AC/DC 

19/18 

Friends in Low Places (1990) 

Garth Brooks 

20/15 

Unforgettable (1991) 

Cole & Cole 
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21/* 

I 'm Too Sexy 

Right Said Fred 

22/50 

Everything 1 Do, ! Do For You 

Bryan Adams 

23/45 

Vogue 

Madonna 

24/6 

New Yak, New York 

Frank Sinatra 

25/* 

Keep Your Hands To Yourself 

Geagia Satellites 

26/154 

Hurl Sc Good 

John Metlancamp 

27/49 

Do You Love Me 

Contours 

28/38 

Flock Around The Clock 

Bill Haley & The Comets 

29/31 

Locomotion 

Minogue / Little Eva 

30/73 

What A Wonderful World 

Louis Armstrong 

31/21 

Paradise By The Dashboard Lights 

Meatloaf 

32 / 23 

Lady In Red 

Chris DeBurgh 

33/9 

Can’t Touch This 

Hammer 

34/41 

Wonderful Tonight 

Eric Clapton 

35/74 

Swing The Mood 

Jive Bunny 

36/* 

Don’t Rock The Jukebox 

Alan Jackson 

37/22 

I've Had The Time Of My Life 

Medley / Warnes 

38/84 

YMCA 

Village People 

39/37 

Conga 

Miam Sound Machine 

40/76 

Crazy 

Patsy Cline 

41/47 

Could I Have This Dance 

Anne Murray 

42/61 

Great Balls Of Fire 

Jerry Lee Lewis 

A7 / * 

Rnfit Qrontin’ R^wiip 

RrnrJcc anH Hi inn 

44/178 

□UUL uLUULIf 1 DJyylc 

Just A Gigolo 

w I LAJ r o cl U lAil 1 1 

Louie Prima / David Lee Roth 

45/111 

Forever & Ever, Amen 

Randy Travis 

46/65 

Some Kind Of Wonderful 

Grand Funk 

47/* 

Move This 

Technotronic 

48/28 

Hckey Pokey 

Ray Anthony 

49/77 

Everybody, Everybody 

Black Box 

50/166 

Bad Moon Risir 

CCR 

51/97 

The Wanderer 

Dion 

52/* 

Jump 

Kris Kross 

53/55 

Respect 

Aretha Franklin 

54/89 

1 Got You (I Feel Good) 

Jamas Brown 

55/* 

Baby Got Back 

Sir Mix-A-Lot 

56 /186 

Rock Steady 

The Whispers 

57/72 

Push it 

Sait-N-Pepa 

58/191 

Thank God I'm A Country Boy 

John Denver 

59/30 

Louie. Louie 

Kingsmen 

60/* 

Express Yourself 

Madonna 

61/40 

1 Saw Her Standing There 

Beatles 

62/69 

Wooly Bully 

Sam The Sham / Pharoahs 

63/64 

Jump 

Pointer Sisters 

64/53 

Brown Eyed Girl 

Van Morrison 

65/34 

Jailhouse Rock 

Elvis Presley 

66 /142 

Let's Twist Again 

Chubby Checker 

67 / * 

Pink Cadillac 

Bruce Springsteen 

63/25 

La Bamba 

Los Lobos / Valens 

69/83 

Tequila 

The Champs 

70/63 

Into The Groove 

Madonna 

71/98 

When A Man Loves A Woman 

Percy Sledge / Michael Bolton 

72/112 

Good Lovin' 

Rascals 

73/* 

You're The Inspiration 

Chicago 

74 /155 

Joy To The Wald 

3 Dog Night 

75/* 

Rock N’ Roll Is King 

E.L.O. 

76/141 

The Dance 

Garth Brooks 

77/78 

Footloose 

Kenny Loggins 

78 /157 

Legs 

71 Top 

79/16 

Wind Beneath: My Wings 

Bette Midler 

80/117 

Lost In The Fifties 

Ronny Milsap 


VOTED DOWN AND OUT? 

For this year's TOP 200 survey, we asked readers to review last year's 
list and send us their top ten songs in each of three catagories: 
t. Song they always play that were not on last year’s list 

2. Songs the never play that were on the list. 

3. Songs on the list they play the most 

Songs that were not on last year's list are marked by a *. In total, 73 
songs were replaced by new titles In order for a title to be dropped from 
the list, il first had to receive substantial votes to be removed from the 
list, and second, could not show up on any DJs Songs they play the 
most” list. Whether you agree or not, the 73 songs dropped from the list 
were: 


1. 

Proud Mary 

CCR/ Ike & Tina Turner 

2. 

Here & Now 

Luther Vandross 

3. 

Stairway to Heaven 

Led Zeppelin 

4. 

Wild Thing 

Tone Loc 

5. 

Ice, Ice Baby 

Vanilla Ice 

6. 

You Dropped A Bomb 

Gap Band 

7. 

You Are So Beautiful 

Joe Cocker 

8. 

1 Just Want To Bang The Drum 

Todd Rundgren 

9. 

Another One Bites The Dust 

Queen 

10. 

Alley Cat 

Bent Fabric 

11. 

Gloria 

Laura Bramgan 

12. 

Humpty Dance 

Digital Underground 

13. 

1999 

Pnnce 

14. 

Billie Jean 

Michael Jackson 

15, 

Play That Funky Music 

Vanilla Ice 

16. 

I Want To Sex You Up 

Color Me Badd 

17. 

Superfreak 

Rick James 

18, 

American Pie 

Don McLean 

19. 

Angel Eyes 

Jeff Healy Band 

20. 

The Bird 

Morris Day 

21. 

Bristol Stomp 

Dovells 

22. 

Let The Music Play 

Shannon 

23. 

Family T radition 

Hank Williams Jr. 

24. 

Hotel California 

The Eagles 

25. 

Moonlight Serenade 

Glenn Miller 

26. 

My Perogative 

Bobby Brown 

27. 

Party Train 

The Gap Band 

28. 

It’s Raining Men 

Weather Girls 

29. 

Spanish Eyes 

At Martino 

30. 

So Many Men, So Little Time 

Miguel Brown 

31. 

Bad. Bad, Leroy Brown 

Jim Croce 

32. 

Jungle Love 

The Time 

33. 

Opposites Attract 

Paula Abdul 

34. 

Rodeo Song 

Various 

35. 

Runaround Sue 

Dion 

36. 

Sharp Dressed Man 

ZZ Top 

37. 

Stardust 

Various 

38. 

Tear In My Beer 

Hank Williams Jr. & Sr 

39. 

Addicted To Love 

Robert Palmer 

40. 

Build Me Up Buttercup 

Foundations 

41. 

Free Bird 

Lynyrd Skynyrd 

42. 

Hang On Sloopy 

The McCoys 

43. 

Hold' Me, Thrill Me, Kiss Me 

Mel Cader 

44. 

Misty 

Johnny Mathis 

45. 

She Drives Me Crazy 

FYC 

46. 

Surfin' USA 

Beach Boys 

47. 

All My Rowdy Friends 

Hank Williams Jr. 

48. 

Two Out Of Three 

Meatloaf 

49. 

It’s All In The Game 

Tommy Edwards 

50. 

Always On My Mind 

Willie Nelson 

51. 

Beth 

Kiss 

52. 

Flashdance 

Irene Cara 

53. 

1 Just Called To Say 1 Love You 

Stevie Wonder 

54. 

Give It To Me Baby 

Rick James 

55. 

Hound Dog 

Elvis Presley 

56. 

Kansas City 

Wilbert Harrison 

57. 

Lady 

Kenny Rogers 

58. 

Nights In White Satin 

Moody Blues 

59. 

Open Arms 

Journey 

60. 

Pump Up the Volume 

M/A/A/R/S 

61. 

Rock H' Roll Pt. 2 

Gary Glitter 

62. 

Rock N' Roll 

Led Zeppelin 

63. 

Sea Of Love 

Honey Drippers 

64. 

Elvira 

Oak Ridge Boys 

65. 

T heme From A Summer Place 

Percy Faith 

66. 

Twelfth Of Never 

Johnny Mathis 

67. 

Walk Like An Egyptian 

Bangels 

68. 

Walk Of Life 

Dire Straits 

69. 

The Way You Make Me Fee) 

Michael Jackson 

70. 

I'm So Excited 

Pointer Sisters 

71. 

Truly 

Lionel Ritchie 

72. 

We've Got Tonight 

Bob Seger 

73. 

Word Up 

Cameo 
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81 / * 

Stayin' Alive 

Bee Gees 

111/* 

Since 1 Fell For You 

Jarreau/James 

82/93 

Satisfaction 

Rolling Stones 

112/24 

We Are Family 

Sister Sledge 

83/139 

Takin Care Of Business 

BTO 

113/* 

Beyond The Sea 

Bobby Darin 

84/* 

Sleepwalk 

Santo & Johnny 

114/27 

Limbo Rock 

Chubby Checker 

85/190 

Strike ll Up 

Black Box 

115/* 

Under The Boardwalk 

Drifters 

86/54 

1 Heard It Through The Grapevine 

Marvin Gaye 

116/68 

Holiday 

Madonna 

87/103 

At The Hop 

Danny and The Juniors 

117/* 

Songbird 

Kenny G. 

88/188 

Soul Man 

Sam 8 Dave / Blues Bros. 

116/130 

1 Can't Help Myself 

Four Tops 

89/* 

Blueberry Hill 

Fats Domino 

119/* 

Crying 

Roy Orbison 

90/* 

All My Ex's Live In Texas 

George Strait 

120/151 

Funky Town 

Lipps Inc. 

91 1 * 

Bohemian Rhapsody 

Queen 

121/* 

Life Is A Highway 

Tom Cochran 

92/* 

Smoke Gels In Your Eyes 

Ratters 

122/* 

Finally 

Ce Ce Peniston 

93/127 

In The Still Of The Night 

Five Satins 

123/* 

That'll Be The Day 

Buddy Holly 

94/60 

Pump Up the Jam 

Technotronic 

124/43 

Always & Forever 

Heatwave 

95/57 

Bust A Move 

Young MC 

125/39 

Da Butt 

EU 

96/172 

Crocodile Rock 

Elton John 

126/79 

That s What Friends Are For 

Warwick & Friends 

97/* 

All Shook Up 

Presley / Biliy Joel 

127/* 

More Than Words 

Extreme 

98/* 

Tonight 1 Celebrate 

Rack & Bryson 

128/119 

My Girl 

Temptations 

99/* 

Shake. Rattle a Roll 

Bill Haley 

129/* 

Faithfully 

Journey 

100/99 

Woe Out 

Surfaris 

130/* 

I'll Be There 

Mariah Carey 

101/44 

Mack The Knife 

Bobby Darin 

131/* 

Walk This Way 

Aerosmith 

102/174 

Devil With A Blue Dress 

Mitch Ryder 

1132/* 

Willie & The Hand Jive 

Johnny Otis Show 

103/* 

Dance To The Music 

Sly & Tne Family Stone 

133/52 

Beer Barrel Polka 

Welk / Other 

104/131 

Dancing In The Dark 

Bruce Springsteen 

134/* 

1 Want Your Sex 

George Michael 

105/108 

Cotton Eye Joe 

Various 

135/* 

Long Cool Woman 

Hollies 

106/90 

You’ve Lost That Lovin' Feelin 

Righteous Brothers 

136/105 

Birthday 

Beatles 

107/35 

Strokin’ 

Clarence Carter 

137/* 

Shameless 

Garth Brooks 

106/32 

Through The Years 

Kenny Rogers 

138/* 

My Prayer 

Ratters 

109/* 

Stand By Me 

Ben E. King 

139/* 

Unbelievable , 

EMF 

110/* 

Do Wah Diddy 

Manfred Mann 

140/* 

Straight Up 

Paula Abdul 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

Alf in on*' Standara Console Case 
shown on m Rack Stand. Easy ai 1*2-3! 



Amp aid 

(flicI Pith! 

Aviill Vf 


starting at $88. 


Single Turntable & Mixer Cases 

Chattel I Wed jTi Dtftif FA^it Htivy Put 

Hvdshtii Dm Mk v SerfMf F »pnt Cost 

Cast Kirdwtn Drptt of 

Miny liimftiTf 



Albums Available in Any Case Style 


Prices starting at $79. 


CD's Available in Any Case Style 


Doub t Hew 

Trlpta Ft;* 

5 Re* 

Singtl flow 

Deubla flow 

Trip** flow 

Hous as 

He as 1D0 

Holds 165 

Ho ds 225 

wotos 375 

Holds 550 



Prices starting at $59. 



IV 

I*- 

Double flow 

Hods 135 

Holds 100 

Hods 200 


Prices starling 
at $59. 


45’s Available in Any Case Style 


Heavy Duty 
Polyethelene 
Travel Cases 


CD Cast' 


4 Flew Holds 
1 K 



aidu ti Cast 


Console Cases 

Heavy Duty Medium Duty 
E ignt Case FligM C. 1 M 5 
flee at Suftice 
Hardv^t C.ifpei 
or Vioyl Lflirpnate 


Dr pel Ed 
Hardsell Cas* 



Prices starting at $59. 




starting 
at $139. 


1 fluw Hq4CS 
130 


45 Cjii J 

2 

Hold 
275 


iiip 




Any 

Case 

$19/ 

ea. 


L 


-I 


(Lots of 
2 rot in tedt 




Cassette Cases 
Available in Any Case Style 


112M Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 


SEND S3.00 FOR COMPLETE CATALOG 


* 


MasterCard 



VISA 
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ml* 

Every Little Slep 

Bobby Brown 

142/143 

White Wedding 

Billy Idol 

143/* 

I'll Always Love You 

Taylor Dayne 

144 /159 

Ooh, Baby, Baby 

Ronstadt / Miracles 

145 / * 

Groove Is In The Heart 

Dee-Lite 

146 /149 

Don t Be Cruel 

Elvis 

147/* 

Rock This Town 

Stray Cats 

:48/ + 

Chances Are 

Johnny Mathis 

149/* 

Ain’t Too Proud To Beg 

Temptations 

150/* 

Have You Hearc 

The Duprees 

151 / * 

Rockin' Robin 

Bobby Day 

152/* 

ABC 

Jackson Five 

153/* 

Heartache Tonight 

Eagles 

154 / * 

Twistin' By The Pool 

Dire Straits 

155/* 

Moondance 

Van Morrison 

156/51 

The Stroll 

Diamonds 

157 / 95 

Summer Wind 

Frank Sinatra 

158/* 

Shotgun 

Junior Walker 

159 /147 

Bom To Be Wild 

SteppenwoK 

160/168 

Just The Way You Are 

Billy Joel 

161/91 

My Way 

Frank Sinatra 

162/116 

Last Dance 

Donna Summer 

163/* 

Time Warp 

Rocky Horror Picture Show 

164/* 

Everybody Loves Somebody 

Dean Martin 

j 165/* 

Down At The Twist & Shout 

Mary Chapin Carpenter 

i166/* j 

Whiter Shade Of Pale 

Procol Harum 

j167/* 

Love & Marriage 

Rank Sinatra 

168/* 

I've Been Thinkin About You 

Londonbeat 

169/* 

Roll Over Beethoven 

Beatles 

170/59 

Mountain Music 

Alabama 


SENTIMENTAL FAVORITES 


Hu*i \ I)J has his or her personal i'avurili's that givv ihuir show 
a unique identity. Hen* are a few tunes that received Five votes 
or less, hut were listed h\ I>»Ja as “Songs I Always Play 





Or Should I Go - Clash 
Friday Vm In Love - Cure 


Gimme , Gimme Good Lovin " - Crazy Elephant 

You Belong To Me - The Duprees 

Party town - Glenn Frev 

Can'J 7Wfcr A/v Kyrs O// You * Frankie \ alii 

Karma Chameleon - Culture Club 

The Lambada - Kaormi 

All / Have to do is Dream - Everlv Brothers 

V 

Montego Hay - Amaiulu 
Center field - John Fogerty 
Fishing In The Dark - Dirt Band 
It's Still Hock 'N Roll To Me * Billy Joe! 

You Light Up My Life - Debbie Boone 

Times of Your Life - Paul Anka 

Gloria - Shadows of Knight 

We Will Rock You * Queen 

Move It On (her- George Thoroughgood 

String Of Pearls - Glen Miller 

Hey, Hahy - Bruce Channel 

w ' mr 


* Do you have a single favorite that you almost always phi) 
that's not on the 1992 Top 200 list? Jot down ihetitle and ail ist 
and send it to “Number 201", Mobile B<-ot Mugazim l\n Hmx 
309, East Rorl tester, NY t 14445. M 




• VERY REASONABLY PRICED! 


• 8 OR 10 INPUTS PLUS MIC 

• CD READY • ECHO EFFECTS 

• 8 SECOND DIGITAL SAMPLING 

• BUILT IN SOUND EFFECTS 

• AUTOMATIC TALK-OVER 

• REMOVABLE CROSSFADERS 

• EXCELLENT SOUND QUALITY 

• BUILT-IN EQUALIZATION 

• VOICE CHANGER 

• RACKMOUNTABLE 


KLS QUALITY 

IS COMING TO DJ PRO AUDIO 


WATCH FOR IT 


For information, call, fax, or write: 

KLS Electronics USA 
27501 Schoolcraft Road* Livonia, Ml 48150 
Tel (313) 425-6620 • Fax (313) 425-2103 
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171/46 

Bnck House 

Commodores 

172/* 

Something To Talk About 

Bonnie Raitt 

173/* 

It Had To Be You , 

Harry Connick Jr. 

174 /145 

Bad To The Bone 

George Thoroughgood 

175/171 

Carribean Queen 

Billy Ocean 

176/115 

Johnny B. Goode 

Chuck Berry 

177/* 

Margaritavilie 

Jimmy Buffet 

178/* 

In Your Eyes 

Peter Gabnel 

179/126 

Start Me Up 

Rolling Stones 

180/48 

Hands Up 

Ottowan 

181/128 

Wild, Wild West 

Escape Club 

182/87 

Chances Are 

Johnny Mathis 

183/* 

Gimme Three Steps 

Lynyrd Skynyrd 

184/175 

Gimme Some Lovin’ 

Spencer Davis Group 

185/36 

Always 

Atlantic Slarr 

186/* 

Tears In Heaven 

Ere Clapton 

187/* 

Splish Splash 

Bobby Darin 

188/66 

Chapel Of Love 

Dixie Cups 

189/* 

Dancin With Myself 

Billy Idol 

190/* 

OPP 

i Naughty But Nasty 

191/114 

1 Knew The Bnde 

Nick Lowe 

192 /173 

Desperado 

Eagles 

193/107 

Chicago 

Frank Sinatra 

194/82 

Rocky lop 

Osborne Bros (Dirt Band 

195/156 

Kokomo 

Beach Boys 

196/146 

Bizarre Love Triangle 

New Order 

197/133 

Melt With You 

Modern English 

198/* 

December 63 (Oh 'What A Night) 

Four Seasons 

199/100 

After The Lowin' 

Engelbert Humperdin< 

200/123 

Rock Lobster 

B-52’s 


Thanks to all who participated in this year’s 
Top 200 voting - Your comments are welcome! 



February / March 1993 

IN THE NEXT ISSUE OF 
MOBILE BEAT 
TOP COUNTRY 
DANCE MUSIC! 

DON’T MISS IT! 
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The Choice of 
Professional 




— _ _ “ 


_ 


The Stanton-Vestax PMC 690 

The PMi' 690 mixer contains all the special 
effects needed to make your program stand out: 
2-second digital delay, 8-second digital looping 
^ sampler, Aural Exciter*, 5-band 
EQ, transformer switching and 
assignable separate effects loop. 


Designed for versatility, this 
19” rack mount mixer in¬ 
cludes: 6 line, 2 phono, mic 
input; dual outputs, head¬ 
phone monitor and user 
replaceable crossfadcr. 

For more information 
on our complete line of 
professional mixers, call 
or write. 






, — 


s r raNT< >n jj^moMcs, 

9 APHEX and AURAL EXCITER are registered trademarits of Aphe* Systems, Ltd. 


101 Sunnvside Boulevard 
Plainview, NY 11803 

Phone (516) 349-0235 Fax (516) 349-0230 























Each year, the editors of Mobile Beat review and report on 

HUNDREDS OF NEW DJ/KARAOKE RELATED PRODUCTS, SERVICES AND 
CONCEPTS. TO SUPPORT OUR OWN SUBJECTIVE AND OBJECTIVE FINDINGS, OUR 
STAFF HAS CARRIED ON A CONTINUOUS DIALOGUE WITH THE BUSINESS PEOPLE 
WHO OPERATE NORTH AMERICA’S MOBILE DJ AND KARAOKE SERVICES. ONLY 
THROUGH FACE-TO-FACE AND VOICE-TO-VOICE DISCUSSIONS, CAN WE GET A 
SOLID IMPRESSION OF HOW YOU, THE CONSUMER, FEEL ABOUT THE COMPANIES 
THAT SERVE THE INDUSTRY. IN DETERMINING THE WINNERS OF OUR FIRST 
MO’BE AWARDS, WE HAVE JAKEN THE FEEDBACK RECEIVED FROM OUR 
READERS THROUGHOUT THE YEAR, AND COMBINED IT WITH OUR OWN 
KNOWLEDGE AND EXPERIENCE OF THE “MAJOR PLAYERS” IN THE DJ/KARAOKE 
INDUSTRY. IN PRESENTING THESE AWARDS, WE ARE NOT ONLY GIVING 
RECOGNITION TO THOSE WHO WE FEEL HAVE SHOWN OUR INDUSTRY THE 
GREATEST SUPPORT DURING 1992, BUT ALSO HOPE TO ENCOURAGE ALL 
COMPANIES INVOLVED IN THE DJ/KARAOKE INDUSTRY TO CONTINUE TO LISTEN 
TO THE DJS AND KJS WHO PURCHASE THEIR PRODUCTS. THE RECIPIENTS OF 
THIS YEAR’S MO’BE AWARDS HAVE BEEN SELECTED BASED ON:$ 

• Dedication to the development of practical and useful products 

FOR MOBILE DJS AND KJS. 

• Reputation as a source for quality products and services. 

• involvement in promoting the Mobile Entertainment industry. 

• Participation in and support of all facets of the mobile 

ENTERTAINMENT. Lfc 


















Congratulations 

TO THE 1992 MO’BE AWARD WINNERS: 

DJ PROGRAMMING: 

Disc Jockey Traditionals - For continuing to make available to DJs the most requested specialty music, 
Bobby Morganstein Productions - For developing and producing DJ programming for every occasion. 
Hot Hits - For introducing specialized current hit compilations on CD specifically for DJs. 

DJ Pro Lighting- 

American DJ Professionals * For providing the industry with an ever-changing line of unique and affordable 
lighting and effects. 

Cantek-Metatron - For continuing to develop and improve lightweight, all-in-one DJ light systems. 
Colorado Sound and Light - For introducing dynamic, yet portable, self-contained lighting systems built 
around automotive and aircraft lamps. 

KLS - For making available to DJs affordable high quality European-type lighting effects. 

Lightcraft - For continuing to improve on the popular SL-460 Mobile System, Mobile 460 Pak, and 410 
Controller series. 

Meteor - For creating high quality, up-scale lighting effects that are portable and reliable. 

Ness / Optec / Show*Pro - For the on-going design and development of a broad range of high quality lighting 
effects and systems for mobile and install. 

DJ Pro Sound- 

Ashly Audio - For improvements to the design and performance of a line of power amplifiers and equalizers. 
Crown - For the new Power Tech 1 and 2 amplifiers introduced early in the year. 

Denon - For taking the best features of their 4000F dual transport CD player and putting them into the popular 
and more affordable 2000F. 

Furman - For their willingness to intently listening to the ideas of DJs and incorporating those ideas into the 
design of the DJM-8 series of DJ mixers. 

Gem Sound - For encouraging the development of new DJs by providing high quality mixers and audio 
components at affordable prices. 

Gemini - For continuously introducing new, reliable and affordable sound products with leading edge 
technology. 

Grundorf - For additions and improvements to an ever expanding line of DJ/karaoke speakers. 
MTX/Soundcraftsmen - For creating a line of “designed by DJs” digital sampling mixers that cover a broad 
range of features. 

Lineartech - For making available a highly affordable line of quality professional DJ mixers, amplifiers, CD 
players, and cassette decks. 

Stanton - For continued improvements to the Stanton-Vestax line of DJ mixers and the introduction of the CD- 
22 dual transport pro DJ CD player. 

Karaoke 

Celebrity Sing-Along - For introducing mobile karaoke systems based on the specific needs of mobile 
entertainers. 

Special Products 

Island Cases - For pioneering a line of quality cases designed around the needs of mobile DJs. 

Genesis - For continued improvements of “all-in-one” DJ equipment case systems. 

Univenture - For the development of the DJ Express 400 and CD view pak. 

Jo Jo Pineau - For the creation of special DJ computer software. 

Jeff Mulligan - For the highly successful DJ marketing guide “Turning Music into Gold.” 

Star DJs - For the production of specialized DJ training videos including “HowTo Be Successful In The Mobile 
DJ Business” and the “Let’s Dance” series. 
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MIXERS: 

THE MINIMUM AND 
THE MAXIMUM 

If your first concern is just having a 
good basic mixer, there are several units 
that qualify. In the under $800 price 
category are Gemini’s l‘DM-5008 and 
3004, the DS-9900 from Lineartech, the 
M' !%/Sound craftsmen MX300,model DS- 
9900 from Gem Sound and the DM-147 5 
which has been brought back to life by 
Numark Industries. For this report, we 
selected the MTX/Soundcraftsmen 
MX300. MTX is the new kid when it 
comes to Pro DJ mixers, and this unit 
represents MTX designer K. Ikezawa’s 
(who pioneered digital sampling mixers 


hen tf ie old Numark introduced 
their first digital sampling mixer, 
the reaction from the DJ community 
was “Neat trick, but what can I do with 
it?” In the time since, DJs have an¬ 
swered l hat question on their own. Digi¬ 
tal samplers have gone from being a 
novelty to actually become a serious DJ 
appliance. DJs workingofTCD are digi¬ 
tally grabbing chunks of audio and add¬ 
ing them right back into the mix. Vinyl 
based jocks are sampling hot beat loops 
and pumping them back out as awe¬ 
some segues. Welcome to the digital 
age! 

Digital sampling is available to 
DJs in two forms: as a device built into 
a mixer, or as a separate component 
i see “What’s New: Di-Di-Digital Duo ", 
Oct/Nov issue ). In this report we’ll take 
a look at the low end and the high end 
ot 1 )S mixers. A review of several of the 
add-on samplers is scheduled for an 
upcoming issue. 



for Numark) first attempt at adapting 
digital sampling to an entry level priced 
mixer. 


MTX/Soundcraftsmen MX300 
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Mobile DJs who take pride in creating a show that's 
more than music are discovering new applications for 
digital sampling. Anyone who has ever seen a DS mixer 
demonstrated knows how the unit can capture and 
replay bits of beats or beat loops. That’s just the begin¬ 
ning. Samplers can be used to grab record and store 
custom ji ngles, intros, vocal lines and even sou n d effect s, 
As part of our evaluation of the samplers in the 
accompanying review, we tested audience reaction to 
using sound effects as part of a performance. For the test, 
Greg Powers, of Greg Powers Entertainment, Saco, 
Maine, loaned us a Vtdeonics Sound Efleets Mixer. The 
device, which is no larger than a hit all table top audio 
mixer, easily hooks up to a free line input. This allows 
sound effects to played live, or stored in the samplers 
digital memory. Fifty-nine true-toiife sound effects are 
available including a laugh, cry, kiss, scream, rim shot, 



used sparingly. 

It’s obvious by the design of the 
Videooics unit that it s primary use is 
for home videoph ties who want to punch 
up their productions. Wh.it we need 
now is n unit designed for mobile DJs, 
something that would fit in single rack 
space. A few of the pre-programmed 
effects are simply not applicable to 
most DJ jobs. We would gladly trade a 
few of the footstep sequences and car 
sounds for more animal noises, percus¬ 
sion effects and “jingles.” Until a unit 
designed specifically for DJs is avail¬ 
able, this one will more than suffice. 
With a list price ofjust $179, there art* 
few DJ accessories that can add so 
much fun to gig for so little money. For 
more information, contact (Ireg Power 
Entertainment, 201*282*3783. 


gunshot, crunch, splat, bounce, boing, buzz, floop and various office, household 
and animal sounds. A series of short “Arcade Effects” featuring a monotonic 
version of “Here Comes The Bride” are also included as are several mini sound 
effect “skits.” Each effect can be faded in or out. played backward, repeated 
continuously or used to create a stutter effect. Selecting and play ing a sound 
effect is as easy as typing in two digits on a touch pad. Hie effect plays as soon 
as the second digit is pressed. To record into a sampler, press the first digit, and 
then hit the sample write button and the second digit on the touch pad almost 
simultaneously. It takes a little practice to get the effect to record precise and 
tight. With most DS mixers (including the two in our review) samples can be 
written without disturbing the program. This is a must. 

Once you have an effect in the sampler, you can then play i( hack at will, 
laying it over a beat, varying the speed, or stuttering. 

The sound quality of the Videonics Sound Effects Mixer is exceptional. Most 
effects are less than four seconds so you don’t need a great deal of memory. We 
used the unitata recent wedding reception and found plenty opportunities to use 
it. The arcade version of “Here Comes The Bride" was an effective attention 
getter before introductions, and we found several appropriate times to use the 
sound effects. The rim shot effect, scream, laugh, dog bark, bells, whistles, and 
crowd coo (“Oouhh!”) seemed to spark a positive reaction from the crowd when 


For the high end, our choice was the 
ECLER MAC 60. Ecler products are 
produced in Barcelona, Spain and dis¬ 
tributed in the US through Tracoman in 
Hollywood. Florida. We selected the MAC 
60 for this report as it not only gave us an 
opportunity to scrutinize one of the lesser 
known brands, but also gave us a peek at 
the level of technology incorporated into 
European products. 

MX300 

MTX/Soundcraftsmen has priced 
the 300 at the bottom end of their line, 
but this is not a no-frills mixer. Eight 
vertical sliders control a total of 12 in¬ 
puts and operations. 

Inputs one and two are the micro¬ 
phone inputs and therefore labeled MIC 
1 and MIC 2. The 1/4” unbalanced jack 
for mic one is top side while an identic; 1 1 
connection for a mic two is on the back 
panel. Both mic channels have a low cut 
filter to reduce low frequency rumble 


and hoominess. A nice touch, hut the way 
the low cut switch is labeled is a bit 
confusing. A talkover switch is provided 
for mic one only. 

Inputs three through six are labeled 
CHI, CH2, CH3, & CH4. These four 
channels allow access to up to three phonos 
or five line inputs. Inputs three, lour and 
five are switchable between phone and 
line, number six is switchable between 
line and CD, Being that a * I) player is 
line level input, DJs operating with just 
CD and tape will find adequate inputs for 
iiji to four sources. The final two sliders 
control the master volume, which is self- 
explanatory, and the effects level which 
well get to momentarily. 

A single horizontally mounted cross¬ 
fader is provided for segues between any 
two channels. The source channels can be 
selected and assigned for fading from am 
channel to any other channel. Six band 
left and right equalization is provided 


with an in/out bypass. A Stereo/Mono 
switch is also standard. 

In typical mobile operation, the 
mixer section of the MX300 passed all 
tests for ease of operation, sound qual¬ 
ity. reliability and predictability. The 
sliders, although a bit still «typical ot 
new sliders), were linear and positive. 
Any DJ who routi nely uses a erossfuder, 
will appreciate the assignable feature. 
The LED metering system is especially 
well thought nut. As with most LED 
rainbows, the lights Hash up and down 
the scale so fast it can he hard to catch 
the peak point. On the MX300a featured 
called “Peak Holding" will keep the peak 
LED lit just lung enough to make sure 
you had time to see it. 

The sampling section features a 12- 
hit (the manual mistakenly says 16-bit) 
micro processor with four-stage filtering 
to eliminate distortion. Up to sixteen 
seconds of sampling time is available. 
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If price is no object and you want a 

MIXER THAT OFFERS THE ULTIMATE IN 
VERSATILITY ANO FEATURES (INCLUDING SOME 

you’ll never use), buy a MAC 60S. 

On the other hand, if you simply want a 

GOOD MIXER WITH SAMPLING CAPABILITIES, THE 
MTX IS A GOOD CHOICE. 


Using t he sampler could not possibly be 
easier. Five buttons enable the user to 
select which input (DJ Mic 1 or Chan¬ 
nels 1-1) is to be sampled. Once an input 
has been selected, just push the “write” 
button. The samp er is now ready to 
record. The oversized starCstop button 
is used to begin and end the sample. In 
most cases, you’ll need to monitor the 
sample as you write it, so a row of'chan- 
nel select buttons has been provided, 
along with volume control, for the head¬ 
phones. 

To play the sample back into the 
mix, adjust the output volume via the 
EFX LEVEL. The pitch and speed of the 


sample can be increased or decreased 
using the rotary PERCENT control. If 
you are sampling with the PERCENT 
control set to 100%, you’ll get a full six¬ 
teen seconds, tiowever, when you play it 
back you may be disappointed with the 
fidelity, especially if you are sampling 
music. If you want better sound, make 
your sample at 50%. This will decrease 
the total sampling time to eight seconds, 
but substantially increase the dynamic 
range. 

There are two playback options for 
the sampler: Single and Repeat. In the 
Single mode, the sample will playback 
once and stop. If the Start/Stop button is 


tapped in rapid succession, the sampler 
will retrigger very quickly creating a 
stuttering effect. In the Repeat mode, 
the sample starts and stops as you tap 
the start/stop button. 

On the road, the sampler worked 
quite well for voice and sound effect i see 
sidebar) samples. The playback quality 
of the 12-bit sampler was too low for beat 
loops, but proved adequate for catching 
a beat or phrase to remix. 

Overall, the MX3Q0 offers plenty of 
input options and versatility. 

Aside from a few, slightly confusing la¬ 
bels, the layout is logical and comfort¬ 
able. The quality of fit and finish is on 
par with the other mixers in this price 
category' and the two year warranty (com¬ 
pared to 90 days-lyear) makes this a 
good value. 

List price: $775. Other mixers in the 
MTX line include the MX400 at $1,400 
and the MX500 at $2,000. 

ECLER MAC BOS 

Talk ahoutyour apples and oranges! 
The Ecler Mac 60S is not only very 
different in design and function then the 
MX300, it is also at the opposite end of 
the price spectrum. Whereas the 300 is 
a MTX’s bare-bones bargain, the MAC 



Vou've Got To See It To Believe It I 



by KNIGHT 

Manufactured from lightweight, 
strong 1-1/2" diameter aircraft 
aluminum tubing welded to 3/8" 
diameter aluminum rod. 

Supplied In 10* - 15’ or 20’ 

(8" i truss) assemblies. Easily 
supports more than lOO lbs 
over 1 O’ length. 

Easy to use. Assembles and breaks 
down in minutes. Adapts to various 
setups (square, rectangle, U-shape, 
etc.,) with available accessories. 

Breaks down to easily transportable 
5 foot sections. 

Our unique patented clamping 
system provides quick and easy 
truss mounting to Knight tripod 
stands. 

Mil DC IN THC U.S.II. 


KNIGHT INDUSTRIES 


90 Junius Street 


Brooklyn, New York 11212 


Tel. 1 (718) 342-8400 Fax: 1 (718) 485-8551 1(800) 782-6389 

Tripods, Trusses and Rack equipment for the 
Sound, Lighting and Music Industry. 
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24 AirCraft 
Light System 

* 24 Laser-Type Beams 
*1.2 Million Candle Power 
» Multi-Colored Lamps 

* X/Y Aiming Capablity 

» Black Ultimate Tripods 

* ETA MAD 1002 Controller 

* CSL Soft Start Dimmer 

* CSL LD-8 8 Channel Pack 
» 4-25’ 8 Pin Locking Cables 

* Road Cased, 4 Min. Set-Up 

Two-Year Warranty 

Call for Details 

Video Tape Ava&ibk? 


Since 1973 ’ 


_ ( 303 ) 429 - 0418 

Colorado 

SOUND N' LIGHT 


60S is Ecler’s high end. With a suggested list of 
$1690, any smart shopper is bound to wonder, “What 
do I get for all that extra cash?” The answer is 
PLENTY! 

The Spanish made MAC 60S (available as the 
MAC 60 sans sampler) is not only a wonderful piece 
of electronics, hut it also illustrates how seriously 
European DJs take their equipment. The tri-lingual 
(Spanish, English, French) owner’s manual, which 
refers to the unit as “The M AC 60S Mixing Desk", is 
concise and technically correct in virtually every 
detail. Although the overall high quality of the unit 
puts it in a league with low-priced broadcast quality 
production mixers, its features, however, are defi¬ 
nitely DJ. The sliders are so positive and smooth i hat 
they move almost too easi ly. We are used to a bit more 
resistance. Of the six channels, three are switchable 
between mic and line, two offer the choice of phono or 
line and one is dedicated for DJ mic. Every channel 
has a pre-fader gain control, 1/r balance control and 
controls for bass and treble making it possible to 
create consistency between the sound of any mic or 
music source. All music source inputs are standard 
RCA jacks. Mic inputs are all XLR type, the only 1/4” 
jack on the unit is fur headphones. I "you are using a 
mic with a 1/4” plug, you'll need a balanced/unbal- 
anced adapter from‘The Shack." A short-throw cross 
fader is provided between the two phono/line faders 
to facilitate mixing. As DJs in European discos rely 
heavily on crossfaders, it has been mounted with 
plenty of knuckle-room. The phono/line input faders 
themselves are shorter than the others. 

Another interesting and ultra-practical feature 
is the talkover attenuation system for the DJ mic. 

Two rotary controls determine how fast, and how 
much the program volume will drop under the announcer. It 
is totally sound-activated. With the talkover switch in the on 
position, simply start talking. The music program will instan¬ 
taneously fade under your voice and return to normal when 
you are through. The two controls take a little trial and error 
to find the right blend of'spced of amount of fade. Too fast and 
too much makes it sound like someone kicked out the AC cord 
to your amp. Too little, and you’ll be fighting the music. 

Cueing is accomplished through a sophisticated “PFL" 
ci rcuit. A red button located next to each fader gi ves the cho i ce 
of routing the signal directly to the master output via the 
channel fader, headphones, or to the digital sampler. As this 
system is quite different from the cue circuits found on most 
mixers sold in North America, it will take a little time to 
become comfortable with. When you do, you’ll he amazed at 
the options available. Other controls on the unit include 
Stereo/Mono push-button and separate balance and volume 
controls for asecond output (forcontrolling the level ofthe mix 
in two zones). Two parallel LED strips provide metering. 

Keeping with the overall theme of versatility, the digital 
sampler in the MAC 60S can create numerous effects. The Di¬ 
bit sampler offers a mere four seconds of memory but is of 
extraordinary high quality. There is virtually no discernible 
difference between the sample and the original program. The 
procedure for writing into the sampler or playing hack a 
recorded sample is identical to most other mixers including 
the MTX. Playback options include single or repeat, again a 
function like the MX300. Special features of the sampler 
include “playback level '. “Time Adjust ’ (pitch/speed control) 
and “Play End”. The latter feature allows you to fine tune the 


sample to the precise length needed, particularly handy for 
DJs who sample beat loops and then add them back into the 
mix. 

Along with the sampler is an “Echo/1 )elay” feature which 
makes it possible to add various amounts of echo or reverb 
back into the mix. The time delay can he adjusted from 30 
milliseconds to a full four seconds. 

Overall we werequite impressed with the Ecler MAC 60S. 
It offers plenty of options and opportunities for creative 
mixing. The only drawbacks to the unit were its size (standard 
19" wide hut twice the length of most mixers) and the possi¬ 
bility that parts and service could be a problem. Other models 
in the Ecler line include the MAC4-2E at $525, MAC5-2F at 
$890, and MAC 60 at $1490. 

CONCLUSION 

At no time during the review of the MX300 and the 
ECLER MAC 60S did we try to establish which of the two is 
superior. If price is no object and you want a mixer that offers 
the ultimate in versatility and features (including some you'll 
never use), buy a MAC 60S. On the other hand, if you simply 
want a good mixer with sampling capabilities, the MTX is a 
good choice. There are a number of other digital sampling 
mixers available at prices starting below the MTX and exceed¬ 
ing the ECLER. Making the right choice comes down to 
knowing what you want the sampler to do. For sound effects 
or to add an occasional percussion effect, most lower priced 
units will suffice. If you want a DS that will give you sampled 
sound as good as the original, you’ll need to spend more. 
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H armonica John is not your ordinary DJ. What he offers is not only unique but 
hard to imiLate...unless, of course, you know how to play the harmonica. 
Harmonica John’s Music To Go Compact Disc Jockey Show takes everything you 
think DJs should be and turns it upside down. 

Before becoming a DJ, Harmonica John spent a number of years performing in 
bands while employed full-time as a repair technician. When the company he worked 
for was bought nut by another firm, John was laid ol f. Wanting to stay in entertain¬ 
ment, he picked up a phono book and started cold calling companies listed in the 
yellow pages under “entertainment.” “I called a guy named Bill Gibson who owned 
‘Music To Go’. We talked about my previous technical experience and I started 
working with him. 1 had my harmonica at one gig and suggested to Bill that the music 
he was playing could be complemented with some harmonica accompaniment. I gave 
it a shot and the people really took to it.” 




In 1986, Gibbons started losing in¬ 
terest in mobile work and he gave the 
business to Harmonica John. John 
bought his own equipment and began to 
integrate his harmonica playing in his 
shows and changed the name to ’Har¬ 
monica John's Music To Go’. 

What makes Harmonica John’s per¬ 
formances so unique is how adds live 
percussion, drums, harmonica or guitar 
to recorded programming. He even gets 
people from the crowd to come up and 
join along. With over 700 compact discs 
in his library, John is able to play, and 
play along with, just about any type of 
music. The result is a performance with 
the variety of music akin to most DJs 
with an added measure of live excite¬ 
ment, “I’ll use a Roland SPD-8 percus¬ 
sion pad to fatten up drum heats. With 
the harmonica, I'll figure out what key 
of music a song is in and I’ll sing and play 
along with the song. For instance, in the 
song ‘Shout’ at the point where the song 
goes “wait a minute”, I'll do a blazing 
harmonica solo. In the song ‘Green On¬ 
ions’ which is just a straight blues riff, 
I'll play it one time through with har¬ 
monica and then sing a song called ‘Help 
Me’ and put a harmonica solo in there 
also," 

If you saw Harmonica John walk¬ 
ing into a gig, you might not even sus¬ 
pect he was the DJ because of his very 
compact setup. T have a little anvil 
briefcase that contains two Sony Disc- 
man CD players. I also have a small 
Radio Shack mixer in there. I originally 
had intended it to be a prototype and 
planned to build something better but it 
turned out that it worked so well, that I 
stayed with it.” The small anvil case is 
deceiving, however, as John utilizes some 
powerful amplifiers and large speaker 
enclosures to round out his system. “I 
have an MXR equalizer, a crossover , 
QSC 1200 amplifier driving the tweet¬ 
ers, Crown Powerbase 1 for the tnids 
and a QSC MX-1500 for the subs.” For 
speakers, Harmonica John uses Peavey 
115 Internationals and 3020 HP’s, EV 
entertainers and Yamaha Sub Woofers. 
Lighting effects include par 56 cans, 
strobe light, mirror ball, and smoke ma¬ 
chine. 

John has a simple pricing strategy. 
He charges $100 to setup and $50 per 
hour. If the call is a referral, he gives a 
10% discount. Even with a reasonable 
rate schedule, John’s Ixtokings have been 
affected by the slow economy. On the 
other hand, some people have told him 
that his rates are too low, but he is 
holding off raising his price until the 
economy is more stable. To sell his 
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FOUND! FIRST MOBILE DJ IN AMERICA! 


This is J.R. Hatfield, pioneer Mobile DJ. He was well known throughout the 1930’s as a VJ, a travelling Victrola Jockey. J.R. 
originated the idea of playing recorded music at dance halls, socials, lawn fetes and family reunions , at the end of the great 
depression. He travelled throughout Ohio, toting his equipment in the potter's trunk of a 1934 Ford four door sedan V-8. He 
was foremost in experimenting with simulated stereo by adding a Dictogran loud speaker to a Magnavox horn powered by 
a two-watt audio frequency amplifier. Seventy-eight RPM records were spun on a hand-cranked RCA Victor talking 
machine. This fancy faded out in the late 30’s when the Big Band era put VJs out of business. The remastered and restored 
photograph was taken by the old C. Rembrandt Milhoan Studios of Springfield and submitted by J.R. 's grandson Dick 
Hatfield, himself a modern day mobile DJ. 


show, John uses the phone book and has 
discovered a unique way to get the most 
response for the least investment. “Dis¬ 
play advertising can be quite expensive”, 
he explains, £ ‘So I keep trying to trim my 
ads down in size but keep them effective. 
I have found that because my business 
name is so long (Harmonica John's Music 
To Go Compact Disc Jockey Show), ifI put 
in a bold, white page listing, I get three 
lines for the price of one.” 

To maximize referrals, John takes 
photos ateach eventand then sends them 
to the client. He has a rubber stamp that 


resembles his yellow pages ad and stamps 
the back of each photo...another great 
marketing tip! 

With firm roots as a musician, the 
one thing that Harmonica John feels very 
strongly about is copyright infringement. 
He is adamant about DJs who copy music 
onto cassette and then duplicate that 
music for multiple systems. “I don't ap¬ 
prove of the Queen Bee type of mobile 
operator. This is the kind of guy who will 
buy one set of music then duplicates it 
several times, hires DJs for $10 an hour 
and doesn’t feel guilty about doing so. 


Less money to the musicians who create 
the music (via less royalties) takes away 
the incentive for musicians to create more 
good new music which ultimately hurts 
the working DJs who are honest. If you 
make a business of stealing someones 
music, then something is wrong with your 
ethical standards.” 

Along with operating his mobile busi¬ 
ness, Harmonica John now works full¬ 
time at the University of San Diego as the 
media center repair technician, a skill 
that helps him maintain the equipment 
he uses in his mobile DJ business. h 
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Washington State 
Service Offers 

Opportunity to 
Wannabee D Js 



by Michael Ft. Erb 



E very company has its humble be¬ 
ginnings and Robert W. Bonham, 
owner i if M usic De-Lite, basedin Olym- 
pia, Washington, is no exception. “I 
began in 1974 with a schoolmate in 
Junior High School. It was mostly kid 
type stuff but it helped us build some 
sort of a reputation. When my partner 
and 1 split in 1976, 1 decided to get into 
it on a more professional level.” Music 
De-Lite now operates eight systems 
serving several major metro areas in 
Washington and Oregon with satellite 
offices in Portland, Tacoma and Bill- 
ingham. 

Finding and training competent 
DJs to cover such a wide area is chal¬ 
lenge Bonham is used to. ‘ At the schools, 
where you usually get one or two kids 
who come up, ask questions and show 
an interest, I ask for their name and 
phone number and tell them to contact 
me when they get out of high school. 
Some of the kids lose interest but the 
few that continually call are the ones I 
know are truly interested in becoming 
DJs. Most of our work is wedding recep¬ 
tions. so I bring them along on a few 
gigs so they can see what it’s all about. 
At that point I lei them Dd a little, then 
teach them the finer points. Once they 


they work for.” Bonham trains his 1 )Js to 
be personable without being obnoxious. 
The music is the main focus. The DJ will 
initially use some personality to get things 
rolling then cut back once the crowd gets 
going. 

As with any multi-system DJ ser¬ 
vice, there is always the risk that an 
employee will break away and start their 
own company, taking a share of business 
along with them. Music De-Lite has a 


earn $30-$40 per hour and if a DJ books 
an event on their own, Music De-Lite will 
split the fee 50/50 with them. Once the 
DJs realize they can make good money 
without the ‘headaches’ of business own¬ 
ership, it saps the desire for them to start 
up their own company. “My DJs are busy 
all the time and are making real good 
money doing it. If I paid them less money 
or I didn’t have as many gigs for them to 
do, the temptation for them to leave would 
be much greater.” 

Having satellite offices could be diffi¬ 
cult to manage but Robert keeps things 
running smoothly by having all bookings 
handled by the home office in Olympia. 
The other offices are all company owned 
and the company supplies everything to 
the employees running the satellite of¬ 
fices. “We provide everyth ing... the sound, 
the lights, the music and in most cases, 
the vehicle also.” 


Once the DJs realize they can make good 
money without the ‘headaches’ of business 

OWNERSHIP, IT SAPS THE DESIRE FOR THEM TO 
START UP THEIR OWN COMPANY. 


reach a level of competence. I’ll send 
them out on their own and follow-up by 
sending evaluation forms to the clients 


simple way for keeping employees em¬ 
ployees, instead of competetitors. The 
strategy? Pay them well. Bonham’s DJs 


Offering clients‘surround sound'and 
sophisticated light systems is one of the 
ways Music De-Lite separates itself from 
the competition. 'Surround Sound’ liter- 
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ally surrounds the entire dance floor with multi-dimensional 
sound. “We’ll put speakers at the four comers of the dance 
floor. Then use long rubber mats to cover the cables. We also 
do 6 and 8 speaker set-ups. In addition to having speakers in 
four comers, well take some subs and place them in between 
the corner speakers.” Truss lighting is utilized and the light- 
shows are very complete including robotic lighting, strobes, 
blacklights and laser projectors. Music De-lite primarily uses 
compact discs with cassingles as a back-up for some of their 
secondary systems. 

Music De-Lite has experimented with karaoke, but has 
dropped it, at least for the time being. “I realize karaoke is in 
big demand in some markets, but here people just wouldn't 
pay the price for a quality karaoke show 1 . The only way we 
could do it was in conjunction with one of our regular pack¬ 
ages.” 

Robert is very particular about having his equipment set 
up neatly and attractively. “Just about every year, I sell off a 
lot of my equipment, no matter how good the condition, and 
buy new gear. I want reliability and good appearance. I think 
we have the neatest, cleanest and most well-balanced setups 
of probably anybody out there. We don’t use banquet tables to 
set up on, We’ve got our own console/podiums that I designed 



SUBJECTSFOR 
FUTURE 
MOBILE BEAT 
PROFILES 

Mobile DJs and Karaoke MCs who are 

UNIQUE PERFORMERS, AGGRESSIVE 
MANAGERS, INNOVATIVE MARKETERS, OR HAVE 
SOMETHING INTERESTING TO SHARE ARE 
ENCOURAGED TO APPLY! JUST DROP A LINE 
OR FAX EXPLAINING WHY YOU FEEI YOU 
WOULD MAKE A GOOD PROFILE. PHOTOS, 
NEWSPAPER CLIPPINGS AND VIDEO TAPES 
WELCOME BUT CANNOT BE RETURNED. SEND 
MATERIALS TO: MOBILE BEAT PROFILES, P.O, 

Box 309, East Rochester, NY 14445 
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MOBILES! Stand out from the 
competition with Lightcratts 

Mobile 460 - The Hottest 
Lighting PAK in the U.S.A.! 


YO, CHECK IT OUT AT YOUR 
LOCAL DEALER TODAY! 


Lighting Makes the Difference! 


P.O. Box 1670 

Center Harbor, NH 03226 

(603) 253-7217 


'Awards 1 

"Most Innovative Lighting’’ 

1991 - Wlnnvr 

Made in the U.S.A. 


that we use for our setups." Music De-Lilc uses Yamaha and 
Technics CD players and cassette decks, Nuniark mixers, 
Crown & Carver amps, and Cerwin-Vega & Klipsch speakers. 

Rates range from $275 to $895. Music De-Lite deter¬ 
mines the price based on what options the client chooses and 
the amount of experience the DJ performing the event has. 
“When I sell our services, I sell the DJ s skills and talent 
instead of just the equipment upgrades. We try to find out 
exactly what the client wants and sell them the appropriate 
DJ. To me, sound and lighting is always secondary to the 
music we play and the DJ’s abilities.” 

Yellow page advertising and direct mail are the two main 
ways that Music De-Lite reaches potential customers. Robert 
has found that people use the yellow pages differently depend¬ 
ing on the size of the market they are living in. “In the smaller 
market, people call just about everybody in the phone hook, so 
we use smaller ads. In the larger markets, we need a bigger ad 
that grabs people’s attention so they will call us first. We have 
up to a three inch ad in the large areas whereas in the smaller 
markets we’ll focus on just a 1-inch ad or and inline h<>l<l print 
ad. High school jobs come primarily by way of direct mail. 
Music De-Lite will try to find out the specific person the 
literature should he sent to and then follows up with a phone 
call to confirm that the literature was received. 

Through his attention to detail and concern for client 
satisfaction, Robert Bonham has made Music De-Lite one of 
the most respected I).J companies in Washington. Still, he 
remains humble and realistic about his accomplishments, 
“We’re the second best DJ company in the world”, he 
says “Everyone else believes they are number one!" 
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^ NEW ^ 

56 -PAGE CATALOG 
. AVAILABLE . 


DISCOUNT 


30 Days Trial Exchange • 30 Days Price Protection 

Professional Systems for DJ's, Nightclubs, Bands, Churches, 
Schools, Theaters, Special Events, Etc. 


MOST ORDERS SHIPPED 
— SAME DAY 


DENON 


DN2000-F 
Dual CD Player 

instart Sian, Pitch 
Corirol. Cuenc, 
Speed control l Mere. 


List $1250.00 Cal! For Your Cost 



PDM-1008 

Sampling 

Mixer 

8-Second Digital sam¬ 
pler built-in, 



List $385.00 Call For Your Cost 



DR-660 
DR Rhythm" 

Drum Machine with 
1.024 sounds ard 250 
patterns. 


5S2B 


CD + Graphics 
Karaoke Player 

7-CD player with video 
graphics, words and 
muse. sGM-300 


List $499.00 Call For Your Cost 



List $699.00 Call For Your Cost 


^croujn 


Power Tech & 
Power Base 
Amplifiers 

We've got your po*6' 
ir-slow. 


«" oujn . 


List $1299.00 Call For Your Cost 


I il 


Roboscan-218 

Intelligent 

Lights 

You ve read the took, 
now see our video. 



34-minute lighting video $14.95 



ftOC 


FOG MACHINES 

EZ-IOOQ, F-100, F150, & F30O 
in stock at discount pc ces 



BEAMER-600 

12-Multi-co ored beams ol light 
dance lo the music 




FOG JUICE 

Quarts Liters & Gallons in both 
Scanted and Unsoented 


MUSIC CONE 

From Italy, The Martin ‘/us e 
Cone See it on our Video 



ORDER TOLL FREE 


1- 


OR CALL 714-530-6760 • FAX 714-530-8046 
CALL FOR YOUR FREE CATALOG 

MON-FRI8AM-7PM, SAT 9AM-5PM 

(Pacific Time) 


iTectinlcs 

SL-1200MK-2 
Turntables 

The inastry Standard. 

Also, Ask about our 

black SL12flO-MK-3's. List $ 535.00 Your Cost $399.00 



r URMA N 
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DJM-8 Pro DJ 
Mixer 

Loaded with features 
for the club arsenous 

mobile DJ. List $850.00 Call For Your Cost 

WIRELESS I 
SYSTEMS 


SAMSON 


| BecIrolApice 


Hand held. Lavalier or Headset 


HARDWARE 

Rack Shelves 
Fans, Rack Rails 
Comers. Handles, 
latches and more.,.. 

Al incur Free Ca: 2 og. 


#U-2, Rack shelf is pictured 

SPEAKERS 



RAMSA 


Community 


^ Cerwin-Vegafl 


Becfrolbice 1 


JEWEL 

One of the most 
popular lighting 
effects in the 
world! 



List $199.00 Call For Your Cost 



DJ System only $1299. 



rolls'! 

DUAL 

CASSETTE 

Rack mount with 
pitch control and 

dual outputs. 



List $320.00 Call For Your Cost 




«■ * * i ii 
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MX-300 
Sampling DJ 
Mixer 

Quality sampling. 2- 
yea' warranty. 



List $750.00 Call For Your Cost 






DJ CASES 

Rack mount all your 
pro gear. Several 
models available. 
Black or Gray. 


ACCESSORIES 

Cueing 
Headphones, 

Littlites & More. 

Same day shipping! 

PL-8 power con¬ 
ditioner with rack 
lights 

Punch-10 bass 
enhancer. 

PIZAZZ 

3-Lighting Effects 
in one. Includes 
remote controller 
and cable. 





FURMAN 




List $855.00 Call For Your Cost 




CONTROLLERS 1200 CASE 


NSl, American DJ LSS + mjre 
Starting at only $99.00 


'Anvil' wand case lor 1200 
luintabtes. Call for yojrCosI 




sTais’Ton 


Cable & Plugs 

Large selection ol Speaker -Same day shipping on all popu- 
C aces. Patch cables + note tar cartridges and needles, lave 


PRO SOUND 
& STAGE 
LIGHTING 

Our 17th year! 


In So. California, Visit our 

SUPERSTORE 

13110 Magnolia St. 
Garden Grove, CA 92644 
(Close to Disneyland) 






























































































































by Joel Miller 



Wien I began to ponder my worst 
experiences as a mobile DJ, my thoughts 
went back to a blizzard during the energy 
crisis o' the late 70 s and the only job I 
never made it to due to the weather, 1 
decided it was time to turn back about 
half way tu this particular high school 
dance which was about 100 miles from 
my base when I discovered ( thanks to an 
oncoming car) that I was driving in the 
oncoming lanes of an interstate highway 
because I couldn't see well enough to stay 
in the right lane when the 2-lane state 
road T was on joined with the end of the 
interstate. I never made it home that 
night but fortunately I found the home of 
the owners of a nearby roller rink at 
which I played. 

But I’ve had worse. Like the job early 


ofthe pants wereOK, but when 1 drew t he 
waist tight with a belt the pockets were 
over the zipper! And the shoes were so 
tight it felt like I’d broken all my toes by 
the end of the dance. 

Of course I can t forget the time a 
skunk sprayed near the wide open doors 
of a hall as I was setting up , . . luckily 
missing me, my truck and my equipment. 
The hall was filled with the odor for hours. 

But even after almost 17 years in this 
business, it’s still possible to get even 
more horrific than these experiences. In 
fact, my worst time at a job came in 
November 1991, at a very formal event, 
the Marine Corps Birthday Ball. 1 had 
played this event several times, but this 
was our first time at this location. The 
multitude of semi-related events, rang- 


dinner was to start and In* ready to play at 
8:30 as contracted. 

Fortunately, the roadie was there 
when I got back downstairs, so my panic 
over getting the equipment in within a 
half hour was over. I lowever, he had bad 
news and good news. He couldn’t help me 
tear down after the job, but he arranged 
for a friend to come instead. This was 
great, except he mistakenly told his sub 
to come at 11:00 instead of 12:30 which 
was when 1 was to finish. But he prom¬ 
ised to call the guy and make the correc¬ 
tion. 

So we started to rush in the equip¬ 
ment, and while we were carrying some¬ 
thing together, a pretty date of one of the 
Marines asked us if we knew where t he 
ladies' room was. We answered “no” and 


WHEN THEY WERE ALMOST READY TO CARRY THE HEART ATTACK VICTIM OUT, ANOTHER OLDER MAN 
WHO, ACCORDING TO HIS WIFE, HAD A HISTORY OF HEART PROBLEMS, GOES DOWN AT THE EDGE OF 
THE DANCE FLOOR RIGHT IN FRONT OF MY SET-UP. DRINKS WERE SPILLED AND CANDLES TIPPED AS 

Marines shoved tables out of tie way to clear an area for ths second victim. 


in my career (before back-up equipment) 
which lasted about 1 1/2 songs before a 
dead short in a 1/4' connector on a speaker 
wire took out two speakers and an amp. It 
was a teen dance and they had to give 
everyone's money back. 

Then there was the time I was 
drenched to the socks in a down-pour 
while packing up after a wedding. I hoped 
my clothes would dry out during the one 
hour drive to my next job because 1 only 
had three hours between jobs and not 
enough t ime to go home to change. As it 
turned out, my route followed the path of 
the storm and I got drenched again un¬ 
loading. The job was a dance at a church, 
and I ended up playing in clothes bor¬ 
rowed from a resident priest. 1 'tie length 


ingfrom the bothersome to the repulsive 
to the morbid, all occurring at the same 
job, will seem unbelievable to you, so read 
on. 

Since the setup was in a second floor 
ballroom, I arranged for my roadie to 
meet me at 6:15...the earliest I could 
arrive from the wedding I ’d be playing in 
the afternoon. Even so, I did not arrive 
until 6:30 and then only to find out that 
my roadie had not yet gotten there...an 
immediate concern. 

Upon entering the hall, I was told by 
the commanding officer that they would 
start their program at 7:00 and that l 
must have my equipment in by then and 
hidden behind the curtain on the stage. I 
could then begin my set-up at 7:30 when 


continued on. When we returned to the 
truck, we found that she had gone down 
the stairs we were using and barfed pro¬ 
fusely on the sidewalk between the doors 
and my truckdYUCK!) We asked the 
kitchen staff to slosh it away, but no one 
came out. Meanwhile, we had to avoid 
the big chunks and warn others. But 
many people ended up walking through it 
while we weren’t around as they gawked 
at the equipment in the open van. 

Eventually we got the equipment in, 
and about that time I ran into my neigh¬ 
bors who would be seeing my show for the 
first time. He’s a big Gulf War hero who 
is a special guest at the ball, and they’re 
expecting a great show. By now it's 7:20, 
and the program is just starting. 
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Their program, which involves marching flags and rifles around plus numerous speeches, goes way 
past 7:30...with no end in sight. The banquet manager makes the decision to re-heat the food which is 
all still in the kitchen because there is no room for the buffet tables except on the dance floor where the 
marching is taking place. Apparently stainless steel ovens vibrate somewhat as they heat up because 
at a critical part of the main speech an unattended and rather large stack of metal trays fell off an oven 
and crashed to the floor. I he program was finally over at 8:15, and the embarrassed staff rushed to set 
up the food. 

Meanwhile, 1 started to assemble things behind the curtain. As I twisted a 6" pipe into the base 
of a light fixture, it seemed a little slippery. This pipe is stored in the plastic milk crate I had used as 
a doorstop and yes, folks, some barf had splashed through the slotted sides of the crate. So now I’ve got 
to keep myself from gagging while 1 wipe up the vile substances from several small coils of wire, etc: 

Eventually, 1 opened the curtains, finished the set-up and had dinner music on by 8:30, but I 
couldn't start the dancingunti 19:30. Now things rea lly started getting bizarre. About 20 minutes 
into my first set, which really had people dancing, a former Marine in his 50's has a heart attack 
on the dance floor. Some guests started doing CPR on him and, upon seeing this, his son . 
faints flat out. ; i// ? 7- 7 7 

The banquet manager, who is from another community, frantically tried to — 

determine what the local number is to call for help. In the process she ran into a 
doctor in the private club area of the hall who refused to come and help. Eventually 
ho came upstairs, but still refused to get involved. Finally the emergency squad 
arrived, and ! Ve got to get 200 Marines and their dates to sit down and be quiet. They 
hecame so quiet that you could hear the techs talking to each other. They had two 
I V’s and an EKG hooked up to the guy and he was flopping around on the dance 
floor as they attempted to de-fib him. 

After almost half an hour, when they were almost ready to carry the 
heart attack victim out, another older man who, according to his wife, had 
a history of heart problems, goes down at the edge of the dance floor right 
in front of my set-up. Drinks were spilled and candles tipped as ; - <• 

Marines shoved tables out of the way to clear an area for this second 
victim. (I later found out that the second guy was OK, but the first 
one was DOA«. By now, people were getting very concerned and ■: 
were questioning everything from the food and drinks to what¬ 
ever else came to mind.dl couldn't have been the music!) 

It’s now 10:30, and the commanding officer makes the 
decision to start up the music again now that the two ; 
gentlemen had been carried off. After about twenty min- ;V; 
utes they asked me to stop for the door prize giveaways. ^ 

Around 11:001 noticed a kid standing in the back of the 
ha! 1 and correctly guessed he was my roadie’s sub. He 
hadn't gotten the word about coming at 12:30, but y 

said he’d come back. . -V V' 

They finished the prizes and by now it’s 11:10/: 
and I’ve played a total of two twenty minute sets ' 

other than some dinner music at a job that was 
booked 8:30 to 12:30. I played the balance of the y . 7 

job, but needless to say, my neighbors had not I-**v. 
been seeing my best show. • : ! ; 

I ended at 12:30, and after a while it became Ul\ Sm *. ’ 

apparent that my roadie would not be coming y : .V ■■ 

back. So then, considering all that had hap- ■'■'y.’y 
pened so far, 1 started to think the worst. ^W/ 77 

Later, however, I found out that he had a 7 " ;7\ 

junior license and his mother wouldn't let ' >'/■ y777' 
him drive that late. So, I paid some bus boys -7 v 7-77" 
to help carry the equipment down the stairs. 7. ?// 7 . 

On our first trip out we swung open the doors y 7:7V_7_ 

and, you guessed it, the barf was still there. : 7 
We washed it away ourselves and fortunately, 7 // 

although 1 half expected it with inexperienced 
helpers, no equipment was broken during the wjWrffy A 

1 drove home pondering all that had j- HWl? 

occurred . .. very carefully. .Jf Uj: tnifllfai 






Joel Miller has been operating a Mobile DJ 
service in Erie, PA since 1976 


1)- * 
Bill * * 

* 
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If you're like most DJs, you’ll put a lot of 
miles on your equipment in just a few 
years. Hundreds of grueling setups and 

teardowns-manv times in conditions that 

# 

are far from ideal. But no matter where 
you go, your Crown amplifier will perform. 
We guarantee it. 

No manufacturer builds in performance 
features the way Crown does with the 
Power Base and Micro-Tech 1 amplifiers. 


Crown amplifiers are so reliable we hack 
them with a 3-Year No-Fault Warranty— 

m 

protection that is unprecedented in the 
industry. Crown will repair or replace your 

amplifier, all expenses paid, for 
the first three years if it fails for 
any reason or does not 
perform to original specifica¬ 
tions. This incredible warranty is 

•r 

transferable and, lor a small sum, 



With patented grounded bridge, direct- 
coupled and multi-mode " circuitry, these 
amplifiers deliver thunderous power and 
exceptionally accurate sound reproduc¬ 
tion. Our ODEP" (Output Device Emulator 

Protection) circuitry and forced-air 

# 

cooling keep these amplifiers performing 
night after night in conditions that force 
other amps to shut down. 


extendable for another three years * 

For more information on the complete 
line of Crown amplifiers, see your Crown 
dealer or call toll-free: 1-800-535-6289. 

*Scc vour local Crown dealer far full warranty details 



Guaranteed Excellence 

Made in U.S.A Exported as Amcron 
RO. Box 1000 • Elkhart IN 46515-1000 


1990 Crown International, Inc 




















T he breezes of the outer fringes of 
Hurricane Andrew were still stir¬ 
ring! he leaves oi theoak tree in my front 
yard as I removed the plywood panels 
covering my windows. For Sebastian, 
Florida, the hurricane had been a "no- 
show”, and I for one was thankful we had 
been spared the devastation that was 
the fate of south Dade county, only 175 
miles to our south. It was difficult to 
imagine the destruction of entire 
comm un i ties.. .Hu rricane Andrew 
had cut a precise 50-mile swath 
across our state...a path that left 
tens of thousands of residents 
without food, water or shelter. 

As the days passed, millions 
of Americans had learned that 
Andrew was the most destructive 
natural disaster in American his¬ 
tory, and donations of food, water 
a nd clot h i ng came poo ri ng i n from 
across the nation. Within a mat¬ 
ter of days, the military arrived 
and hegan erecting massive tent 
cities in which to shelter the home¬ 
less storm victims, hike most 
Americans, I too wanted to help. 

But in these times of recession, 1 
had little to offer....except per¬ 
haps my mobile DJ services. 

Five days after the storm, as 
I was DJ-ing at the local commu¬ 
nity center, 1 met several couples 
who had traveled to Sebastian 
from their damaged homes in 
South Florida. The party, a fam¬ 
ily reunion, proved to be a tremendous 
diversion for these folks as they told me 
that for the first time since the hurri¬ 
cane, they were actually having a good 
time. 1 thought to myself, ' I f these 
people, who had just gone through a 
major crisis, enjoyed the show, then why 
not take it light into the heart of the 


disaster area?” If anvone needed cheer- 

ir 

ing up, surely those folks did. 

As 1 began to put my idea into mo¬ 
tion, I started to ask myself questions 

like, where would I go.where would I 

stay, and for how long.,..and would the 
people in these areas even be receptive to 
my efforts.,,,all legitimate concerns. Un¬ 
like doing a wedding reception, party or 
dub event, my show would not be adver¬ 


tised or promoted. My audience would be 
a mix of American, Mexican, 1 luban and 
Haitian storm victims, totally dependent 
upon the kindness of others for their day- 
to-day existence and survival. As a pro¬ 
fessional disc jockey, I know how music 
can lift spirits...make people laugh ..help 
them to forget their problems. It just had 
to work...and ifl was to be the first to try 


it out, then so be itl 

I spent the first week of September 
preparing for the trip, waiting for the 
right time to embark. My contact in 
South Florida was Deborah Margoe, di¬ 
rector of the Metro-Dade C ultural Affairs 
Office. She was very supportive of my 
plan and provided me with a list of sev¬ 
eral locations where she felt this unique 
relief'effort would be l>est utilized. That 
week, “Operation Spirit-Lift” 
wasbom. Charles Levin, presi¬ 
dent of the Indian River Na¬ 
tional Bank, otlered to cover 
my expenses for the four-day 
trip. Sebastian Alarm provided 
a generator and a local sign 
store made banners or the sides 
of my motorhome, my home- 
awav-from-home for the dura- 
lion of the trip. During the 
times I was not going to be 
performing, I would be shoot¬ 
ing photos and videos for local 
media, and doing live reports 
via cellular phone to oldies ra¬ 
dio station WQOL-FM. The 
overall objective of “Operation 
Spirit-Lift" was to take a mes¬ 
sage of caring to the victims of 
Hurricane Andrew from the 
residents of Florida’s Treasure 
Coast. 

Day 1 of "Operation Spirit- 
Lift" began early on Monday, 
September 7th....Labor 
Day...exactly two weeks after the hurri¬ 
cane hit. Six hours later, surrounded by 
truck and military convoys, i arrived in 
the Kendall area. An unexpected feeling 
of profound sadness overcame me. Cer¬ 
tainly noone who had N()T lived through 
this monster storm could ever under¬ 
stand what it was like to lose everything 
vou owned in a matter of minutes. This 

v 



Ron Harsh and Operation Spirit Lift 


44 


Mobile Beat 











































hurricane had truly become “THE RIG 
ONE" that we had all been warned of. 

My first night in Homestead, where 
I would be doing my first “tent city show' 
was a sleepless one spent in the parking 
lot of a restaurant. Added to the oppres¬ 
sive heal and humidity were the competi¬ 
tive odors of rotting food and garbage 
mixed with burning debris and the gas 
fumes from countless generators. Heli¬ 


copter rotors, sirens, and an occasional 
gun shot quickly reminded me that not 
only was I in a disaster area, but a war 
zone as well. It was easy to wonder, “What 
I am doing here?" Rut the next day’s trip 
through what was once an apartment 
complex in which I lived 17 years ago, 
brought the realization of my mission back 
to the fore. I arrived at the Harris Field 
Sports ; 'nmplex at 10:30 AM, home to 
thousands o: storm victims, volunteer 
workers and the military. My setting up 
stirred up the curiosity of numerous people 
and soon the word of my upcoming show 
spread. By noon I was ready to start. 
Before me lay a sea of olive-drab tents and 
a baseball field. A small group of people 
had gathered directly in front of me and 
were patiently awaiting the start of the 
show'. As an Army Huey helicopter passed 
overhead, I switched on my mike and said, 
“Good Afternoon South Florida.. .I’m Cap’n 
Boomer and this is Operation Spirit-Lif l!” 
I pushed the cue button and the depres¬ 
sion that had enveloped this area for two 
weeks was quickly replaced by Martha 
and the Vandellas “No Where to Run To”. 
The scene around me began to 
change,...people came out of their tents, 
smiling and dancing...soldiers stopped to 
listen to the music, gave me a thumbs-up 
and went hack to their tedious jobs. The 
magic of the music was beginning to work 
and over the next six hours would prevail 
as I offered a mix of rock, country, raggae 
and island music. (I later learned that I 
had made the CBS Evening News.) 

The setting sun provided a colorful 
backdrop as 1 packed up my gear at the 


end of that first successful show. I met 
one person after another who took the 
time to thank me for making their day a 
little brighter. 

The next day was a repeat perfor¬ 
mance at the Richland Park Elementary 
School relief center operated by elements 
of the 82nd Airborne Division and the 
Red .Cross. Here these soldiers were 
being entertained for the first time since 

their ar- 
rival 
eleven 
days ear¬ 
lier. As the 
Hum-Vees 
drove in 
and out of 
camp, the 

drivers 
and crews' 
broad 
smiles and 
th u in bs- 
up cer- 
t a i n 1 y 
made my 
day ... as did the smiling faces of the 
people who were being served by these 
tireless volunteers! 

I closed the show at 6 that evening 
with Louis Armst rong’s “What a Wonder¬ 


ful World". Yes, | know what you’re 
thinking...sounds like “Good Morning 
Vietnam”. Well, what can 1 say....it fit, 
and it worked! 

The next day I returned to my home in 
Sebastian where 1 knew 1 would find a 
quiet, air-conditioned bedroom with my 
name on it, and 1 felt guilty. 

1 now have a much lu-iter understanding 
of the human spirit and how important a 
role music plays in our lives. During my 
past twenty yean as a DJ, no audience 
has ever given me the feeling of apprccia- 
t inn that I received from the audiences in 
Smith Florida that week in September 
1992. 

1 he mobile DJ industry is just 
that...MOBILE! We have the unique 
opport unity to offer our talents in time of 
need to our fellow man. I would encour¬ 
age t hose of you who care to contact your 
local Red Cross and/or National Guard 
unit and donate your services. I promise 
\ on a ret urn on your investment that will 
last a lifetime. 

Ron Harsh operates United Media Concepts 
in Sebastian, FL. He has been a professional 
DJ for over twenty years and has donated his 
DJ mobile entertainment services fo many 
civic and charitable oragnizations for their * 
fund raising events. * 


UNEQUALLED PORTABILITY! 


Meta-Lit^ System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packaged Wit h The Hottest Effects / 

Make leas trips to the car 
when setting up your gear 



if AytilQ Sync! d. 

B Channtl 
Power Controller 

3f 2S6 Patterns* 

{not 16) 

vjf Built-In* 1024 
step Light Show 

Max Current of 
6 amps won t 
pop breakers 

Multiple Modes give 
you Mood Con troll 

Ultra-mobile® 

a l b t o tal 


^ Hassle free, 2 
minute setup 

2 Foolswttch 
Controls, tool 

To order* or 
immediat 
intormdvon 

TSff: 

1 ■800-852-0037 


Convenient 

one trend 
portability 
with trend, 
tight bar, 
end power 
controller 
ait in one 
package . 


On* of CMC* 
Enmity cl 
Ultra-mob 11# 
Lighting 
Effects 


Mob//# DJ 

Haiti Burn* 


Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 

Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 


simple chase controllers! 

Seeing is believing! 
Order our video for 
$12.95, refundable with 
your purchase of an 
S-8500 ligating system. 



Cantek Metatron Corp 

IB W.Walar St. Canonaburg.PA 1S317| 
(413) 74B-9780 Put (413) 745 9063 
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by Art Bradlee 


I Love, I Love, I Love 
My Calender Book! 


S ome of you would probably argue that the single most important “appliance” in 
our business is the CLOCK, You may even consider your clock to be king. 
Granted, it tells you when to leave so you can get started on time, when your overtime 
rate kicks in, and when to pack up and head home. All these things are important and 
revolve around the clock. But personally, i find that more important than the clock, 
is the calendar. The way I look at it, if you don't know how to apply the calendar to your 
DJ business, you won’t have to worry about the clock...because you won’t have any 
bookings! Here’s what I mean. For thirty-five years, my family was in the jewelry 7 
business. My mother’s favorite line was, “If you want to make a small fortune in the 
jewelry business, just invest a large one”. My favorite expression about our industry 
is: “If you want to make a small fortune in the DJ business, invest a small fortune. If 
you want to make a la rge fortune in the DJ business, i n vest a small one, then workyour 
calendar... and watch the bucks flow in.” 

At one time or another,you may have had a problem with cash flow. It's a typical 
problem DJ service owners face. Some months are packed with jobs so your fees easily 
cover your expenses. Then there are months (here in the Northeast it's January and 
February ) when the performances fall off and there is significantly less cash coming 
in. You can only hope that deposits from upcoming spring and summer bookings will 
carry you through. Proper use of your calendar can help you achieve a situation where 
cash flow is constant. Your bills will be paid on time. You may even have a few dollars 
left over to indulge i n someth i rur you have wanted to buy for yourselfinstead of sinking 
it back into the business. 

Use your calendar so you’ll know when you should start promoting for certain 
types of events, when to enhance your music library and the best times during the year 
to schedule training and equipment maintenance. Let’s take a look at the first six 
months of 1993. Keep in mind that business trends vary in different parts of the 
country, so use this as a general outline. 


If you're involved in bridal shows, make sure that both you and 

YOUR EQUIPMENT NEVER LOOKED BETTER. YOU NEVER GET A SECOND 
CHANCE TO MAKE A GOOD FIRST IMPRESSION. YOU HAVE A CAPTIVE 
AUDIENCE AT BRIDAL SHOWS. 


January is one of the slowest months for actual performances. In my experience, 
this has proven to be the best month for new bookings. Why? Most couples get engaged 
bet ween 'Thanksgiving and New Year’s rive...but they wait until January 2nd or 3rd 
to start calling around for their entertainment. Year after year, the phone starts 
“ringing oil the hook" on January 2nd. Be prepared for the onslaught. Make sure your 
calendar is up to date. Most of the calls will be for May and June, with a few Valentine's 
Day wedding receptions and Dinner Dances. 

Start thinking about some “in-service” retraining for your wedding DJs. And so 
that your brain dosen't totally turn to fudge, pull out all of your old copies of MOBILE 
BEAT and review them. It’s also a great time to bring your music library up to date. 
All the compilations and “Best Of” collections released for the Christmas holiday go 
on sale in January. 


Duri ng February, the massive num¬ 
ber oi calls continue. Keep booking those 
wedding receptions. If you are short- 
staffed, place a classified ad in the most 
widely read newspaper in town. Adver¬ 
tise for new blood and start training them 
for the upcoming season. So that your 
regulars don’t get rusty, use some of the 
old heads on your staff to train the new 
recruits. The older jocks will not view the 
rookies as potential competition if you 
involve them. 

It’s time to tune-up and overhaul 
your equipment...dean and demagnetize 
the heads on your cassette decks...check 
the condition of the woofers and tweeters 
on your speakers...polish whatever needs 
to be polished. 

Start thinking SUMMER! Design a 
direct mail piece to send to businesses in 
your area for company picnics. 

If you're involved in bridal shows, 
make sure that both you and your equip¬ 
ment never looked better. You never get 
a second chance to make a good first 
impression. You have a captive audience 
at bridal shows. I hey didn’t come to buy 
a new car...they came to book their wed¬ 
ding needs. Get a good night’s sleep be¬ 
fore the show. Put on your newly cleaned 
and pressed tuxedo.. .sty 1 e your hair... dust 
off those dress shoes. Arrive early and 
smile, smile, smile! Most shows feature 
more than one DJ service and ifyou don’t 
WOW them, your friendly competition 
certainly will. Don’t be shy...ask for the 
hooking on the spot. Bring blank con¬ 
tracts with you along with your Master¬ 
card and Visa machine and slips. 

March should find you thinking 
more about spring and summer book¬ 
ings. By now, summer should be looking 
excellent with all of the freshly booked 
weddings. (Graduation and pool parties 
will soon hegin to book) 

Your direct mail piece for company 
picnics should be back from the printer. 
Do you know where to send it? Call your 
local Chamber of Commerce. Buy a com¬ 
puterized, self-adhesive label list which 
has all of the heads of firms who belong to 
the Chamber... and get them in the mail. 
You may want to follow up in a few weeks 
with a post-card-size mailing to the same 
people. Double exposure pays off twice as 
well. 1 do the same thing in September for 
upcoming holiday parties. 

Your training program should be 
well underway as you start taking your 
DJ trainees out on jobs with you. One 
great advantage of breaking-in the rook¬ 
ies is that they have the pleasure of 
carrying most of the equipment into the 
hall. (It’s all a part of paying the dues in 
this business). 
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A Sword of Paper? by Jerry Pelletier 

It has been an absolute pleasure to see and read the 
large number of articles and books containing solid basic 
advice from marketing to sales tactics for Mobile DJs. There 
is no doubt they have helped countless Mobile DJ operations 
attain some kind of foundation, but can this information 
hinder success? The answer is a resounding YES! 

Understand that basic marketing and tactics are just 
that , . .basic. If this information is not applied correctly 
based upon your specific marketplace and needs, it could set 
you back financially and hurt your credibility. For example: 

It is well known in the grocery store industry that milk 
is shelved at the back of the store. That’s because basic 
nationwide marketing has proven that milk is the #1 prod¬ 
uct purchased. With milk at the back of t he store, business 
owners are counting on consumers to “impulse buy” enroute 
to the milk. But if the grocer does not stock and display 
“impulse” products in the traffic pattern between the grocers 
frontdoor and the milk, the grocer is losing potential income. 
However, if this grocery store was located in rural Wisconsin 
(dairy capital of the world), where 909c of all customers 
produce their own milk, this basic marketing concept be¬ 
comes ineffective. 

Judging from my own experience and the intensity of 
the letters I ’ve been reading in Mobi le Beat’s Feedback, IT'S 
A WAR OUT THE l{E! And it should be treated as such. With 
that in mind, understand that information, or better yet 
intelligence (as it is called in the armed services), is your 
most powerful weapon. Thus, any published advice, avail¬ 
able to everyone, is in a sense neutralized ... a paper sword 
as opposed to a steel sword. A steel sword is forged with 
deeper more accurate information/intelligence that your 
competitor does not have. For example: 

Most of us have several radio stations in our own 
markets who now, because of research, are playing ten in a 
row music sweeps. At first, they arc all neutralized, all 
offering the same thing, a paper sword. But one station, 
which we ll call station A, with further intelligence reports, 
realizes that commercials are a "tune out” to the listener. 
With this, station A can implement a better strategy by 
starting their 10 in a row music sweep live minutes before 
their competition, which we’ll call station B. I nderstanding 
that all 10 in a row' music sweeps are preceded by commer¬ 
cials, station A knows they will lose a portion of their 
audience to station B while playing commercials, but will 
regain them plus a large portion of station B’s audience when 
they start their commercials a short time later. By that time, 
station A will be playing music and heavily promoting the 
fact that they are in the middle of a ] 0 in a row music sweep. 
The result? Station A w'ould have higher ratings and they 
would get credit for the station that plays MORE MUSIC, 
when in fact both stations played the same amount. Percep¬ 
tion is reality. 

So while basic marketing information is a good thing, it 
can in no uncertain terms stand on its own in the ever 
growing competitive war that faces each Mobile DJ com¬ 
pany, A deeper understanding of your market and proper 
implementation of a specific marketing plan based on accu¬ 
rate intelligence reports yields a steel sword. Meanwhile, 
your competitors continue the art of Origami, jy 

Jerry Pelletier is owner of Jerry Pelletier & Associates, 

"Consultants to the Mobile DJ industry" 


April showers bring...a real “gear¬ 
ing up for the months of May and 
June". 

What was the response of your picnic 
mailing? I 1 it wasn’t really terrific, 
then start to follow up hv calling the 
businesses who received your mailer. 
Call the caterers in your area, if for no 
other reason, just to say hello. Get to 
know them on a first name basis. 

Now is the time to let the trainees 
take over the microphone more, with 
you by t heir side. 1 f they an* not nearly 
perfect by this time, they may never be. 
If they are still m ic shy, there may exist 
a problem that you’ll never be able to solve. 

Look through last year’s cont r act s tor a 11 of t host ■ | >eoplo who 
booked with you in April. You do save and store ALL old 
contracts, don’t you? Someday you may be able to sell these 
names to a mailing fist company. I can’t and won’t tell you how 
much extra money some of us realize by selling names off our 
wedding client fist to diaper services. Some folks might consider 
this a shitty (pardon the pun) way to earn extra cash, but it paid 
for my computer! 

May-be (if things are going correctly) you’re now booking 
July, August and September parlies. They should consist of 
wedding receptions, picnics, graduation parlies, pool parties, 
and Memorial Day parties. Business is good in May. The heavy 
performance season is about to start. You shouldn’t have any 
money problems. You should be getting plenty of deposits in the 
mail. (I get $100 payable two weeks after the contract was sent, 
plus the balance due upon performance completion). If your on 
schedule, your equipment will be in great shape... morale among 
your staff will bo high (you’ve created it)...and everyone will be 
looking forward to the next weekend. 

During June, your calender will be bust ingout all over! It’s 
the month we all five for! Everything is in high gear. Be ready 
for 16-hour days... a lot of money ... endless phone calls...a lot of 
money...quality performances with satisfied clients and cater¬ 
ers, and,did I mention, a lotofmoney?Ifany problems arise,deal 
with them immediately. Don’t leave anything hanging < »ver your 
head this month. 

Call every client who has used one of the rookies as their DJ. 
Make sure that he or she gave the client everything you prom¬ 
ised when you booked the party months ago. If they are not 
satisfied, the word will already be spreading. 

Call each banquet manager...thank them for their 
hospitality...ask if they were happy with the DJ you sent last 
weekend. 

Start thinking about fal I school dances and holiday mailers. 
Say “thank you” to your staff for a job well done each and every 
time they go out in the trenches for you. Ask if they received 
"tips”. If they have, it’s u,sually a sign that the client was more 
than satisfied. Don’t hesitate to call t he clients to than k them for 
their business...ask if any of their friends or families are plan¬ 
ning activities that could utilize your services. 

Read the newspaper every day. Look for upcomingeventsat 
which your services may be needed...CREATE BUSINESS! 

Art Bradlee, former owner of Sensational Sound Entertainment, 
has recently opened America’s Best Mobile Disc Jockey and 
Karaoke Service, in Binghamton, NY. 11 you have marketing 
ideas to discuss, call Art at 1-800-BEST-DJ 1. Jt 
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Karaoke 

Formats 

Explained 

by Michael Buonaccorso 


With the constant changes in tech nology, it appears Mobile DJs considering incorpo- 
rating karaoke into their shows are faced with more complicated decisions than vinyl 
versus CD. Format choices are a primary consideration in the purchase of karaoke 
software, based on exactly what you wish to do with karaoke. 

As we explore the most current karaoke formats, keep in mind the basics of a sing- 
ulong soundtrack. These tracks are quite unlike “instrumental” versions, where the 
vocal is replaced with an instrument. Listening to one will show you the importance 
ofthe voice as a key element to a musical piece. For a good example, li sten to Bob SegeFs 
“Old Time Rock ‘N’ Roll”. After the second bass riff of...“da-da-da-da-da-da-da-da”...the 
vocal lyrics, “Well take those old records off the shelf*, are on their own. One can't wait 
for the instrumentation to return before beginning to sing. To get behind vocally on a 
piece like this gives new meaning to the term “rap music". 

l'hi,8 timing presents a slight dilemma for the vocalist as we look at the audio 
cassette and compact disc formats. These formats provide a wide range of musical 
selections, usually two versions of each selection (with and without vocals), or wi th a 
multiplex feature which records music and lead vocals on separate channels. 

The vocalist must either know the lyrics from memory or be provided with them, 



.. .lor the Mobile DJ Industry! 

'Cf Effective ONE on ONE consulting 
ift Get people to PAY you to advertise! 
ft Increase Profitability in all areas! 
ft Complete marketing strategy, of YOUR market 
ift Plus MUCH, MUCH MORE! 
ft Call TODAY, for a FREE initial consultation 


Jerry Pelletier & Associates 

"Consultants to the Mobile DJ Industry" 

(217) 793-8944 


which still does not guarantee their tim¬ 
ing. However, these formats are an excel¬ 
lent and economical way to add sing- 
along capabilities to your repertoire at a 
minimal cost. 

Another format available in the 
“economy" category is the VHS karaoke 
tape, providing on-screen lyrics without 
the investment of digital equipment. Rela¬ 
tively new in the U.S., it has primarily 
been targeted for the home consumer 
market. 


The Compact Disc plus Graphics 
(CD+G) format accomplishes the task of 
tying the singer and lyrics together, with 
proper timing, with the words changing 
colors, or otherwise indicated as they 
should be sung, on a video monitor (or any 
television screen). Generally, 5” CD+Gs 
use just basic background graphics with 
about the appearance and excitement of 
“your local forecast” on the Weather Chan¬ 
nel, but many players allow the integra¬ 
tion of your own live video input. 

Moving up in technology (and expense) 
is the 12" LaserDisc, providing all ofthe 
previously mentioned features over 
snappy MTV-style videos with premium 
digital sound. If one of your goals is to 
promote your service in nightclubs and 
bars, the LaserDisc system provides the 
most whistles and bells... the more action 
videos on more monitors in that setting is 
usually a must to hold attention and 
stimulate participation. 

But wait! Your company does 99% 
wedding receptions and you'd prefer to 
stick with that market. Where is the 
“enhanced" DJ dimension for you? The 
answer is up to you. Perhaps you wish to 
sing yourself and add more of a “live” feel 
to your show. Bored w ith dinner music? 
Croon a few. You may quit DJ-ing alto¬ 
gether and become the next great lounge 
lizard! 

At weridingreceptions, work sing-along 
in as appropriate as part of a multi-fac¬ 
eted entertainment package. There are a 
few risks here, however, and caution is 
advised. The objects of attention still 
must remain the bride and groom, not 
Uncle Louie's fourth trip to the micro¬ 
phone doing the best of Tony Bennett. 
But for reunions, bar/bat mitzvahs, high 
school and holiday parties, your only limi¬ 
tations should be the interest ofthe crowd. 

With this overview of general formats, 
your next step is to investigate the vari¬ 
ous features offered in these formats by 
the individual karaoke manufacturers. 
(For a complete directory, see MB#8). 
But with the NAMM Show (National 
Association of Music Merchants) and CES 
(Consumer Electronics Show) in Janu¬ 


ary, new products and perhaps new tech- 
nology may be just around the corner. . 
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Experience! 


Featuring 

All The Top Brands: 

• MTX 

• So unde raftsmen 

• Calzone Cases 

• Grundorf Cases 

• Stanton 

• Stanton -Vestax 

• Pioneer 

• Audio Technica 

• Tascam 

• Denon 

• Gemini 

• Crest Audio 

• Samson 

• QSC Audio 

• Nady 

• Ness-Optec 

• ProCo Cables 

• Technics 

• Cerwin-Vega 

• Electro Voice 

• Numark 


/ 



Where The Mobile & Club 




Conveinent 
Products & Services. 

• Lighting Sales & 
Rentals 

• Party Props & 
Glvaways 

• Equipment Repair 
& Service 

• Custom Cases 

• Specialty CDs & 
Videos 

• Replacement 
Speaker 
Components 

• Fashionable 
Bowties, 

Cummerbunds & 
Sequin Jackets 

• DJ & Party Host 
Classes 

• Complete DJ 
Business 
Consultation 

• Club & Hotel 
Installations 


/ 




□ STARZ is the only nationally authorized PIONEER LASER KARAOKE 
hardware & software dealer to the DJ industry. Call for current prices. 

□ STARZ features monthly specials and manufacturer product seminars. 

□ STARZ offers convenient mail order services. 

□ STARZ offers 72hr. shipment for credit card orders. 

□ STARZ offers national leasing services for qualified applicants. 




VISA' 


^ 2^2 


Two New Locations: 

142 Rt. 23 North 100 State Hwy. 34 


Pompton Plains, NJ. 
07444 


wy. j 
Mata wan, N.J. 
07747 


Call Now t 

m 

FAX-201-633-0202 
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‘TlS THE 

Karaoke 

Season 


by Johnny Rozz 


There is no season more festive than the Christmas / Holiday Season. Starting the 
weekend after Thanksgiving and running th rough December 31st, it offers the Mobile 
DJ/Karaoke Host an opportunity to work every single day and most days doing 
doubles. It is the season that people are willing to spend extra money to have a merry 
time. Our company, Sound Spectrum Entertainment, up sells 157 of our clients this 
time of year. Most of the up sell is Laser Karaoke Sing-Alongs. It is a natural at any 
Christmas / Holiday Party when incorporated with a DJ Show. 

To successfully incorporate karaoke with your DJ show, it is important that it be 
easy for the crowd to participate. We set up our DJ and karaoke equipment in the 
background with a large red and green backdrop curtain. In the front area, a stage is 
created for guests coming up to participate in the sing-along. Along the sides of our 
set are up to twenty-four par cans with red and green gels to accent the stage area and 
guests with holiday colors. For a finishing touch, we add a follow spot. 

Aspecial Christmas front page is added to our karaoke song booklet. We normally 
offer over 1500 Karaoke songs and add over three dozen more during the holidays. 
The booklets are placed on the 
tables along with request slips 
and Santa Claus pencils. The 
booklets are so beautiful and 
festive that the guests can't wait 
to pick them up and choose a 
song. 

With our DJ/Karaoke 
shows we also include attrac¬ 
tive female vocalists/party host¬ 
esses dressed in holiday attire 
such as Ms. Claus, Elves and 
Angels. Their job is to go table 
to table to encourage the guests 
to come up and sing in our show. 

These special, hi-energy per¬ 
formers really know how to 
work a crowd. They chat with 
the guests for a few minutes at 

each table, take requests, and tell them what our DJ will be doing throughout the 
night. 

Another way to stimulate karaoke fun at Christmas parties is to have each 
individual table come up and sing a holiday song and also incorporate a holiday skit 
with their song. We give them plenty of props and after all the tables have performed, 
we judge the best group, funniest group, best singing group,etc. 

With the addition of karaoke at holiday parties, we hand out such premium items 
as Santa hats, inflatable candy canes, inflatable reindeer, four inch red and green lace 
potpourri, 12' simulated silk poinsettias, snowman candles, popcorn balls and 
holiday candy. This really makes for a great festive and colorful night. All of these 
items add many more dollars to your company’s profits. 

Our professional Polaroid cameras on tripods are always handy with holiday 
frames to capture this special moment. The guest can also have their photos done with 
Santa t laus, Ms. Claus, Elfor Angel. Once again this adds dollars to your company’s 
profits. (A video camera is also available.) 



KARAOKE HIGH 

The best way to incorporate 
Karaoke in your high school shows is to 
sell them on the fact that you use the 
latest in state-of-the-art laser vision 
players and visual computer imaging 
equipment. Before your DJ/Karaoke 
show, while students are arriving, dis¬ 
play on your video monitors throughout 
the room such sequences as computer- 
aided design, architectural simulation, 
space exploration, musical entertain¬ 
ment and fine art. The students love 
Lhese laser discs graphics so don't let on 
that it’s also educational (at the end of 
our school shows we do an educational 
hands-on program for all interested). 
You can then kick things off with a laser 
vision video such as Ladysmith Black 
Mambazo, Rockapella, or take six of 
David Sanborn’s “Bang Bang.” This 
gets the show going with both audio and 
video. After you set the pace with music 
enhanced by crystal clear visual com¬ 
puter images, they’re ready for the fun 
of karaoke sing-along and dancing. 

GERI-OKE 

For our holiday shows for senior 
citizens, we sell them a great middle- 
age DJ who plays line dances, music of 

their era, ethnic mu¬ 
sic, tells a few jokes, 
sings a few old stan¬ 
dards karaoke style, 
and gets them all in¬ 
volved in the sing- 
along. Group sing- 
alongs with wireless 
mics are the best way 
to go with these folks. 
N i nety percent of thei r 
holiday parties are 
only two or three 
hours and are in the 
early afternoon hours, 
leaving you time for 
an eveni ng job as wel 1. 

John Rozz is available 
for training, consultation and workshops. 

He has been performing since the age of 
13. He can be reached by contacting 
Sound Spectrum Entertainment, 169 North 
Plain Industrial Road, Wallingford, CT 
06492 

(203) 265-9796 PHONE i 
(203) 265-1163 FAX, «T 
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We Want To Put Our Money 
Where Your Mouth Is* 


We’re RAC 
Entertainment, 

the newest member of the 
Thorn EMI family* You know 
Thorn* The company behind 
the Beatles, Garth Brooks, 
and Hammer Bonnie Raitt, 
Wilson Phillips and Richard 
Marx. Capitol Records, 
Chrysalis, and Abbey Road 
studio. Nut to mention 
lighting for EPCGT, the 
Dolphins, and the world’s 
largest rental network. 


Thorn believes in 
Karaoke. 

That's why they've put their 
$6 billion in resources to 
work establishing RAC 
Entertainment as America’s 
premiere hosted 
entertainment company. 
With a nationwide network 
of offices, entertainers, and 
equipment. And a client list 
that includes Pepsi, Dick 
Clark, Chrysler, Prince, the 
NBA and McDonalds. 


What Do You Say? 

It you like the idea of working 
with one of the world's 
priemiere music 
entertainment companies, 
then its time to talk* RAC 
Entertainment has 
opportunities for hosts and 
technicians in select markets 
nationwide...both for 
standard Dj work and for 
Karaoke. Our standards are 
high, hut so are the rewards. 


More Money 
For You. 

We i an also help you build 
your own business, RAt 
Entertainment otfers the 
w orld's top rated Karaoke 
equipment lor sale, lease, or 
rentao-imn. Now you can 
try Karaoke with no risk, no 
big down payments, no long 
term obligation. Interested? 
Then give us a call, toll-free. 
We’re yours for a song. 



1800 -KARAOKE 


|W2 RAC Entertainment 


DISPLAY ADVERTISER INDEX 

10,000 Hits - 22 
Abracadabra - 19 
ADJA - 52 

American DJ Supply - BC 
American Accompaniment - 19 
Ashly Audio - 53 
Cantek-metatron - 45 
CELEBRITY SlNG-ALONG - 1BC 

Colorado Sound and Light - 35, 66 

Crown - 43 

disc Jockey zone - 13 

Denon - 8 

GEM - IFC 

GRUNDORF-14 

Hi-Tech - 67 
Hot Hits - 21 
ISLAND CASES - 26 
JVC - 17 
KLS - 27 
KNIGHT - 34 
LlNEARTECH - 4 

meteor - 19 
MTX - 5 

NIGHTCLUB & BAR - 65 
Numark IND. • 3 
Ness - 9, 11 
Pellitier - 48 
Pioneer Laser - 15 
pro Sound - 40 
RAC * 51 

Remix Warehouse - 23 
Sound ideas - 54, 55 
Spinning Sound - 62 
Stanton - 29 
Starr karaoke - 63 
Star DJs - 49. 68 
Streetsound - 28 
UNIVENTURE - 22 

Universal Lighting Trusses - 66 
Unproductions - 51 
Upstairs Records - 11 




so you wanna 


"Now, a new invention 
that r s one part Japan 
and two parts Catskills 
lets anyone go boffo— 
like a Jay Leno." 

—NEWSWEEK 


VIDEO A GO-GO 

presents 


...it feeds you the lines and you get the laughs! 



NOW AVAILABLE: 
VOLUME 1—$150.00 

GENERAL AUDIENCES 

VOLUME 2—$150,00 

MATURE AUDIENCES 


Available on 
LaserDisc Thru 

imaqe 

E NTE RTAIN NT 

1 - 800 - 473-3475 


Compatible on all Laser/Karaoke Sytlerm. 
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RIGHT 

CONNECTIONS 


by Adolph Santorine 


H ave you heard the one about the two 
DJs who were asked to do a dance 
marathon? Both had identical rigs...the 
same model CD players, mixers, amps 
and loudspeakers, yet one was MUCH 
louder than the other! 

The secret to being louder was lying 
on the ground, hidden behind his ampli¬ 
fier and speaker cabinets... a combination 
of the right wire and connectors. I am not 
referring to esoteric, lunatic fringe au«lio 
cab In; tnd $300 connectors made of “unob- 
tainiurrT, just a good grade of stranded, 
jacketed cable, with high quality, high 


There is a fire hydrant with all the pressure and 
volume of water you could ever want. Two firemen 
arrive, one with a garden hose and the other with a 
three inch hose. It won’t take a rocket scientist to 
figure out which of the two will deliver more water 
to the fire. 


current capability connectors on each end. 
No magic., just good common sense. 

i ne function of the speaker cable is 


to transport the power output of your 
amplifier to the speaker. Think of trying 
to put out a lire. There is a fire hydrant 


DJ’s!!! ARE YOU AND YOUR VALUABLE 
EQUIPMENT AND MUSICAL LIBRARY INSURED??? 

The American Disc Jockey Association can provide you with 
SI ,000,000 in liability insurance for Si 61.50 on the initial system {$54.00 
Per additional system) - property and casualty insurance (including 
records, tapes & CDs) for the amazingly low rate of S8.00 per 
thousand!! (minimum premium SI 00).* Both policies are available 

separately. 

Call 800-355-6060 / In PA 215-675-9567 

for further information. 


* Program available to members only. 

One time charge of $29.00 applicable for administrative fees 


ATTENTION PROFESSIONAL DISC JOCKEYS 

••Do you presently work without insurance on yourself or your valuable equipment, due mostly to high cost? Or are you 
paying ridiculous prices?? 

•• Are you tired of the endless search to buy necessary equipment to do your job in a professional manner? 

•• Do you want additional discounts when you buy equipment? 

•• Are you tired of losing jobs to the "weekend warriors" in your area? 

•• Do you want to have your voice heard with the manufacturers, the music industry, and other beneficial groups? 

•* Are you seeking information on how to improve your business and to generate more revenue? 

If you can answer yes to even one of the above questions, then your next step should be to pick up the phone and call the 
American Disc Jockey Association for more information and an application form. 

CALL TODAY - 800-355-6060 / IN PA - 215-675-9567 
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with all the pressure and volume of water 
you could ever want. Two firemen arrive, 

one with a garden hose and 
the other with a three inch 
hose. It won’t take a 
rocket scientist to 
figure out which 
of the two will 
deliver 






more 
t o 


1/4" phone plug 


water 
th e fi re. 

The same is 
true in the au¬ 
dio world. Heavier 
wire vvill carry more 
current, and present less 
of an additional load to the amplifier, al¬ 
lowing more power tu arrive at the speaker. 

Leaving the math aside, the differ¬ 
ence between the inexpensive, clear lamp- 
cord style 22 gauge speaker wire and qual¬ 
ity, jacketed 12 or 14 gauge cable is huge. 
The 12 gauge wire will deliver about 2()9f 
more power, based on a total of 100 feet of 
speaker cable (50 feet each side). And 20' < 
MORE power is a very good thing. If you 
are running less than 25 feet of cable per 
side, 16 gauge is usually sufficient. For 
runs up to 100 feet, either 12 or 14 gauge 
will be fine. I recommend good, flexible 
speaker cable that is easy to work with and 


tough enough to stand up to the rigors of 
the road. For the typical DJ rig, any t lung 
more than 12 gauge is ridiculous. 

The next critical item is the connec¬ 
tors. The ubiquitous 1/4' phone plug is 
nearly 100 years old. It’s a classic, and a 
top performer when used for what it was 
designed for: low current and low voltage. 
It’s great for guitars, headphones and line 
level (-10dB or + 4dB > interconnects. It’s 
less than ideal when used as a speaker 
interconnect. Sure, it’s convenient.. Phone 
plugs and jacks are inexpensive tint. Most 
speaker companies put phone 
jacks on the back of their 
speakers...not be¬ 
cause it’s technically 

fF 

correct, but because 
unsophisticated us- 



Nuetrix Speakon 


ers demand them. There is not 
a single amplifier or speaker engineer in 
the country (probably the world! who 
likes to put phone plugs on speakers. 



Phone plugs shod out the amplifier if you 
plug them in while the power is on. You 
can get a nasty shock plugging one in. 
Intoxicated guests at the function can 
trip over speaker wire, pulling t lit* wire 
out of the speaker, and even the connec¬ 
tor. There arc many similar problems in 
using connectors designed for t he elect ri 

cal industry. 

The new method for connecting 
speakers is a connector from Neutrik 
called “Speakon", capable u('handling the 
high current and high voltage tod; 
amplifiers deliver. The “Speakon” has 
two additional benefits: it locks in with a 
twist and a collar; it prevents short cir¬ 
cuits from occurring and damaging your 
amplifier. Either of these connectors is a 
minimal investment that will pay big 
dividends in safety, security and the in- 

creased reliability of your 
total rig. Some amplifier 
manufacturers are put¬ 
ting “Speakon" connec¬ 
tors oil their amplifiers, 
and better speaker 
manufacturers offer 
them as an option. 

4 

Adolph Santorine is President of ProSystems 



More Power To You 


F “ ET-1000, FET-1500, FET-2000. Introducing the laiesi series of professional power amplifiers from 
Ashly, featuring more models, with more power, than ever before. From movie theaters featuring the 
sonic excellence of Lucasfilm's THX ,M sound reproduction systems to outdoor stadium events covering 
well over 80,000 satisfied audio enthusiasts. Ashly amplifiers have developed a solid reputation for 
rock steady performance and near-perfect reliability. And now that legendary Ashly power advantage Is 
available In even more configurations to meet the needs of any amplification situation. 

Ashly amplifiers utilize Power M0S-FET Technology to achieve superior overload and square wave 
response, with no ringing or unwanted transients that degrade program material. Ashly amplifiers are sta¬ 
ble into virtually any load and deliver full output even under the most demanding circumstances. 
Unrestrained, uncolored sound reproduction with remarkable accuracy is assured bv choosing Ashly for all 
your power needs. All Ashly amplifiers are now backed by our exclusive Five Year Worry-Free Warranty. 







**hly 


RATING 
ASHLY'S 
FET SERIES 


MODQ 

hmooo: 

nr-isoo: 

FIT-10 DO: 


Ptl-CHINHIL WITTS IWUWHIt 
rnno MONO-aaiDCio 




YEAR 

WARRANTY 



USTED 35E5 


SOUND EQUIPMENT 


EIA Specification 


Ashly Audio Inc. 100 Fernwood Ave. Rochester, NY 14621 
Toll Free (BOO) 828-6308 In NYS (716) 544-5191 
In Canada: Gerraudio Dist. 363 Adelaide SI E. Toronto. M5A 1N3 416) 361-1667 
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IDEAS, INC 


We're new and improved 
and better than ever! 

LOWER PRICES - BIGGER SELECTION 


THIS MONTH'S SPECIALS 



Denonet LaserDisc 
Karaoke Player 

Plays 8 types of laser discs 
including CD+G. With Key 
controller, wireless remote and 
2 mic inputs. 

ONLY $999.00 



CD+G Karaoke 
Players 

Starting at $349.00 

Compact Disc + Graphics is an 
affordable way to add Karaoke 
to any existing DJ system! 

Call for more info! 



Denon DN-2000 
Dual CD player 

Dual pitch controls and pitch 
bend feature for mixing like a 

pro! 

Call for price! 


ST-2000 

Self Contained Laser 

System 

Projects geometric laser 
shapes on walls and ceilings 

LOWEST PRICE EVERt 

$ 149.00 

call for more info 



Tbclmics isoomkii 

turntables only $399.00 



STANTON 

680EL 

Cartridge 
w/ 2 styli 


Only $49.95 



JVC tape deck 

Double Auto-Reverse 
Pitch control 

ON SALE FOR $209.00 



Technics SLPG-100 
CD Player 

Auto-Cue and Remaining time 

display 

NOW ONLY $127.95 



Pro Power Amps 
starting as low as 

$399.00 


RAMSA 

WSA-200 

High-output 

portable 

speaker 

system 


Call for price 




o'.— 


Electro Voice __ 

S-152 speaker system 

Call for price 



SKB Equipment Racks 
ATA rated Super light weight 

Starting from $75.00 


PINSPOTS 
Still only 

$18.95 



Includes 4515 light bulb, gels 

optional 


SALE! 

12" mirror 
balls 


Real glass mirrors with 
beveled edges for a 
smooth surface! 

Now only $39.00 



PC-100 

8-channel 
on-off controller 

lighted switches single 
space rack mount 
15Amp circuit breaker 

Now only $39.00 



JEWEL 

Sound 
activated 
special 
effect 

300 Watt high output 

Your cost $149.00 


You’ve tried those other guys- now calf the REAL pros! SOUND IDEAS, INC. 

ORDER TOLL FREE- In Ohio , visit out 12,000 3671 Karl Road 

1 -( 800 )- 543-6434 sg. ■ showroom! Columbus, OH 43224 

huge new catalog coming SOON! For info call (614 f 263-3720 or fax 263-1823 


























































































































MTX 

Soundcraftsman 

DJ mixers in stock 
now! Call for prices. 



BBE Sonic Maximizer 422A 

The BBe 422A will improve the punch and 
clarity of ANY sound system. H makes cassette 
tapes and old records sound like CD's! 

Your cost $199.99 


Carpet Covered 
Cases: 

120 CD's- $125.00 

90 CD's- 105.00 

lOOLP's- 99.00 

100 45's- 75.00 

Other cases and 
racks available! Call 
for more into. 


Sound Ideas Sells: 
Mobile and club DJ gear 
Home Theatre systems 
Lighting equipment 
Pro Synthesizers and 
Keyboards 
MIDI Drum machines and 
samplers 

All types or pro sound 
equipment 
...And much more! 



Stanton CD-22 

Dual pitch controls and jog / 
shuttle wheels. You can 
program the CD22 to play 
songs from both transports in 
any order! 



MICS 



Roland ’ 

DJ-70 

Sampling 
Workstation 


The ultimate remix machine for DJ's! 
Up to 90 seconds of sampling time. Includes a "scratch" 
wheel for scratching with any sample! Call for price and info. 





4" Programmable Reader 

Boards 


SM-58LC 

$99 


SM-57LC 

$89 


! i ght 


Ultra-bright 4“ display grabs your 
attention from across the room- ideal for promotions! 
Programmable with included wireless remote control! 

ON SALE NOW FOR $649.00 


LYCIAN Clubspot 




V 


Compact 
followspot 
including 
stand with 
wheels 
and lamp 

$499.00 


NEW! 



. 


PULSATOR sound 
activated lighting 

effect $475.00 



JVC 




RliRoland’ DR-660 

programmable drum machine 

YOUR COST- $375.00 


JVC CD+Graphics 6+i Karaoke Changer 

This Karaoke player has both a 6-disc cartridge and a single 
disc drawer. Features include a key controller, 2-mic inputs 
with echo, and the ability to superimpose the song lyrics on 

any video source! YOUR COST- $649.00 


CD+G KARAOKE 

Software as low as 

$24.95 per disc 

We stock JVC - DKK 
Nikkodo 





Samson VLP 
Handheld Wireless 

Your Cost - $229.95 



Zenith PV-890 

projector with 8 1 
pull-down Draper 
screen 

$ 2895.00 



HIGH POWER STROBE 

Variable speed - optional 

only $99.00 


remote 


SALE! 

4-lamp 

Helicopters 

Includes 
bulbs and 
gels. 


Your cost- $129.00 




4-Head Oscillator 

Great Basic effect- 
Includes bulbs and gels. 

Your cost- $189.00 


YOUR CHOICE! 

Audio Technica 1032 


or 


Shure L2/58 

Handheld Pro wireless mics 
with rack mount true 
diversity receivers. 

Your cost $499.00 each 



REMOTE CONTROL FOG 
MACHINES 

Starting at just 

$249.00 


Remember- CALL US WITH YOUR BEST ORDER TOLL FREE- 
PRICE! Sound Ideas will not be undersold! 1-(800)-543-6434 

SOUND IDEAS, INC. For product info, call (614) 263-3720 

We not only have what's new, we have what's next. HUGE NEW CATALOG COMING SOON! 

































































Advertise in Mobile Beat's SHOWCASE! GREAT RATES for dealers and OJs is just S20 Per Column Inch (1 3/4" wide by 1" high) Payment must accompany 
order. Deadline for February / March issue is December 23rd. For more information or to place your ad with Visa or Mastercard call 716-385-9920. 


DJ 




DIST. 


DJ SUPPLIES 


DJ DISTRIBUTORS 


"Make us your last call - Well beat the price!" 

Pioneer & Nikkodo Karaoke • Gemini • Stanton • Gem • Samson • Ness 
Lineartech • American DJ • Denon • Ultimate Support 
TPR Lighting • Martin / Lampo • Laservision • Lightcraft • Knight • Furman 
Red Line Laser • Bi Amp • Electroforce • Meteor • Calzone • Crest 

MOST ORDERS SHIPPED WITHIN 48 HOURS! 

P.O. Box 45, Williamstown, NJ 08094 
1 -800-835-5506 /1 -609-232-6222 


CALL TO GET ON OUR 
MAILING LIST! 


VINYL! 


Why pay more for the same music? 
7" VINYL IS STILL AVAILABLE! 
Over 90% of the Billboard Top 20 - 

Available on 7" 

197 of Mobile Beat's Top 200 have 
been available on 7" vinyl 

WE GET THE HITS FIRST S, GE~ THEM TO YCU 
FASTEST * CHEAPEST' 

Domes!c 45* St E5 each Import I5i ^ 39 eetfi 
Send for rrorfhty list i w^eeiy updates) 

Or Fax 24 Hours a Day: 703-5564)439 



Music Management Service. Inc. 

1446 Ehehsok Avenue * McLean, va 22101 


THOUSANDS OF HUES 



We have the songs you need for weddings, graduations, birthdays, reunions or 

any special occasion - - Available how YOU want it—on CD, cassette, or 45 ipm records. 





These hits from the 1940's to the 1990'sare the original versions by the original artists. We feature all types 
of music including many hard to lind titles so you can fill all those special requests. 



Call, write ur K.W lor HtIK I)J CATAl.Ot; 

AMERICAN PIE • P.O. BOX 66455-MB . LOS ANGELES, CA 90066 
Phone (310) 821-W05 Fax (310) 823-3389 


- FAST! 

RELIABLE SERVICE! 



0 


DISC JOCKEY 

INSURANCE PROGRAM 


800 - 486-0030 

Ask for Jim Kingston or Carol Bird 
Provides: 

$1,000,000 - liability 
$5,000 Equipment coverage 
Optional Limits Available 
Premium S525@ Year 
Insurance Co. Rating A+15 


MOBILE DJ SOFTWARE 


Fki i; demo disk OR Download from BBS 

Jo J o Pineau Entertainment 

5812 Bellamah NE. Dept. 3, Albuquerque, NM 87110 

505-255-5555 (voice) / 505-255-5521 (data) 


ALL THE ORIGINAL ARTISTS! 

Vols I thru VI $35 each CD plus $3 Postage 
Send check or money order to: 

Mobile Music 

P.O. Box I Oft, East Rochester. NY 14445 


KNIGHT INDUSTRIES * ECLIPSE LASERVISION • OPTIKINETICS • ETA • NSI • MARTIN ROBOSCAN • CLAY PAKY • NESS/OPTEC • NADY 

NOUVEAU LIGHTING 

The new name in nightclub & DJ lighting and sound 

Special Effects • Lasers • Fog Machines •Rainlites • Rope Lighting 

DJ Consoles • Mirror Balls • Helicopters • Lamps 

CALL FOR OUR FREE CATALOG - 7 -800-243-9797 

• DESIGN • SALES • INSTALLATIONS • SERVICE • EXPORT • 

•WHOLESALE PRICES • ALL MAJOR CREDIT CARDS ACCEPTED • IN NEW YORK CALL (51 6) 293-0075 
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Dorr get uuom 


Without 

/tnouud 16e “Wmid 

A 12" participation record combining the 
best ethnic dances (Tarantella, Irish Jig. 
Polkas, etc.) into almost 10 MINUTES of 
organized group involvement. Just $5.95 + 
$2 S/H: CSEmusic Group, P.O. Box 1722 
Paramus. NJ, 07653 


MY DJ BOOK 

This hardcover book is packed full of information for 
the general pubic, the music industry, dub owners, 
managers beginning DJs, professorial mobile DJs, 
fixed dub DJs. radio DJs and street DJs. (1 is Ihe text 
for a professional DJ course at Fayetteville Techni¬ 
cal Community College in Fay. NC. Send $19.98 
plus $2 shipping to; 

All Together Publishing 
P.O. Box 35536 
Fayetteville, NC 28303 
(919) 867-2408 


DJsillisCDsaysniWIY! 

Juki im Spixth] , IHE BEST compilation of the mot: 
rcijucstcil party fringe NOT A REMAKI ' 1 1 oUlls no 1 .. dipLil. 
copy li^hied jrcjTgL'menis with effect: Happy Birthday, The 
Stripper, America The BeauirfuL AND MORE! Send SI 6.95 + S 3 
S/H H> Dynamic Recording, 284-3 Dewey Avenue. Rochester, NY 
14616 , Nl a York Slate msidtnLs .*ld 7 r sisk% Liv. Saiisfjctiofl is 
guaranteed! r 16 ) 621-6270 ( 1 ) 


WANTED: KARAOKE OPERATORS / 
EMCEES I KJs TO SERVICE ACCOUNTS 
FOR “KARAOKE AMERICA”- 
A NATIONAL TV SHOW AND SCREENTEST. 
ROLL OVER YOUR COMPETITION BY 
CALLING 1 >800-524-3765 


SING-ALONG 

KARAOKE 

Accompaniment CDs I LDs / Cassettes 
Available for the amateur or professoral s nger. All styles 

of music. Free catalog! CD+G / LaserDisc / Cassettes 

CHARTBUSTERS 

Depl. MB, 400 Ensiey Dr. Knoxville. TN 37920-9115 

Call Toll Free 1-800-347-5504 



NEW ENGLAND SPEAKER 


E OF THE . 

|G WALLET i 
fS" PRICING' 


is our name 

AUDIO 

is our game 


AMI’S / SPKAKI kS / l*R<)< F.SSINcT\ 

AB CLKW1N VEGA - RANE • SONETtC 

cr( )vvn - gsc - sonic -tv - jbl - eaw 

Dj MIXERS 

FURMAN - RANE - UNEARTEOI - URIE 

LIGHTING 

ETA -1 JGIITC RAFT - STAGECRAFT 
KARAOKE 
DK- JVC NIKKODO 
WIRFJ.ES Mlfts 
MIKES - CASES - STANDS 
Speaker reconing our specialty 

Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC 

219 MAIN ST., STONEHAM, IMA 02180 
V_(617) 438-1786 



Gbetf Pow&id 



ENTERTAINMENT 

KARAOKE CHRISIMAS LASER 

DISCS - $99.95 

NAMES YOU CAN TRUST AT AFFORDABLE PRICES 



—' Authorized Dealer For 
PIONEER • SONY DK • AMAYAKAN • NIKKODO 

mc3 m nIkkunTi DKKaraoke 


AMAYAKAN 


inioil iMiim 


MfrlMnWlH 



SOFTWARE & SYSTEMS 

PROUD TO ANNOUNCE THE ADDITION OF NIKKODO 

PLAYERS AND SOFTWARE 


901 US Rt #1. Saco, Maine 04072 




BOBBY MORGAN STEIN PRODUCTIONS PRESENTS 

THE COMPLETE CD SERIES 

PRODUCED BY DISC JOCKEYS FOR DISC JOCKEYS 


CD1 


THE COMPLETE 
JEWISH PARTY CD 


FOR BAR/BAT MITZVAM: 

1, Candl* Lighting Modloy 

2, Long Hurn r.'niiiuy (Insirummitul) 

3, Long Horn Medluy {Voc«l| 

4, Hava IN it Q w I n h 

5, Dnyerm 

6 David Melech Yijraol 
7* Tzena-Tzona 

FOR WEDDINGS: 

Processional* 

8. Dodl Lt 

9. Erov Shot Shoshanim 

VlietMlRilll 

10, Simon Tav and Maiel Tov 
IV Chosn K«l* Marti Tflw 

Crowning Ceremony 

12. Mttjiniut 
Moral 

13. Oseh Shalom 

14. Short Mora Medley 

Israeli Dances 

16, Mayim Mayur 
16, Y*sh 





THE COMPLETE NOVELTY 
AND PARTY THEME CD 



CD2 


THE COMPLETE 
LATIN DANCE PARTY CD 



MUERENGGE 

V Compact* Pedro Juan 
2 Merungue Dm Trrm 

MAMBO 

3, Mamba Jam bo 

samba 

4, Samba Pa Tl 

5, AFellcidsda 

TANGO 

6, La CompnnilD 

RHUMBA 

7, ftesanie Mucho 

8, Miami Beach Rhumba 

CHA CHA 

9 Cherry Hmk A Apple Blossom 
10- Oy Ct>mo Vo 

SALSA 

11, Maria C'i-tv,inUrs 

12. Sauv&cfto 

CUMB1A 

13- Tibflron 

flOSSA NOVA 

14 Desafiruido 

LAMBADA 

15 Lambada 

CONGA 

Ifi, Conga Lira Mudley |Hol Hoi Hoi, 
Everybody Sell* A Percussion Jam* 

CALYPSO 

17, Jamaica Farewell 

18. Dayo 


NOVELTY SONGS 

1. Rap Baat 

2 Na Na. Hay Hay, HI*a Hun Goodby i 
chorum 

3 Land of 1,000 Dunrom - chorus 

4 Rock N Roll Part II 

5. Mission Impossible Theme 

6. Jeopardy Clock 
7 Reveille 
B. Ya-hely Sam 

NOVELTY SOUND EFFECTS 

9. Shan 4 

ID, Ball 

11. Buffvr 

12. Gong 

13 Laugh Irak 

14, Applause 

15, Applause. with ahnlla 
Ifi Rim Shot 

17. Drum Roll [IS iBtondu) 

IB. Long Drum Roll |60 seconds) 

NOVELTY DANCES 
T9. Square Dance 

20 Talon Mountain Stomp 

21 Hula - Aloha Oc- 

22 Mexican Hat Cane* 

23. Can-Can 

24, Fiesta Parly Lino [Purya Thome) 

25 Umbo Medley 

(Limbo Rock, Tequila, Iko Iko) 

GRAND ENTRANCE THEMES 

26- Space 2001 Space Odyssey 
27 TV; 20th Century Fow 

Otyrnptc* Olympic* Theme 
Sports, Wide World of Sport* 
tfasebd#: Tatie Me Out to Ihe Beilgfirrwj 
CarrUv*! Gladiators March 
Cirrus 1 Qv«m The Wave* 

Surfing: Hawaii Five-0 

34 Money: Dynasty Thome 

35 Broadway Broadway Medley 
(that's Entertainment, Hoorny For 
Hollywood. There's No Butmetb 
Lite Show Business, Give My 
Regards To Broadway, Cabaret) 
Mmrdi Gr«s Mmdfcy 
(Whan The Sami*. Way Down 
Yonder, Muskrat Ramble) 

Poftbcsj Hall to tho Chief 
MtUtmry; Stars and Stripe* Forever 
Candy Carr Candy Man 
Graduation Pomp and Orcumsiance 
Camp. H«Hij Mudda Hello Faddn 
ShtpJCrw**: Gilltgan’s Island 
Beauty: Miss America 


28 

29. 

30 

31. 

32 

33. 


36 


37. 

38. 

39. 

40. 
41 

42. 

43. 


MUMMERS 

44 Golden Slipper* 

4 5. If My mends Could See Ma Now 
46. Alabama Jubilee 
47 Pennsylvania Pol** 

46, Baby Fact 
49, Four Leaf Clover 
50 Mummer's Medley (Golden Slippers, 
Alabama Jubilee. If My Friends 
Could See Me Now) 


BjE 


THE COMPLETE 
TRADITIONAL PARTY CD 



birthday 

t Happy tJiftbdsy traditional. wear) 

7 Happy lluthtisy (inelrumorital, swiwgl 

3 Happy Hulhday (nadiUiHial,, Inslru ) 

4 Happy IhMhday (camp stylet 

ANNIVERSARY 

5 Anniversary Sony 
6. Annrvernry Wall* 

WEDDINGS 
Processionals 

T Pachelbel m Canon in D 
A Irumpel VoluivlAiy 
9 Her* Comes Tha Bnda RELEASE 

Recessional 13710/1)2 

10 Mefidlaaohn 4 * Weddinu March 

11 Bimon Tov A M.r/ei Tov Iv«4»t} 
Parenlat Dance* 

1 2, Dnddy‘s Llflle Girl (irtiRumanial| 

13 Biinnae, Sunset (+fiiIrurfiemal) 

Cake 

14 Cut lh» Cake 

Jfl Cut lit* Cake (metrumrmial) 

TRADmONAL DANCES 
Welts 

16 Edafareitt 

17 some Day My Pvlm.e Will Come 

Foalriit 

16 I'M lie Seeing You 

19 Begin the llnyum* 

Jjtlifbug 

20 Opus One 

Swing 

21 American Handstand 
Continental 

22. Niyhl Tram 

ETHNIC DANCES 
Irish 

2.1 luth Jig Medley (irtsh Washerwoman 
McNamara ■ Band, Gary Owen) 

Polish 

24 Reef Hamel Polka 

25 Rochany Marurka (or OhareM 

26 Dnllnr Dance Polka 

Italian 

27 Tarantella 

Greek 

28 Zurba The Ofoefc 

29 Mieerlou 
Jewish 

39, To Life - Nora (inslrurnefitai) 
Hungarian 
31 Grardosh 

TRADITIONAL CLASSIC 
Parly Train Medley 

32. If My Friend* Could See Me Now. 
California. Here I Coma Those Ware 
The Doyt, My Friend: Happy Day* 
Are Hera Again, Hail, Had, The 
Gang's All Here Hey Look M* Over. 
This Could lie The Start Of 
Somelhing (Jig, 76 Trombones 

TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 

33 That • Wiiii Fnernfs Are For (»n*l,| 

34 Memories (inatrumentaP) 




WHEN ORDERING PLEASE DESIGNATE 
BY NUMBER & TITLE CD’s SELECTED . 

ADD $3 FOR SHIPPING A HANDLING. 

41 ordering more than 4 CD's please add an additional 
$.25 per CD lor Shipping A Handling, PA Resident add 
6% sates ta/ Fn ladeiphia Res. add 7% sales tax 


CALL (215) 947-6935 




FOR MAIL ORDERS MAKE CHECK PAYABLE TO 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Whoatshcat Road, Huntingdon Valley, PA 19006 
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© MIXERS/AMPS 
© TURNTABLES 
© CD PLAYERS 
© SPEAKERS / LIGHTING 
© ACCESSORIES 


CALL TODAY FOR 
A FREE CATALOG 


EVERYTHING FOR THE PROFESSIONAL D.J. 



O STOCKING MOST D.J. REMIX SERVICES </> 

3751 HARLEM RD., BUFFALO, N.Y. 14215 
716-832-7957 FAX 716-832-2271 


★ ★ ★ ★ ★★★★★★★★ ★★★★★★★★★★★★★★★★★★★★★★★; 


I MORE PROFIT! 


* 

* 

* 

* 

* 

* 

* 


REFERRALS! 


PARTY HOST SUPPLIES™ 
proudy presents complete Sneof 

party nasties. Offer Te PARTY 
RACK and sng^along props as an 
opbontDyourCXJseivk^and 
ncroese year hcome 1 Packed Ibr 
easy detrfoufoa our suppfes vM 
elevate the exoternent level of any 
parly and mease your referrals! 


The Party Pack Includes: 

,Y Hawaiian leis A Wraparound sunglasses 
A Inflatable guitars A Louvered sunglasses 
A Inflatable saxophones A Neon sunglasses 
A Inflatable microphones A Bright Maracas 
A Beachcomber straw hats A AND FUN!!! 
Sing-along Products: 

A Glwnn-the-daffc Items A Glitter Wigs 
A Blues Brothers Sunglasses A Theme Hats 


* CALL FOR MORE INFORMATIONj 


^ The Original OJ Novelty Supply Co. 

* A division of ACEntartainmonl, Inc 


* 

* 

* 

* 

* 

* 

* 

* 

+ 

* 

* 

* 


[ 718 ) 447-2371 J 


¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥ 


FOR SALE ■ Technics SLP1200 CD Player - $850 

•Technics 1300Cl) Huy, sI. xh. Pair l-.V SH H02 Shakers.$850/pair 
•Lampo Derby Light - Excellent cond - $675 • Call 718-397-0350 




KARAOKE DIRECT DISCOUNTS 


Lowest Prices • Major Brands • I atest Releases 
Laser Disc Software Hardware Equipment 
Call I-800-U-SING-93 (1-800-874-6493) 


FREE DJ DISCOUNT CATAIjOG AND QUOTES 


THE BEST BUYS ARE 
ALWAYS IN THE 
MOBILE BEAT SHOWCASE! 


KAmice MzeHouse 



HOLIDAY SALE Tel:614-459-0645 HOLIDAY SALE 


PRE- 


C.O.D 

PAID 

DKK JR CDG PLAYER (DKK200P) 

$300 

$270 

KEY CONTROLLER W/ 3 MIKE INPUTS (DEP2000K) 

320 

300 

LASER DISK PLAYER (LV2000) 

660 

620 

TV STANDS FOR 13" TO 21" TVS 

155 

150 

COMBO 1: DKK200P AND DEP2000K 

600 

550 

COMBO 2: LV2000 AND DEP2000K 

960 

880 

DKK 3300 CDG SYSTEM (DISK LOADER, AMP., 

N/A 

4190 

GRAPHIC DECODER,CONTROLLER, RACK) 



DKK CDG SOFTWARE (5" DISK W/18 SONGS) 

$28/D 

$26/D 

NIKKODO CDG SOFTWARE (5" DISK W/18 SONGS) 

30/D 

28/D 

PIONEER SOFTWARE (12" DISK W/ 28 SONGS) 

109/D 

100/D 

ALL EQUIPMENT NEW DIRECT FROM MFG.; C.O.D.i CERTIFIED/CASHIERS CHECKS OR MONEY ORDERS; 

OHIO ORDERS ADD SALES TAX UNLESS A VALID STATE TAX RESALE # IS AVAILABLE; SHIPPING, INS., 
HANDLING, EXTRA; TO PLACE AN ORDER CALL 614^59-0645 OR FAX 614-459-0646; LTD. QUANTITIES 

ON DKK JR PLAYER & DKK 3300 CDG SYSTEM. PRICES VALID ONLY THROUGH DEC. 18, 1992. 
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CHARTMASTERS’ 

ROCKlOO 

COLLECTOR'S EDITION 

Brand new 5th edition of this great book i275 pages) w ith Top Song 
rankings for 1954 thru 1991, including Titles. Artists, Labels, and 
Chart Data for each song. Complete alphabetical Title Index and 
separate Artists Index for all 3700 entries. Includes new easy-to-read 
formatting and ranking development section. A "must have" hook 
for record collectors, disc jockeys, libraries, radio stations, 
hobbyists, music enthusiasts, and others. Ideal Christmas giti! Send 
$12.95 plus $2 P/H to Chartmasters, P.O. Box 1264, Dept, M, 
Covington. LA 70434. Canadian orders add 10' < 


WE'VE HUNTED DOWN 
SOME HOT NEW 
DJ PRODUCTS 



Compact Discs / CD Polysktvts 
Lightweight Rood Costs 
CD Corrying Costs 
MuKi Lostr Disc Ploytrs (Karaoke) 


Call, Write or Fax for Free Brochure,.. 



hours 


Disc Jockey Supply 

141 EiirtXur SM M. 111 
HVnfNpM UA 01094 1030 

Fat ■na , 16S'54?j 

1-800-782-3033 


NEW JEWEL BOXES 
AS LOW AS 29c 


2CD, 3CD, 4CD, jewel boxes. 
Colored jewel boxes, Colo red jew el 
trays, slim ImesCDsIeeves, Record 
sleev encounter displays, mam 
more items. Low minimum order. 
We pay shipping in the US. Free 
list- COD orders shipped daily* 
Call or write seven days a week. 

Andy's Record Supplies 
48 Colonial Road 
Providence, R102906 
(401) 421-9453 


DOUBLE 
YOUR WEDDING 
BUSINESS! 


Expand your services! 

Make more SSSSS 
on every client! 

Sales, Advertising 
& Marketing strategies 
with proven results. 
ORDER TODAY 
Only S59.95 + $5 Shipping 

The Wedding 
Expert's Guide to 
Sales and Marketin g 

' BRAND NEW! Low Cost 

Highly Accurate 
Engagement Lead List 
Available For Your Area - 
_ Call Now! _ J 

800 - 2 MARRY 2 
201 - 836-8895 


Feedback Letters or 
items for Mobile 
Beat News 

SHOULD BE SENT TO 

Mobile Beat 
P.O. BOX 309. 
EAST ROCHESTER, NY 
14445, 

OR FAXED TO 

(716) 385-3637 



JEWISH 

TARTY 

MUSIC COLLECTION 

/ 




IT HAS ARRIVED!! 

The Largest Collection of Jewish Party Music 
Available on a Single CD.., 

30 Full length songs include but are not limited to: 

5*wIo* * * Ou Sr*om * • UtyenQvwt 

OdY&himj * * BMaru * 1m • DevdlMcr 

U fuama * fau t tiftvataapy * ShAorri 

Itmm Am * * Pm tm * H*f%i Y i 

itm Sh# Shofchjfwrt * E'f* hi * [tort lj * Uj H# *ry * 

* CncAv Dane* * ttrw Ut lev # 1#niiii*i * 


Only *$39.95 CD or Tape *$29.95 + *4.50 shipping 

To Order Call 


Mol on Images 
P.O. Box 605 


AA ^U,bOXt>U& ” --" 

OU GREAT JEWISH PARTY SONGS! AgooraHJa. CA 818-713-8534 


Visa. M/C 
Amex. 



KJs! DJs! 

Now you can have all the 
BELLS, WHISTLES, AND MORE! 

51 Digital Sound Effects 

Regular price $199.95 

NOW JUST $159.95 


APPLAUSE! SCREAMS! BREAKING GLASS! 

(as heard on David Letterman) 


Gnea Powete 

f ' ENTERIAiNMENT 

VOlUSRttl. Soco. Mono04072 


MAINLINE LIGHTING & SOUND 


SPECIAL EFFECTS LIGHTING & PROFESSIONAL SOUND 

EQUIPMENT SPECIALIST FOR 
DISC JOCKEYS • DISCOTHEQUES • NIGHTCLUBS 
BARS • RESTAURANTS • ENTERTAINERS 
MOBILE SYSTEMS AND PERMANENT INSTALLATIONS 

• FOG MACHINES • SPEAKERS 

• MIRRORED BALLS • AMPLIFIERS 

• SPECIAL EFFECTS • CROSSOVERS 

• INTELLIGENT LIGHTING SYSTEMS • MIXERS 

• LASERS • TURNTABLES 

CUSTOM DESIGNS ■ PERSONALIZED SERVICE 

MAINLINE RECORDS - 12° VINYL MAIL ORDER WORLDWIDE 

♦IMPORTS • DOMESTIC • DJ 45s 


CALL OR WRITE FOR INFORMATION 
AND OUR NEW CATALOG - 718-359M848 


41-25A 162 Street 
Flushing, NY 11358 
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NEW! 



GEM SOUND ACTIVE 
LIGHTING EFFECT SI 27.50 


(Similar to the multi-colored Jewel) 

6 HEAD HELICOPTER 
$148.00 

16" MIRROR BALL $68.50 
PAR 38 CAN SI 9 
PAR 36 $17 

9' LIGHT TRIPOD - S55.00 

CALL OR WRITE FOR A 
FREE CATALOG 


GREAT PRICES ON SOUND 
AND LIGHTING EFFECTS 


CAPITOL SIGHTS & SOUNDS, INC. 
1044 SOUTH HIGH STREET 
COLUMBUS, OHIO 43206 



(800) 473-4037 
(614) 444-7676 


SAVE BIG 
MONEY!! 


USED LIGHTING 
TRUSS 

MANY SHAPES 
AND SIZES 

804-851-6001 



FEAT URES: Two DKK200P Junior CD & Graphics players, a powerful 
DKKA100 Amplifier (120 watts per channel, an audio/video switch, an RF 
modulator, two 50 disc storage racks and a professional carrying case. 


Give us a call for all your karaoke needs! We specialize in CD&G and 
laserdisc players, amplifiers, microphones, stands, speakers, plus the DK line of 
quality karaoke discs. We have a variety of DK Karaoke systems to fit your 
budget and entertainment needs. The DKK 3300 CDG Autoloading System, the 
DKK-V101 Combination CDV/Laser Disc Player and the DK, Jr. 

Select a system from Carolina Jam Mix Karaoke, our format has a greater 
amount of video flexibility. The video images can be made by adding your own 
video camera or keep with the great graphics our discs provide. Our equipment 
is more versatile and more economical. 

Serving the Southeast with a complete line of DK Karaoke Hardware/ 
Software. 



P. O. Box 572 • Dunn, N. C. 28335-0572 * (800) 475-CJMP 
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MUSICALLY YOURS presents: 

12 Must-Have All Original Party Medleys on 
1 CD! Includes: The Grease Megamix • 
Tribute to Motown • Swing The Mood • Abba 
Medley * Chuck Berry Mix • Kylie Minogue 
Megamix • Technotronic, PLUS Tight Fit's 
Back To The Sixties • Stars On 45’s Beaties 
Medley * Black Box • Snap, AND 
MORE! Over 100 songs 
featured in 12 top medleys! 



The Special Import CD is NOT AVAILABLE IN STORES. 

$25 (s' or 4 for $80 {plus $3 S/H) - Order Now / Quantities Are Limited. Free Catalog 
of Rare Import Compilation CDs with your order. Checks payable to: 

MUSICALLY YOURS 

64 Sunny Brook Circle, Highland, NY 12528 

914 - 691-9137 
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LOW, LOW PRICING ON: 


* power amps * pinspots 

* speakers * mirror balls 

* mixers * strobes 

* e.q. s & x-overs * controllers 

* cases * fog machines 

* cables * special effects 

and much, much more!! 


-800-475-5483 


THE BEST DEALS ON 

DJ 

SOUND, LIGHTING AND 
KARAOKE EQUIPMENT 
ARE IN THE MOBILE BEAT 
SHOWCASE! 

ADVERTISE! 

716 - 385-9920 



Soundtecti Satellite System 
SCALL - TOO LOW TO PRINT! 


SUPER SALE! 

Single Row Carpeted 45 Case - $49 
DJ Briefcase - $45 
Klipsch 18" subs - $469 each 
MTX 3 Way Speaker - $425/pr 
MTX 4 Way Speaker - $55Q/pr 
Stanton CD-22 - Call 
Ness - WIZ - Call 

Denonet 2150 Karaoke Player 
Sale Priced $799 

CALL FOR SALE FLYER!! 


STEEL CITY DJ SUPPLY 

2000 Brownsville Ril. l*itisbiiR!h. 1% 15210 
800-786-8997 • 412-882-9114 



MAKING 

MONEY 

VIDEO 

BY SHOWCASE VIDEO • 62 GARFIELD AVE 
HYDE PARK, MA 02136 

Everything you need to know about video, from 
equipment and shooting to editing techniques. Loaded 
with practical examples and scenes showing how 
you can improve your program and make more per 
show. A great buy at $29.95 with our monoy back 
guarantee. MIC accepted 

CAU NOW 617-361-3685 

ByaDJIorBJs 

Also: DJ'ing tor fun and profit - only $29.95 

B0THVDE0SS43.35 



Jim tciab/ fflu/ic 

1055 MAIN STREET 

STEVENS POINT. Wl 54481 


Over 35 Years in the Business! 
BRAND NAMES 



SERVICE 

INSTALLATIONS 

Honest Answers From Tin* Sound And 
Lighting Professionals! 


VISA - MASTERCARD 
AMERICAN EXPRESS 
DISCOVER 

715-341-1666 
FAX: 715-341-1800 




AMERICAN DJ 
AMPCO 

AUDIO TECHNICA 

BBE 

BEYER 

BIAMP 

BOSE 

CALZONE 

CREST 

DENON 

DIGITECH 

DOD 

EAW 

ETA 

FURMAN 

GEMINI 

GENESIS 

GRUNDORF 

LAMPCO 

LIGHTRONICS 


MARTIN 

MERE IMAGE 

METEOR 

NADY 

NESS 

O'RYAN 

PIONEER LASER 
KARAOKE 
QSC 
RANE 
ROADIE 
SHURE 
SONIC 
STANTON 
SUMMA 
SUNN 
TASCAM 
TOA 

ULTIMATE 

AND MORE 


800 - 657-5125 
















YOUR COMPLETE MUSIC STORE CARRYING NEW AND USED GUITARS, DRUMS, 
RACKS, P.A. SYSTEMS, MIXERS, LIGHTING, RACK EFFECTS, AND MORE! 
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DISC JOCKEY EQUIPMENT 
s AT WHOLESALE AT 

ELECTRONIC 
BARGAINS 
SUPERSTORE! 

Call us with your best price! 

1-800-336-1185 
508-559-1185 

Ask (or the DJ specialist 




5 

% 


AB Ar pi CffwirvYega SptaUn Stan'on. PyromkE, Gen:m Sanson W inMti 
Pioneer KaroU, Stags* Giton Cmet Amsrar DJ, lighten^, <LS Efeti lieif ng 
Kri^l Trussing & Tripods, Ted™ Si 1200, Cutfom Specter Enclosures, Woofcfi, 
Tweeters, Spemir Grin, Hardware jMocK Mon? 1 FUE BRCCHURFS 1 

Visit our DJ SUPERSTORE! 


ic Bargains 

970 Monlello St. <Rt. 28) • Brockton, MA 


MOBILE DJS DISCOVER 
COUNTRY DANCE MUSIC 
IN THE NEXT ISSUE OF 
MOBILE BEAT! 



Outstanding Prices - Best In The West! 


DK Karaoke 

Complete or Partial Systems 
Let Us Build Your Cases l or You! 


The 




TEAM 


Visa & MasterCard Accepted 


1-800-WOW-D JAY 

1-800 969 3529 or 1-916-933-5882 
3864 Park Drive, Suite 6 ★ El Dorado Hills, CA 95762-4549 


SO? 



are available for $4 each. Send check or money with cover dates or issue numbers requested 
to: Back Issues, Mobile Beat Magazine, P.O. Box 309, East Rochester, NY 14445 or order by 
phone with Visa/Mastercard. Call 1 -800-836-9355 
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Karaoke Explosion l 


i 



Starr Karaoke 

Authorized Dealer for I)K Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


DKKaraoke 


Put These Starr Performers To Work For You! 


CDK 3300 Automatic Karaoke system bv Sony 
Completely programmable auto disc loader 
Full video mixing capability— 

Superimposes Karaoke Graphics over any video 
source , such as camcorder , VCR, laser disc, etc. 
Digital ampliller/mixer with 3 mic inputs, 
digital echo, equalizer and more 
Programmable controller— select sequences of 
up to nine songs at the touch of a button , digital 
key control and more 



The CDK 3300 Karaoke System by Sony 



miin 

3 * ■ r • * 


m H * i 





Two DKK200P CDG players 
Powerful DKK-A100 Amplifier/ 
Mixer w/digital key control & echo 
Two 50-disc CDG racks 
All in a custom road case 


The DKK2200 Self-Contained Dual Player CDG System 


JVC XLGM800 CD+G Multi Changers ♦ 6-Disc Magazine Loaded ♦/wo mic inputs 
♦digital key control ♦ digital echo ♦ vocal masking +and more! 

Denonet LA-2150K ♦ Combination LD/CD+GIKaraoke Player—plays all size Laser 
Disc and CDG's ♦/wo mic inputs ♦ digital key control ♦ digital echo ♦ and more! 


JVC 

Sony 

Nikkodo 

Denonet 

Pioneer 

Mitsubishi 


Add-on components - Complete cased mobile systems - Disc racks * 

13" & 27" Monitors - H.D. Ped. stands with mic holders - Custom cases 
(allow 2-3 wks. additional) - Mics/wiretess - Camcorders 

Everything you need to be successful! 


Call 708-530-SONG (Ask for ext. 541 




















Sound • Lighting • Karaoke 


Send press releases, photos and 
information on your new products, 


services and technologies to: What’s 
New, c/o Mobile Beat Magazine, P.O. 
Box 309, 533 W. Commercial Street, 
East Rochester, NY 14445, (FAX-716- 
385-3637). Photographs should be sent 
by first class mail or overnight courier 
service only. Unless requested, 
materials will not be returned. 



Moving With 
The Music 

Pioneer Laser Entertainment, Inc. has introduced a selec¬ 
tion of complete LaserKaraoke entertainment packages 
designed for location owners, operators and DJs who 
require secure and practical portability. The specially-de¬ 
signed IKS systems, the TKS-50, TKS-72, TKS-101 and 
TKS-303, include a commercial LaserKaraoke player or 
autochanger and crosstown equipment case. Depending on 
model selected, additional accessories include a stereo 
mixing amplifier, microphone. POP package and software. 
Pioneer Laser Entertainment, 2265 East 220TH Street, 
Long Beach, CA 90810. 310*816*5111 



Trick Mixer 

Gem Sound has just released a new sampling mixer with built-in 
sound effects, voice changer and variable echo. The model DS9500 
combines a 6-channel mixer with digital sampler and six built-in 
sound effects [TV Game, Dual Tone, Rifle shot, Machine gun, 
Bombing, Bomb Drop) that can be accessed with the push of a 
button. This unique combination enables OJs to grab an 8-second 
sample and blend it back into the program mix with sound effects 
to produce exciting, studio-quality mixes. Sampled material can be 
looped repeatedly to create a continuous rhythm track or hook line. 
Built-in echo with adjustable delay time gives mixes the added 



dimension of dance hall sound realism. 

Headphone monitoring is selectable with 5-position rotary control 
forfumble-free operation. The headphone level is also adjustable for 
comfortable listening. A dual 7-band graphic equalizer provides 
individual sound tailoring for left and right channels. The DS9500 
also features four LED beat indicators for beat mixing and an Auto 
Talkover control that automatically lowers program level for an¬ 
nouncements whenever the OJ mic is activated. Voice changer and 
DJ mic tone controls enable the user to create a wide range of 
dramatic vocal effects ideal for use with karaoke. The DS9500 has 
a suggested retail price of $699.99. Gem Sound Corp. 600 East 
156th Street, Bronx, NY 10455. 212*292*5972 


Beam Machine 

The Roboscan 1208 is designed specifically for Mobile DJs and touring 
bands who need equipment that is lightweight, rugged and can be set¬ 
up or dismantled fast. The unit consists of two powerful 250 watt 
moving mirror projectors on shock absorbing mountings in a flight 
case measuring only 15.2" x 17.1" x 9.4". Just remove the lid, hang 
or stand mount and the 1208 is ready to perform. Each projector has 
a moving mirror, strobe effects, eight different gobos and two color 
wheels to produce 24 different colors plus white and black out. It can 
be used as a stand alone unit triggered by a built-in microphone, or 
connected to a Martin 2208 or2032 controller. Martin, distributed 
by Tracoman Inc., South Florida Park, 3015 Greene Street, Holly¬ 
wood, FL 33020. 305*927*3005 
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Super Duplicator 



The Marantz PMD5Q0 dual transport cassette recordcr/player is 
packed with features for audio pros. Both wells record and play 
making it possible to simultaneously record two copies (using a third 
playback deck] to record from one deck to the other, or for up to three 
hours of continuous recording. Optically sensing quick-reverse on 
both wells minimizes dead space. Among the PMD500's other 
professional qualities are: full logic transport, Dolby B and C noise 
reduction, Peak Holding VUs, Automatic Music Search. Automatic 
tape selection and Record Mute. Marantz Professional Products, 
distributed by Dynascan Corp. 700 North Commerce. Aurora. IL 
60504. 708*820*4800. 


Stewart Electronics has announced the latest addition to its growing line of pro power amps. 
I M #_ ——y, AilnnF The PA-1800 occupies just two rack spaces and weighs a mere 17 pounds. It delivers more than 
If Wr\f I & KwmUnE 400 watts per channel at 8 ohms, 650 watts at 4 ohms, 900 watts per channel at 2 ohms, 

and 1800 watts at 4 ohms mono. The PA 1800’s features include true dual monaural design 


for maximum separation and greater dynamic capabilities than amplifiers using more common single power supplies. The PA 1800 
will accept balanced or unbalanced signals by way of XLR. 1/4" TRS or barrier strip terminations. Output connections are made via 
binding posts that will accept up to 6 gauge stranded cable or banana plugs. A pair of cooling fans are standard along with a 5 year 
ports and labor warranty (For more on Stewart amplifiers, see "More Boom, Less Backache" in Mobile Beat issue #10]. Stewart 
Electronics 114B0 Sunrise Gold Circle. Suite F, Rancho Cordova, CA 95742. 916*635*3011 



Frame Freezer 

Ness has recently introduced the Power 
Flash™ Model PF-200. The high power, 
150 watt strobe has an aluminum reflector 
for maximum output power. The Power 
Flash' v can be controlled in two modes: 
stand alone flash can be adjusted from 1 to 
15 FPS or in daisy chain using the NESS one 
channel strobe controller (Model GT-90) or 
four channel strobe controller (Model GT- 
89). Retail price: $315. NESS, 111 South 
State Street, Hackensack, NJ 07601. 
201*646*9522 



By The Light Of Hypermoom 

The Hypermoon moonflower effect takes 
250 Watts and turns it into a dynamic 
moonflower effect that features bright 
beams that change color as they sweep 
across the dance floor. A dichroic prism 
provides the color. Fan cooled - 34 lbs. 
Suggested retail - $899. American DJ 
Supply, 5051 E. Slauson Ave., Los 
Angeles, CA 90040. 213*773*3333 


THE 13* 1 National 

NIGHT CLUB & BAR CONVENTION 


WHAT’S 

HOT 


/ 


/ 


WHAT’S 


/ 


/ 


/ 



MARKETING 

PROMOTIONS 


BUSINESS BASICS 


/ The Industry's First National Convention 
fi Trade Show Devoted to the most Pressing 
Needs of Nightclub and Bar Owners: Products, 
Programs and Concepts that Increase Bar Profits! 


las Vegas Tropic an a Hotel & Exhibition Hall 

February 16-18.1993 
For More information: 800/247-3881 
601/236-5510 OR FAX 601/236-5541 



V 


/ 


AND TRADE SHOW 


Mobile Beat 


65 





































































Rackable CDP 

Lineartech's new CD-190QRM CD Player fea¬ 
tures random music memory, 8 times oversam¬ 
pling and remote control in a 19" rackmount- 
able package. Suggested Retail - $329.95. 
Lineartech Audio, 75 21st Street, Brooklyn, 
NY 11232. 71B*788*53DO 


CUSTOMIZED 


• TABLE-TOP BANNERS 

• PENNANTS & FLAGS 
FREE STANIMNG BANNERS 



fivi a FREE 

1039 West Barkley Avenue * Orange, CA 92668 

Phone (800) 654-0294 or (714) 633*3783 
FAX (800) 451-7853 or (714) 633-0984 



) 



A Gem for Spin Doctors - A “What’s New” Mini-Review 

Gem Sound has introduced the DJL12Q0 direct drive, and the DJL11Q0 belt-drive turntables designed to withstand the rigors 
use by mobile DJs, The DJL120D’s rugged base has four large shock-isolating feet to dampen mechanical vibrations. The platter is 
driven by a high-torque brushless DC motor that achieves normal playing speed within one-third rotation. A sliding pitch control provides 

speed variations of +/- 8%. A remote start jack enables you to control start/stop 
operation from the input slider of Gem Sound's Club Series and comparable mixers. 

The DJL1200 comes complete with pop-up stylus light to aid cueing in poor lighting, 
phono cartridge, removable dustcover, phono cables and precision tone arm. Suggested 
retail is $299.99. The belt-driven DJL1100 has the same basic features of the direct-drive 
model but carries a price tag of just $197.99 making it attractive for novice DJs, or DJs 
who need to transfer vinyl to tape. 

In our tests of the DJL 1200, the table had a solid feel, and performed well in typical 
use. The S-shaped arm was simple to balance and weight. Wow and flutter were not 
noticeable. Torque was adequate for typical use, but may not be substantial enough for 
DJs doing heavy cut and scratch. Considering the price factor, the DJL 1200 should find 
favor with DJs who still carry vinyl either to spin a few 12 inchers or to mix their whole 
show. Gem Sound Corp. 600 East 156th Street, Bronx, NY 10455 - 212»292*5972 



MINI MIG HT L600 LIGHT S HOWHt 

WORLD S SMALLEST LIGHTWEIGHT ■ POWEHRJL 







@ * 



* $ 


8-CSL PAR 36C NARROW FLOODS 
1-LIGHTCRAFT 460D CONTROLLER 
1-F/S FOOTSWITCH CONTROL, CABLE 

1- ULTIMATE SUPPORT TRIPOD <biack) 

2- PROFESSIONAL BLACK TOTE BAGS 

15LBS. -2YR WARRANTY - 2005HR, LAMPS 
RED,BLUE. GREEN.Af.1BER OR CELS A VA1LABLE 


SPECIAL INTRODUCTORY OFFER 



$599 



Beg. $759 

The Be si For L ess... 
“Since 1973" 

I ^Colorado MF 96 

^ SOUND N' LIGHT SAte-r 


MF 96 


SAT 9/ 



INDOOR 

OUTDOOR 

EASY 

MOBILITY 


SECTIONS 
OF 10 FT LENGTHS 

assemble 

TO WO FT SPANS 


VARIETY 
OF TRUSSES 

permanent 

OR PORTAFI E 


STRONG 

LIGHTWEIGHT 

ALUMINUM 

WELDED 

construction 


UNIVERSAL 
ALUM MUM 

lighting TRUSSES 

10 FT IN LENGTH 


10 FT 

SECTIONS 
AS LOW AS 
19400 fiJCrt 


ALL 10 FT LONG 


Universal Lighting Trusses 


Universal Manufacturing Co. 43900 Groesbeck Hwy. 

Clinton Twp„ Ml 48036 (313) 463-2560 FAX #(313) 463-2964 
LIGHTWEIGHT • ALUMINUM • EASY TO ASSEMBLE • RUGGED STRENGTH 
FOR MORE INFORMATION CALL OR WRITE UNIVERSAL MFG. 
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110% PRICE PROTECTION! 

We will match any other dealers price plus subtract an additional 1 0% of the difference 

on any item we sell. Based on delivered cost including freight. 


LASER KARAOKE 

| DUAL CD PLAYERS 

WE HAVE THE BEST KARAOKE PRICESI 

We have the best price on Pioneer LaserKaraoke 
Systems. Ask about our bakers dozen on Karaoke 
song discs. Buy 12 get 1 free. Knight TV stands 
are also in stock! Call for great prices. 

WE CARRY BOTH: 

, DENON & STANTON 

at the lowest prices! 


FURMAN 

NOW STOCKING THE 
DJM-8 MIXER!!! 

Item #FUR-1704 
Furman DJM-6 AND 
PUNCH 10's are in and 
on sale! 


MIXERS 


MTX 

NOW IN STOCK! 

The latest and best DJ 
Mixer are from MTX. 
Call for great deals on 
great mixers. 


POWER AMPS 


We have the Lowest Crown Prices! 

PowerBase 1 .CR01459 .. $CALL 

PowerBase 2. CR01449 .. $CALl 

PowerTech 1 .CR01452 .. $CALL 

PowerTech 2.....CR01453 .. $CALL 

We also stock AB International 
AB 600A Power Amp.AB 1311 ..... $560.25* 


STANTON 

Call for information on the new 
PMC-625 and PMC-900! 

GEMINI 

Call for information on the new 
PMX series of mixers including 
the new Scratchmaster. 


SPEAKERS 


We have the Best EV & Community 
Discount Prices and low freight! 

EV S-lQt 18" Subs.EV1708..$CALL 

EV S-l 52 15" 2 Way.EV1707.$CALL 

Community CSX-35.COM 1838 .$269.00* 

Community CSX-52.COM 1836 .$CALL 

We also cany Bosel 


LIGHTING 


American DJ Jewel.AME1755.. $ 129.54* 

American DJ Zepher.AME 1757.. $473.75* 

American DJ Quatro.AME2001.. $T 73.75* 

American DJ Diamond.....AME2009.. $161.25* 

ShowPro Wizz..NES1630... $689.00* 

Ness XenonFlash Strobe ...NES1631... $111.25* 

4 Head Spinners.AME 1420., $129.78* 

Ness SoundMars.NES1225... $406.25* 

* Or Lower To Beat any other competitor! 


WE TREAT YOU RIGHT 

11 0% Price Protection No Lemon Policy 
No Hidden Surcharges 30 Day Exchange 
30 Day Price Match Great Products I 

HITECH PRO PRODUCTS 

10 Winter Street, Southboro, MA 01745-1029 


Wo accept Mastercard, Visa, Amex, And Discover 
For a Free Catalog write to the above address. 


CALL 800-8334938 FOR (KIR LOW PRICES ON PRODUCTS BY 

* AB INTERNATIONAL * AMERICAN DJ * BBE * BOSE * CALZONE * CROWN 
* DEMON * EV * FORMAN * GEMINI • UGHTCRAFT * NESS * RANE 
* PIONEER LASER KARAOKE* SAMSON * STAGES * STANTON * TELEX * OLTIMATE 
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The First Complete Instructional Program Designed To Help You 

Maximize Your Income And Profiti 

Learn... 

Master Music Mixing Music Literacy Equipment Operation 
Party Hosting & Emceeing Weddings, Bar/Bat Mitzvahs & Corporate Events 

tPlus... 

A Comprehensive Section On PIONEER LASER KARAOKE. 

Learn How To Turn The Fast-Growing Sing-A-Long Phenomenon 

Into Big-Bucks For Your DJ Operation! 

How To Be Successful Book- $29.95, Video- $59.95, $79.95 For Complete Set. 










LET'S DANCE 60 $ 
TWIST 

LOCOMOTION 
GREASE LIGHTNING 
SHOUT v 

DANCE TO THE MUSIC 
SOULMAN 

SHAKE A TAIL FEATHER 
AND MUCH MORE! 


With The World Famous Star DJs 

Video Series 

22 New Routines To Classic Songs That Your Audience Will Love! 


S DANCE 70 S 



THE ELECTRIC SLIDE 
HANDS UP! 
TIME WARP 
THE BIRD 

CHICKEN DANCE 
EGYPTIAN 
GET FUNKY 
JAMMER 

AND MUCH MORE! 



HUSTLE 

LINE DANCE 
YMCA 
LE'FREAK 
DISCO INFERNO 
TURN THE BEAT AROUND 
THE BUMP 
AND MUCH MORE! 
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The LETS DANCE! Video Series Teaches You AH The Favorite Party Dances Of The 
60 s, 70 s & The AH Time Popular Party Dances In A Live DJ Atmosphere. 

Let s Dance Videos-$ 14.95 Each, $39.95 For All Three, All Four Videos And Workbook $109.95. 

Send Check Or Money Order Plus Shipping & Handling to: 

Fantastic Entertainment. 100 State Hwy. 34, Matawan, N J. 07747 

For 72 hr. Shipment Call: 1-800-STAR DJ S, Visa, MC, Discover and AMX Accepted 
















Foto File 


Sights and sounds from the DJ Forum 
in Philadelphia (8/29-30) 



Top to bottom: 

Bob Ferone & Dave Bolduc from ACEntertainment 
with Elvis impersonator Warren McGen/ey, 

Mary Margarete from Celebrity Sing-Along, 

Tim Fox of WBCN Boston performs at Hi-Tech Booth 


CKJ 



INC. 


Custom Silk Screening 
& Novelty Gifts 


Small Minimums 



We Specialize in: 

• DJ COMPANIES 

• NIGHTCLUBS & BARS 

• Churches • Businesses 

• Team Outfitters 


Full Design Staff 
RUSH ORDERS! 


SPECIAL!! 
50/50 

HEAVYWEIGHT 
T-SHIRT 

One Color Print - 24 Pc. Min - 

$6 per shirt 

IiicIikIcn Set \ Jp I ces 

Sweatshirts, T-Shirts, Bags 
Caps, Jackets & More 

CALL FOR INFORMATION 
(718) 377-3923 / Fax: (718) 377-3889 
1558 E. 35th Street, Brooklyn, NY 11234 
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Where In 
The 

World Is 
Cantek 

IVferamoN?? 



Mo-bes Yo Mama! And on the seventh day 
.. ,God created DJs! That’s a great reason 
to give Genesis an award. Aside from that, 
the rest of the awards are really a stretch! 
I was looking forward to credit due yours 
truly and Radio Shack but these selec¬ 
tions are somet hingelse. Are these awards 
for political correctness, cinematic achieve¬ 
ment, sports, or all the above? 

1 liked the environmental stuff . . 
really relevant. Meteors, Islands, Gems... 
but my favorite was the recognition for the 
sound and light in the state of Colorado. 
They must have read A1 Gore's book! And 
speaking of politics, I don’t need anymore 


talk on DJ Traditionals or family values. 

Then out of nowhere, they get into 
sports. Linear Tech got an award even 
though they finished 2-14 and didn’t even 
get intoa bowl game. Hobby Morganstein? 
The guy only had a lifetime batting aver¬ 
age of. 158! Does this have something to do 
with Hot Hits? And even though Toronto 
won the World Series, American DJ got 
picked over Canadian DJ. And who are 
Star DJs? 

The suspense heightened when I saw 
they honored Celebrity, but what celeb¬ 
rity?? KLS?? Those guys only had a couple 
hits, and what about Tammy Wynette? 
Ness?? Just try to find The Untouchables 
on cable! Jo Jo Pineau?? I thought his first 
name was Ross. 1 did agree completely, 
however, an award was overdue for 
Univenture’s classic movie '‘Gemini Light- 
craft" starring JeiTMulligan. I just picked 
up the video . . and isn't MTX that new f 
Spike Lee flick? 

Is the Mo-Be a Crown or is crown a 
Mo-Be? F unman, Denon & Grundorf aren't 
even in my spell-checker. I think the MB 
editors are just making things up. And 



Subscribe today and have your very own copy for less than $20 a year! 

Call Now: 800-836*9355 or 716-385-9920 (visa/mastercard) or use form below! 

YES! START MY SUBSCRIPTION TO MOBILE BEAT IMMEDIATELY! 

Payment Enclosed _/ Bill Credit Card _/ One Year _f Two Years_/ 
Rates: 1 year (6 issues) - SI9.95 US / S24.95 Canada Rate . . ou1sid5 


2 Years (12 issues) - S34.95 US / $44.90 Canada Worth America 


Name 


DJ Comp 
Address 


City_ 

Zip/PC 
Visa/MC # 
Signature_ 


State/Prov 


Cntry 


Phone 


Exp. 


Return to: MOBILE BEAT MAGAZINE 
P.O. BOX 309 • EAST ROCHESTER • NY • 14445 
Or fax back to 716-385-3637 
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Ashly Stanton? What 
does my four year old 
niece know about this 
business? 

I finally de¬ 
cided the only way to make sense of this 
was to head out to 1 antek. Metatron and 
get to the bottom of it all. Some guy I went 
to school with was from there. But when 
my travel agent told me the only local 
accommodations were at the Bates Motel 
6,1 decided I’d had enough. Wait'll next 
year, and, oh yea., .don’t leave the lights on 
for me. -*■ 


CUED UP ! 

December 31 - January 3,1993 
Country Dance 
World Championships 

Stauffer Hotel 
Nashville, TN 
ii 800-92-Champ 
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January 7-10,1993 

Winter CES 

Ims Vegas Convention Center 
Las Vegas, NV 
202-457-8700 

January 15-18,1993 
Winter NAHM 
Anaheim Convention Center 
Anaheim, CA 

800- 767-NAMM 

February 4,1993 

Bay Area 

Dance Music Mixer 

San Jose, CA 
408-277-0111 

February 13,1993 

Intermountain DJ Expo 

Sait Lake City, VT 

801- 967-5884 

February 15-17,1993 
Nightclub and Bar 

Tropic ana Hotel 
Las Vegas, NV 
800-247-3881 

February 28 & March 1,1993 
Disc Jockey Zone 

Center of New Hampshire 
Manchester, NH 
603-298-7988 

March 2-6,1993 

Winter Music Conference 

Fountainhleu 

Miami Beach, FL 

305-563-4444 

June 11-13,1993 

EXPO •93 

Toronto International Centre 
Toronto, Ontario 
416-284-6591 
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* CD+G w/Key Control / Echo / 2 Mic Inputs 

* 61 Top CD+Gs-US-1 Songs! (DKK & 0MB) 

* ID Magazines (Each hold 6 CD+Gs) 

* Remole * Celebrity KMS-100- Monitor Stand 




• World’s Only LD/CD+G Combi Player 

1 - Key Control / Echo / 3 Mic Inputs 

I * full Funclion demote Control 
\ * 2D CD+Gs (330 Titles,DKK or BMB/NJkkodo) 

i 
i 

i 

i 

L 

r 

• CD+G Player iwDigital Echo t 2 Mic Inputs 

* * Integrated Video Superimpose Function 

| * Full Function Remote Control 

I • 5 New BMB CD+Gs (90 Titles, Discs 1-5) 




All 12" 

Laser Discs 


$99 


95 Minimum 

* 10 Discs 


1-9 Discs only S 109.95 

Pioneer / DKKaraoke / BMB 


All CD+Gs 

iio 95 "s 

hf 47l §40 

Hot new video-lyrics formal, 
featuring DKKaraoke and 
Nikkodo/BMB Software 



JVC System j 

Special ! 

$2,669 | 

Retail S3,669 SAVE St,000 I 

_I 

Denonet i 

D/CD+G i 

Combi Pkg. ■ 

$1,499 »i 


Nikkodo/BMB~! 


CD+G Demos 

$499 V 

Factory Floor Models with 
Complete Original Warranty 






If you've been looking for the right 
time to take on Karaoke, 7/s the season! 

Celebrity Sing-Along is serious about 
becoming your no-nonsense source for 
everything in karaoke. 

And not only are our prices as good as 
it gets, but you can pick our brains, too. 

Because when it comes to knowing 
the ins, outs, ups and downs of mobile 
karaoke, we have the answers. 

The right answers, because karaoke 
sing-along is our only business. 

If it’s quality karaoke, we carry it. 

That includes everything in Pioneer, JVC, 
DKKaraoke and Nikkodo/BMB, not to 
mention Denonet, Fleco, Shure, and 
whatever else you need to put money in 
your Christmas stocking. 

So don't settle for “read my lips" when 
you could be singing along to the sound 
of profit. And that’s really something to be 
jolly about. 



12850 Foothill Boulevard 
Sylmar, California 91342 

800 992-9039 


Local 818 361-1180/Fax 818 366-6194 


LOWEST PRICES EVER...SALE ENDS ABSOLUTELY ON JANUARY 15,1993! 
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American DJ Professio 
the F-150 Pro-Fog Mac 
Clubs, Mobile DJ's or B 
reliable low priced fog m 
keted! 

The F-150 is a powerful 
of putting out up to 3.000 
quality fog. Features inclu 
mounting bracket, and a 1 
tank(for easy refills) 

The F-150 will work with a 
fluid or with our Low Cost 
Fog Juice™. Get the Effect 
can afford with American D 


roud to introduce 


ntroi 

shria 


the 


s our mos 
mer mar- 


hine 


we 


ach 


ne 


minute^ 
:e contro 


fluid 


ality water base fog 
3rade Am^can 
j need at prices you 
’Vo ducts! m 


The Revolution Continues! 
Introducing Our Most 
RELIABLE, COMPACT, & 

AFFORDABLE 
Portable Fog Machine 


H odel F-150 

Now on Factory Authorized 

SALE! 


picAi'L 7 ; 


for Your 
Nearest 
Authorized 
I Dealer 
f Call 
TOLL-FREE 
Today! 


800 - 322-6337 


©1992 ^me-ueAH z>p LOS ANGELES, CA. 90040 


F-150 Suggested Price 
$349.95 

Now For a 
Limited Time 
ONLY 

$249 
































